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State df the Nation’s Economy: 


i Up 
Store Sates — Total in New York 
and Philadelphia last week was up 


3 percent from 1952 week, accord- 
g to the Federal Reserve Bank. 


Iron OrE—Consumption in 
rch was 8,257,312 gross tons 
agaimtst 7,395,994 in February. 
Total consumption this year is 5 
percent ahead of same period last 
year. 

Non- Farm EMPLoyMENT— Rose 
over 250,000 by mid-March to 48.7 
million, with factory jobs showing 
@ more than usual increase. 

Bank Cuearincs— Totaled $17,- 
666,749,000 last week, an increase 
of 12.5 percent over previous 

week. 

CorporaTION CapiraL—Increased in 
1952 by $4 billion to a total of $86.5 
billion, according to Securities and 
Exchange Commission. 

* * * 


Down 


Sree, Output—Was at 98.8 per- 
cent of capacity last week against 
103.1 percent a month ago. Actual 
Production was 2,228,000 tons 
against 2,324,000 tons a month ago. 

Crupe Ow Strocks—Total of 
foreign and domestic crude oil in 
the U. 8. fell 1,020,000 barrels to 
274,964,000 in week ended Apr. 11. 


GasoLtine Stocks—Were off 683,000 
barrels to 56,684,000, or 1.2 percent 
from a year earlier when stocks 
totaled 57,367,000 barrels. 


Top Cars 


New-car registrations for two 
months, plus 16 states for March: 


1953 Pos. Make 1952 Pos. 
1—197,350 Chev. 151,887— 1 
2—173,467 Ford 99,651— 2 
3—102,798 Plym. 83,554— 3 
4— 74,141 Buick 54,661— 4 
5— 63,726 Pontiac 45,727— 5 
6— 51,621 Olds. 37,638— 7 
I— 49,359 Dodge 38,664— 6 
8— 44,645 Merc. 28,338— 9 
9— 30,420 Nash 21,415—10 
10— 26,989 Chrys. 21,278—11 
1l— 22,659 Stude. 34,252— 8 
12— 20,628 DeSoto 15,156—12 
13— 20,146 Cadillac 13,126—13 
14— 15,698 Packard 10,549—15 
15— 12,170 Hudson 12,737—14 
16— 10,393 Willys 4,584—18 
17— 6,269 Lincoln 2,736—19 
18— 5,647 Kaiser 6,421—16 
19— 2,836 Henry J 4,963—17 
20— 1,328 MG 833—21 
21— 716 Austin 845—20 
22— 163 Allstate 209—22 


Total All Makes 
937,722 692,840 


For further details see page 
14, today’s issue. 
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Credit Companies 
Squeeze Dealers 


With New Terms 


Sellers Must Indorse 
Pre-’49 Cars; Floor 
Planning Curtailed 


By Bernie Thomas 
Associate Editor 

NDUSTRY observers last week 

saw a much tougher sales job 
confronting franchised’ dealers, 
following nationwide application 
by major finance companies of 
more stringent policies on auto- 
mobile credit. 

Effective May 1, it was learned 
last week, major finance firms: 

1, Will require dealer-indorse- 
ment of all credit granted buyers 
of 1948 and older model cars. 

2. Will shut off “floor-planning” 
to dealers who have not been the 
source of a “satisfactory” volume 
of good credit business over the 


past year. 
3 WILL refuse to finance any 

* auto deal at less than a 5 per- 
cent interest rate, regardless of 
the vehicle’s vintage or the size 
of the downpayment involved. 

With Associates Investment 
leading the way, some of the 
larger finance houses have had 
all or part of those policies in 
effect since last November. As 
of May 1, however, the effect will 
be industrywide, 

Immediate reaction of Eastern 
and Midwest dealers is that they 
will refuse to take older postwar 
cars as tradeins, unless they can 
be taken in cheaply enough for 
immediate disposal at wholesale. 

* * a 

UCH merchandising practices 

are expected to cause prices on 
those cars to skid below present 
levels, with the deflationary effect 
spreading soon to later prewar 
models. Some dealers said they 
were resigned to taking sharp 
losses on used-cars presently in 
their stocks. 

That prospect, it was said, has 
already become a fact on the 
West Coast, where dealer-in- 
dorsed credit paper has long 
been the rule, rather than the 
exception. 

The tightening-up policies of fi- 
nance firms appears to reflect the 
increasing inroads made by banks 
in the auto credit business, com- 
pounded by these factors: 

1. Increased rates on the money 
finance firms must borrow with 
which to do business. 

* * * 
2 MUCH heavier credit losses 

* from a rising tide of repos- 
sessions, with more than 70 percent 

(Continued on Page 30, Col. 1) 
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Industry Builds 2 Millionth Car of 53... 














Output at 2-Year Peak 


RODUCTION of motor vehicles 

in U. S. plants last week 
bounded back to a 1953 high of 
more than 175,000 vehicles — the 
best week’s volume since Febru- 
ary, 1951. 

Further highlighting the auto 
industry’s latest production per- 
formance, one that was greatly 


supported by overtime and 
Saturday scheduling, was the 
building of the 2,000,000th car 
this year. 


So far in 1953, U. S. plants have 
made an estimated 2,001,402 cars 
and 447,074 trucks, as against 1,- 
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Los Angeles Dodge Dealers Assn., 


343,830 cars and 412,767 trucks at 
the same point in 1952. This year’s 
car output shows a gain of nearly 
50 percent, while truck output is 
up only 8 percent. 
+ * + 

_ in this country last week, 

according to AUTOMOTIVE NEws 


estimates, were 144,968 cars and 
30,266 trucks—a total of 175,234 
vehicles. 


The previous week’s yield of 
150,712 units — 123,889 cars and 
26,823 trucks—was held down by 
labor disputes at Ford, Chrysler. 
Chrysler’s and Ford’s_ troubles 
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The Sweepstakes Winner —1953 Ford Six 


Ford 6 Wins Economy Run 


By Jack Weed 


inline Six, its tires waxed to cut 


down resistance, won the sweepstakes prize last week in a field of 26 
cars entered in this year’s 1,206.1-mile Mobilgas Economy Run. The 
car was entered by Dealer Al Stuebing of Hollywood, Calif. 


ored 56.7028 to rack up the fourth 


victory in a row for a Ford Motor Co.-made car in the event. Its 
mile-per-gallon rating was 27.0335. 
and in 1950, while Lincoln took top honors in 1951. 

Second in this year’s sweepstakes was a Dodge V-3, entered by the 


Mercury won the run last year 


with a ton-mile rating of 52.8565 


and a miles-per-gallon score of 23.4189. Third was a Mercury Mon- 
(Continued on Page 35, Col. 1) 


Retail U. C. Sales Rising; 





By Sam Sampson 

Staff Writer | 

ETAIL used-car sales continue 
to gain in most areas of the 
country, reports indicated last 
week. Meanwhile, wholesale activi- 
ty is steady to slightly lower, ac- 
cording to AuToMoTIVE News’ used- 

car price index. 

Wholesale used-car prices are 


Safety-Check Campaign Opens Friday 


ORE than half a million cars 
and trucks are expected to be 
“safety-checked” during the month- 
long annual program starting May 
1, Inter-Industry 
Highway Safety 
Committee of fi- 
cials estimated 
last week. 

A larger num- 
ber of new-car 
dealers will par- 
ticipate actively 
than did last 
year, it was re- 
ported, and fac- 
tory coopera- 
tion has been 





W. F. Hufstader 


greater this year. 
In a message opening the May 
campaign, W. F. Hufstader, chair- 


man of the committee, pointed out 
that one out of every three vehi- 
cles checked last year needed serv- 
ice attention for safe operation. 
* * + 

. A*™ ACCIDENT can happen to 

the best driver if his car is 
not kept in safe operating condi- 
tion,” said Hufstader, who is a vice- 
president of General Motors. 

“The ‘safety-check’ program 
will give all motorists an oppor- 
tunity to have their cars serviced 
for safety prior to vacation and 
holiday driving,” he declared. 
“Americans want the freedom of 
movement automobiles provide. 
However, such freedom of move- 
ment calls for individual respon- 
sibility in exercising safe driving 


habits and maintaining vehicles 
in safe operating condition. 

“On the basis of 1952 ‘safety- 
check’ results it could be estimated 
that more than 17% million of the 
nation’s 53 million registered vehi- 
cles are in need of service atten- 
tion to parts affecting safe opera- 
tion. These parts include: brakes, 
front lights, rear lights, steering, 
tires, exhaust system, glass, wind- 
shield wipers, rear view mirror, and 
horn. Any or all of these parts can 
be important to every motorist in 

(Continued on Page 37, Col. 1) 
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Wholesale Prices Dip 


continuing to fall each week, the 


| index shows, with a $6 loss last 


week to set the overall average 
price at a new low of $1,061. 
Losses were shown for all 
models except 1948s, 

Dealers say it will be some time 
yet before the increases in retail 
sales will be reflected on the 
wholesale market, because as yet 
most used-car lots are overstocked. 
And even then, they add, any 
changes in prices will depend en- 
tirely on conditions at the moment} 

* . * 


[He recent stir of activity on the 
lots, however, has heartened 
dealers, and many are watching 
the wholesale market closely and 
buying a few cars cautiously. 

Tim Anspach, auction operator 
at Albany, N. Y., said that 
dealers there are expecting used- 
car prices to tumble further, and 
are very cautious in buying. 

The Automotive News index 
shows, however, that overall ac- 
tivity at the auctions is holding 
up very well, despite falling prices 
and overstocked lots. Last week’s 
sales ratio of 61 percent of the of- 
ferings sold represents a fair aver- 
age compared with last year. The 
total of 2,022 cars offered at 10 

(Continued on Page 34, Col. 1) 


had been ironed out last week, but 
a serious threat to production re- 
mained in a strike that was con- 
tinuing at a Borg-Warner plant at 
Muncie, Ind., a principal source of 
gears for Ford, Nash, Studebaker, 
Packard and Willys. 
* * * 

HE past week saw production 

schedules literally sizzle at 
General Motors, Ford and Chrysler, 
as those three producers accounted 
for 87 percent of all the cars and 
77 percent of all the trucks built in 

the week. 

GM and Ford posted their best 
production totals in more than 
two years, while Chrysler boosted 
its output by more than 8,000 
units over the week before. 

The independents, too, with the 
exception of Kaiser-Frazer, con- 
(Continued on Page 37, Col. 1) 


Bird Heads Sales 
For Plymouth; 


Quinn to Rise 


NEW changes in top management 
of Chrysler divisions are in the 
works, and one already has been 
announced. 

President John P. Mansfield 





* 


ae 
E. C. Quinn 


appointed William J. Bird as gen- 
eral sales manager of Plymouth 
last week. 

Meanwhile, Detroit advertising 
representatives honored D. A. Wal- 
lace, president of Chrysler division, 
and J. A. O'Malley, vice-president 
and general sales manager, who are 
to retire May 1. 

* . * 
E C. QUINN, vice-president and 

* general manager, is slated to 
take over as president of Chrysler 
division. 

Bird has been with Chrysler 
Corp. since 1934 when he was em- 
ployed at Dodge division as a 
traffic clerk. In 1935, he was pro- 
moted to the Dodge planning de- 
partment. In 1936 he transferred 
to the Fargo (fleet sales) division, 
in the distribution department. 


In 1947 he was named a vice- 
president of Fargo. Bird was born 
in Holden, W. Va., Oct. 9, 1909. As 
Plymouth general sales manager, 
he succeeds R, C. Somerville, re- 
cently promoted to sales vice-presi- 
dent at Dodge. 


W. J. Bird 


Production 


Automotive News Estimates, 
U. 8. Cars, Trucks 


175,234 


150,712 
124,770 


Last Prev. 1952 
Week Week Week 


For complete production totals 
by makes, see table, page $7. 
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Auto Club Poll Rates Oil-Level Gauge Pas Bw 6 


What the Car Customers Want 


NEW YORK.—A dashboard gauge 
that would indicate the amount of 
oil in the engine is the mechanical 
innovation most generally desired 


by drivers polled by the Automobile | 
|ing were also approved by the} 
voters. Close to 65 percent of them | 


Club of New York during nine days 
of balloting at the International 
Motor Sports Show, which closed 
here last week. 

More than 92 percent of the 
voters registered approval of the 
oil-level gauge for new automo- 
biles. Built-in jacks and safety 
belts—favored by margins of 81 
and 66 percent, respectively—were 
the next most popular accessory 
pro Is. 

A total of 2,269 votes was counted 
in the poll. Sports-car enthusiasts 
at the show greatly outnumbered 
advocates of conventional types of 
cars, as indicated by the heavy 
preferences for radical design 
changes and for bucket seats in- 
stead of bench-type seats for driv- 
ers and passengers. 

Although sports-car fans favored 
lower cars by a margin of 4 to 1, 
balloting showed that they were 
divided on how long their new cars 
should be. Shorter cars were 
favored by 783 voters, while 665 
wanted them longer and 461 liked 
them as they are. 

Wire wheels, long popular on 


sports cars but only recently intro- 
duced on standard-make cars, won 
| favor among voters by a margin of 
over 2 to 1. 

Recent changes in car engineer- 





Mass-Produced Bodies 


Of Plastic Forecast 


CHICAGO.—H. E, Humphreys 
jr., president of U. S. Rubber 
Co., last week predicted that the 
techniques for mass producing 
glass-reinforced plastic bodies 
for automobiles will be found, 





and that the car of the future 
will not squeak, rust or dent 
and will be considerably lighter 
in weight. 

Speaking before the Execu- 
tives’ Club of Chicago, Humph- 
reys said he also ‘sees a big 
future for the rubber industry.’ 

“Those forecasters who are 
predicting that rubber manu- 
facturing facilities have over- 
expanded since the war will find 
that, instead, even greater capa- 
city will be needed before long 
to turn out the products which 
people will want to buy,” he 
declared. 











South Dakota GM Dealer Honored—- 

M. G. Skyberg (right), owner of Skyberg Chevrolet Buick Co., Canton, S. D., receives 
a miniature automobile from W. E. Fish, Chevrolet general sales manager, in recogni- 
tion of his 25 years as a Buick and Chevrolet dealer. Skyberg is a member of the 


Chevrolet National Dealer Planning Committee. 





Industry Relations Group 


Of NADA Meets May I1 


WASHINGTON. — NADA’s new 
industry relations committee is 
scheduled to hold its first meeting 
here May 11-12 under the chair- 
manship of Frederick M. Sutter, it 
was announced last week by 
NADA’s new executive vice-presi- 
dent, Frederick J. Bell. 

The committee, Bell said, is ex- 
pected to review the statement of 
policy under which it has been 
operating, and also give consider- 
ation to any necessary changes 
in line with the group’s intensi- 
fled program for the year as 
formulated at the NADA’s recent 
San Francisco convention. 

The agenda calls for reports on 
the progress toward formation of 
state industry relations committees 
as well as a review of various 


Name’s the Same 


WASHINGTON. — Harold Vance 
has been appointed acting assist- 
ant commissioner for administration 
at the Bureau of Internal Revenue. 
No, it’s not Studebaker’s Vance, 
who is a top Administration pro- 
duction consultant, but the name’s 
the same, as popularized in a well 
known TV show. 


manufacturers’ dealer-factory 
council activities, Bell said. 
Current problems of dealer- 
factory relations also will be in- 
cluded in the discussions, he added. 


In addition to Bell and the com- 


mittee members, one for each 
make, General Counsel James 
Moore, Donald C. Barnhart and 


other top NADA staff members 
will participate in the meeting. 


The committee is composed of 
M. Sutter, Columbus, Ind. 
(Dodge); Hix H. Green, Atlanta 
(Buick); H. E. Warren, Minnea- 
polis (Cadillac); J. J. Verschoor, 
Mitchell, S. D. (Chevrolet); Burch 
Greene, Los Angeles (Chrysler) ; 
George Ranes, Dallas (DeSoto) ; 
Birkett Williams, Cleveland 
(Ford); David P. Whelchel, 
Nashville (ATAM). 

Also, J. H. Cavanaugh, Man- 
chester, N. H. (Hudson); C. R. 
Waltz, Baltimore (Kaiser-Frazer) ; 
Lee Moran, Seattle (Lincoln-Mer- 
cury); William James, San Fran- 
cisco (Nash); Floyd Randolph, 
Lincoln, Neb. (Oldsmobile); R. C. 
Quinlevan, Milwaukee (Packard); 
Ralph Perry, Kansas City (Pon- 
tiac); B. C. Hawn, Waterloo, Ia. 
(Studebaker), and Roy Bridges, 
Birmingham, Ala. (Willys). 


sought more powerful engines and 
83 percent favored overdrive. Auto- 


matic transmissions, now available | 
on most American-made cars, won| 
the approval of 59 percent of the} 


voters, 
Air-conditioning, introduced 
this year on several higher-priced 
cars, proved its popularity by a 
ratio of 3 to 1. Power steering, 
manual choke and leather up- 
| holstery were also approved by 
| margins of about 2 to 1. 


| The poll also showed that voters 
|were heavily in favor of cutting 
|down on the amount of chrome 
|trim on cars. A total of 1,121 asked 
|for less trim, 494 sought more and 
312 thought that the present amount 
of chrome was satisfactory. 

Also receiving large majorities 
were gear-shift levers mounted on 
the steering post and parking 
brakes mounted on the driver’s left. 


A return to outside running boards | 


was turned down overwhelmingly, 
and voters proved cool to low-pres- 
sure tires. 

A desire for greater visibility 
for the driver was also expressed 
in the voting. A total of 849 bal- 
lots said that all four fenders 
should be visible from the driver’s 
seat, while 772 requested that at 
least two fenders be visible. Cars 
with exposed spare tires and 
room for six passengers were 
approved by slight majorities. 


The poll was conducted in coop- 
eration with Argosy Magazine, 
which will design a car for its Sep- 
tember issue to include the features 
approved by the voters. 





By Bob Sheldon 
Associate Editor 

HRYSLER CORP. officials last 

week voiced assurances that 

dealers would be fully reimbursed 
for merchandise in stock at the 
time of the company’s recent re- 
duction in car prices. 

Earlier, the Chrysler - DeSoto- 
Dodge - Plymouth Dealers Assn., 
which said it was motivated by 
anxiety that the factory might 
overlook rebates on certain ac- 
cessory items, had conducted a 
nationwide campaign to forestall 
such a possibility. 

The tempest revolved around ac- 
cessories, such as bumper guards 
and chrome moulding, which were 
classified as extra-cost options 


under Chrysler's old price schedule, | 


but which became standard equip- 
ment on cars on the date of the 


price cut. 
* * 


* 

(arn asa spokesmen said 
that dealers would get refunds 

for these items, despite the fact 


that they were instructed not to list | 


them in rebate applications. An ex- 
ception, it was explained, was 
power steering. For cars carrying 
this unit, a specific claim had to 
be made. 

Chrysler-Corp. dealers through- 
out the country had received an 
“urgent” circular in the mail 
from the line association urging 
them to contact factory officials 
and insist on complete price ad- 
justments “across the board.” 

Representatives of the associa- 
tion said that, after the company’s 
price slash went into effect March 

25, rebate claim sheets were dis- 
tributed which made no provision 
for the listing of accessory groups. 
This, they said, was contrary to 
Chrysler’s customary procedure. 

~ * x 


TS association said that regional 
managers and other factory 
aides were asked for clarification 
as to whether the accessory items 
were to be covered by the rebate. 





News. 


If your copy is late, it’s due to the extra problem of 


mailing this week. 


Chrysler Rebate Pledge 


Says Dealers Will Be Reimbursed 
For Accessory Items 


"53 Almanac Out Today 


The 1952? Automotive News Almanac, largest in history, 
is included as Section Two of today’s issue of Automotive 


In Desert Nea 


PHOENIX, Ariz.—General Motors 
last week formally dedicated its 2,- 
280-acre Desert Proving Ground 35 
miles southeast of here. 


“It is a valuable addition to our 
commercial and military Proving 
Grounds at Milford, Mich.,” said 
Charles A. Chayne, GM vice-presi- 
dent in charge of engineering staff 
and chairman of the opening cere- 
monies. “These three proving 
grounds, totaling more than 4,700 
acres, comprise the first, largest 











| Their replies, according to the as- 
sociation, were evasive. 

Thereupon, the association sent 
out a bulletin calling upon both 
members and nonmembers to 
telephone, wire or write factory 
men, The association reported a 

prompt and widespread response 
to its appeal. 

Factory spokesmen said, how- 

ever, that a fair adjustment would 
be made. They said it would work 
|in the following manner: 
Before the price reduction, a cer- 
|tain sedan sold for, say, $1,800 at 
| wholesale. When it was delivered 
to the dealer, chances are it was 
equipped with trim options for 
which the dealer paid another $20, 
for a total of $1,820. 


* * * 


— suppose the sedan in this 
imaginary illustration were re- 
|duced $60 in its base price. In ad- 
|dition, the accessories became 
standard and were to be included 
in the new price of $1,740. 

Any dealer who claims such a 
| sedan, the factory said, will re- 
ceive a check for $80, reflecting 
both the revision in car price and 
the new accessory lineup. 

Under the company’s sales agree- 
ment, which allows 30 days for 
price adjustments, rebate claims 
fell due last week. 

The line association, with head- 
quarters in Washington, is headed 
by Ray D. Matthews (DeSoto-Plym- 
|outh), of Hillside, N. J. 


Maryland Dealers 
Meet June 12-14 


OCEAN CITY, Md.—The Auto- 
mobile Trade Assn. of Maryland 
has set its annual June meeting 
for the weekend of June 12-14 here 
at the Commander Hotel. 

Details of the meeting are still 
to be announced. Officials are plan- 
ning a program of varied activities 
for an expected large attendance. 














General Motors last week opened its Desert Proving Ground near Phoenix, Ariz. 
Main buildings are in foreground, while in the background a portion of the five-mile 
track for speed tests can be seen. Circular pond in center was originally a water 
storage pond for cattle. 


GM Opens Vast Test Site 


r Phoenix 


|and most complete automotive test- 
ing laboratory in the world. 
“From the standpoint of cli- 
| mate, topography and equipment, 
we now are better able than ever 
before to test cars under every 
possible operating condition that 

a driver may encounter anywhere 

he drives in the U. S. One of the 

major continuing tests we will 
conduct on the desert ground 
will be of air-conditioning units.” 

Installations at the desert ground 
include a five-mile circular track, 
with its outer lane banked to permit 
test cars to be driven at high 
speeds; a 1%-mile engineering 

straightaway inside the track; an 
operations building, and a care- 
taker’s house with living quarters 
for visiting engineers. 

The track will be used for high 
and low-speed testing, one of the 
main projects being the observation 
of engine and oil cooling systems 
at sustained high speeds, Acceler- 
ation and deceleration tests will be 
held on the straightaway. 

A roofless cement block shed, 
adjoining the track, will be used 
for the study of vapor lock in 

cars following high-speed runs. 
Vapor lock is a condition in 
which heat vaporizes the gasoline 
in the carburetor or fuel line, or 
both, stalling the car until the 
vapor returns to its liquid state. 
While most testing will be con- 
ducted on the ground, some tests 
will continue to be run on public 
roads and highways in the area. 
These tests will include air-con- 
ditioning units, dust seals, air 
cleaners and, on mountain roads, 
engine cooling, automatic trans- 
missions and general performance. 

The operations building is unique 
in that it is the first GM plant 
equipped with a heat-pump system. 
It provides air conditioning the 
year round to the entire building, 
including the garage and all living 
quarters. 


Strip for Safety 










Maremont Gives Hot Rodders 


Area for Testing 


CHICAGO, Ill.—Maremont Auto- 
motive Products, Inc. has given 
approximately 500 hot rodders here 
a safe, off-the-highway “drag 
strip” where they can test the 
speed and performance of their 
vehicles, 


In the interest of highway safety 
and automotive engineering, Mare- 
mont underwrote the purchase of 
Half Day Speedway, Half Day, Ill. 
a 1% mile paved timing strip, 150 
feet wide. The auto parts firm 
believes that the speedway will 
eliminate the so-called “shot rod” 
problem in the Chicago area, and 
provide a showplace of safety for 
the nation. 


Cars must pass a stringent safety 
check given by a technical com- 
mittee of hot rodders before they 
are allowed to run on the “drag 
strip,” which is a marked half-mile 
of the speedway. Only speeds ob- 
tained in the first quarter mile are 
recorded; all cars start from a 
dead stop. The second quarter-mile 
is used for deceleration and 
stopping. 
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By John O. Munn 





i STILL get letters regarding 

some observations made here 
several weeks ago concerning the 
new NADA executive vice-presi- 
dent, Frederick J, Bell. One well- 
known dealer observes that Bell’s 
most important duty is managing 
the NADA staff in Washington, I 
don’t agree. Any office manager of 
a fair-sized dealer could perform 
this duty satisfactorily. 


NADA has been fortunate in 
having a good headquarters’ staff. 
Of course, the new executive vice- 
president will furnish inspiration 
and leadership not only to staff 
members but to the board of direc- 
tors. It seems to me that the real 
opportunity for Bell is in sighting 
goals and the directing of the force 
and power of the entire organiza- 
tion, including all the membership, 
to the attainment of these goals. 

Where NADA has faltered, in 
my opinion, is that the executive 
power has rested entirely with 
the board members. I don’t un- 
derrate for a minute the value of 
the NADA board, or the con- 
tribution its members have made 
to this industry. They are lead- 
ing businessmen in their respec- 
tive communities. They are 
recognized national leaders of 
this trade, but all of them are 
busy with their own organiza- 
tions. All of them are pressed 
with the day-to-day problems of 
their own businesses. They re- 
flect in their trade contacts the 
current thinking of the dealers 
who are disturbed with some 
local or temporary problem. 

It has always been difficult, 
therefore, to set a goal and hue to 
it. The board of directors, in fact, 
has always been the most im- 
portant body in this and any asso- 
ciation. Any executive, to be suc- 
cessful, needs a strong board for 


support. 
s 


Factory-Dealer Relations 


¥ AM quite sure, however, that the 

board at all times needs an 
executive not only to carry out the 
programs but to investigate and 
recommend actions. Individual 
board members do not have time 
to do this. They are not paid or- 
ganization men. All of them do not 
have experience in the administra- 
tion of group activity. So I hone 
Bell, after he becomes acauainted 
with the situation, will make sug- 
gestions to the board which, being 
fortified with facts, will point the 
way to the accomplishment of 
long-term objectives. Such goals 
are necessary in any organization. 
whether it be private or public. if 
worthwhile permanent accomplish- 
ments are to be gained. 

Of course. Bell has been giving 
much thought to new programs. 
To acquaint himself with trade 
problems. he will want to snend, 
say the first six months, in inter- 
viewing dealers—not the dealers 
on the board; not the most vo- 
ciferous dealers. nor dealers 
located in just the larger towns, 
but dealers in the smaller com- 
munities, dealers from all lines 
of cars—nrivate interviews where 
the real thoughts of the members 
are developed. With such a back- 


? * 
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ground, combined with a view to 
the future, a good start may be 
made. 


If Bell feels the necessity of re- 
viewing factory-dealer relations, I 
suggest that he read the 1,500-page 
report of the Federal Trade Com- 
mission Hearing of 1937, the re- 
ports of Donald Richburg, the Hen- 
derson Report, the Withrow Reso- 
lution, all of which I am sure are 
available in national headquarters. 


Ultimately, there will be the 
necessity of selling the trade on 


what is best for it, rather than 
taking surveys that result in a 
50-50 decision. Some selling is 


therefore indicated, if the trade is 
to understand what is best for it in 
the long run. This fact has always 
been true. Wasn’t it necessary for 
Madison, Jefferson and Paine to 
sell the colonists on the value to 
them of the Constitution before 
they could get support? So a part 
of the future program must be 
educational to the trade itself. 
* * * 

Long-Range View 

THINK the association should 

look again into the exclusive- 
territory situation. Many dealers 
were disappointed with the report 
during the last convention that the 
association had decided that there 
was no legal basis to insist upon 
exclusive territory. It is my under- 
standing that the recent court de- 
cisions, which have been so fre- 
quently used as an excuse not to 
include this provision in the con- 
tract, were actions where the man- 
ufacturer was prohibited from in- 
sisting that his dealers sell only his 
line of merchandise and had noth- 
ing whatever to do regarding ex- 
clusive territory. We have had ex- 
clusive territory in this trade since 
the beginning. It was never ques- 
tioned before the war and no laws 
regarding it have since been 
changed. 

There are any number of items 
sold, now, in every channel of trade 
on the exclusive basis. It is more 
important for an automobile dealer 
than any other type of merchant 
to have exclusive territory, because 
he buys from only one source. 

I am certain, too, that if one 
will look carefully into the 
history of automobile retailing, 
most of the inequities are due to 
the type of contract under which 
we work. Therefore, it seems to 
me that we should get at the 
cause of these difficulties and 
spend much less time on the day- 
to-day effects of the contract 
provisions. 


We need a great leader in this 
trade, not a czar but one who will 
use all of the facts and all of the 
forces available to assure the in- 
dustry’s growth and _ expansion. 
Dealers are really the factories 
when we consider territory. Fac- 
tories would fail without them. So 
now, as we return to competitive 
conditions, it is the time that real 
leadership and real statesmanship 
is needed. 

The use of automobiles has be- 
come such an integral part of our 
economy. Automobile dealers are 
important in keeping our economy 
functioning. This industry must 
now live fully up to its responsi- 
bilities, so the interest of the na- 
tion and all of its citizens can be 
advanced and protected. I am sure 
that NADA’s new executive vice- 
president realizes this situation 
and, I am sure that, given an op- 
portunity to investigate and pre- 
pare himself, he will furnish such 
leadership. 


$750,000 Estate Left 


By Lexington Dealer 

LEXINGTON, Ky. — Joseph A. 
Goodwin, auto dealer who died in 
early April, left an estate valued 
at $750,000, including approximately 
60 thoroughbred horses. 

All but 29 of the horses are to be 
sold in settling the estate, and 
these were willed to Mrs. Goodwin. 


| Rochester Automobile 





Rochester Dealers Aid 
Car Inspection Drive 


ROCHESTER, N. Y. — The 
Dealers 
Assn., in cooperation with the 
Junior Chamber of Commerce 
and the Department of Public 
Safety, is offering motorists free 
car inspections prior to observ- 
ance of Car Inspection Week 
here. 

Motorists are invited to take 
their cars to any RADA mem- 
ber’s service department and 
receive a free safety inspection. 





| presiding; 


If the car is found to be in 
proper working order, an official 
safety sticker will be affixed to 
the windshield. 
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Safety Promotion in Columbus— 








‘Unprecedented Curb on Freedom . . 


Pa. Dealers F igh ting 
Ban on Insurance 


HARRISBURG, Pa. — (UTPS). 
Opposition to a measure which 
would deprive the state’s automo- 
bile dealers of their right to be 
licensed as an insurance agent has 
been voiced by the Pennsylvania 
Automotive Assn. 

Claude S. Klugh, general man- 
ager of PAA, has urged members 
of the organization to express 
their opposition to the measure, 


oem 


bey 


The Columbus (O.) Automobile dealers Asr9. and the Columbus Auto Club are jointly 
sponsoring free distribution of a traffic code digest in an effort to make the streets 
safer for both motorists and pedestrians. Announcing publication and distribution of 
the booklet are (from left) George C. Bobb, president of the Auto Club; John B. 
Barton, executive secretary of the dealers’ group; Charles W. Medick, chairman of 
the association's public relations committee; Neil D. Rush, president of the association, 
and C. P. Spooner, association vice-president and chairman of the program committee. 


1,000 Dealers 


Expected 


At Illinois Conclave 


CHICAGO. — More than 1,000 
dealers from Chicago and down- 
state Illinois are expected to at- 
tend the joint meeting of the 
Illinois Automotive Trade Assn. 
and the Chicago Automobile Trade 
Assn. here May 13-14 at the Palmer 
House, it was announced last week 
by Edward L. Cleary, CATA gener- 
al manager. 

This is the first time the two 
organizations have teamed up for 
a joint meeting of dealers from 
the entire state. 

Cleary pointed out that the two 
groups have numerous objectives 
and problems in common. The 


Halleck and O’Neil 
To Address N.C. 
Parley Next Week 


PINEHURST, N. C.— House 
Majority Leader Charles A. Halleck, 
of Indiana, and Thomas J. O’Neil, 
director of product sales and dealer 
organization planning for Ford Mo- 
tor Co., are among the Government 
and industry leaders scheduled to 
speak at the 18th annual con- 
vention of the North Carolina Auto- 
mobile Dealers Assn. here May 3-5. 

Rep. Charles R. Jones, North 
Carolina Republican, and Arthur H. 
Motley, president of Parade Publi- 
cation, Inc., of New York, also will 
address the meeting. 

Other speakers announced by 
Fred H. Deaton, president of the 
dealer group, include Calvin D. 
Johnson, assistant director of 


public relations for Remington 
Rand Inc., and Mrs. Lucile La 
Chapelle, authority on voice and 


personality coordination. 

Other convention highlights will 
include a Sunday meeting of the 
North Carolina Automobile Old 
Timers, with G. C. Thomas, of 
Charlotte, president of the group, 
the annual address of 
the president and election of of- 
ficers Monday, and the sixth annual 
equipment exhibition of auto equip- 
ment, machinery and supplies, to 
be staged throughout the con- 
vention. 

Two dances, featuring the Tex 
Beneke and Gene Williams orches- 
tras, will highlight convention en- 
tertainment. 


meeting is expected to enhance co- 
operation between them. 

Preparing the conference with 
Cleary is Les Sander, of Spring- 
field, executive secretary of the 
IATA. Joint committees of the two 
associations are likewise cooper- 
ating in preparations for the event. 
Another “first” is the fact that 
women are being invited. A special 
program of entertainment is being 
prepared for them. 

The Chicago association will 
hold its 49th annual banquet on 
Friday evening, May 15, in con- 
junction with the meeting. The 
largest and one of the oldest 
local dealer organizations in the 


U. S.. CATA was founded in 
1904. 
Five new directors will be 


elected. The banquet program will 
include a talk by a nationally 
known speaker, plus musical 
numbers and other entertainment 
features, Cleary said. 

A cocktail party and buffet sup- 
per will be held on Thursday eve- 
ning, under the sponsorship of 


Universal Underwriters, of Kansas 
City. 


House Bill 1111, known as an in- 
surance agents’ qualification bill. 
The measure now is before the 
House Insurance Committee. 

Introduced by Rep. Paul G. 
Murray, Lancaster, Pa, Republican, 
the bill provides that: 

“The insurance commissioner 
shall refuse to issue or renew, and 
shall revoke the license of an 
agent, when he is satisfied that the 
principal use of such license is to 


‘| procure, place or effect insurance 


directly or indirectly upon or in 
connection with the property 
owned by such agent or his rel- 
atives, employes or employers or 
that for which such agent, his rel- 
atives, employes or employers are 
agents, custodians, vendors, bailees, 
trustees, payees or in which they 
have a security interest.” 
Declaring that “it is a far-reach- 
ing bill,” Klugh said that “no other 


profession in Pennsylvania has 
ever secured a comparable law 
from the Legislature. 

“Under present law,” he ex- 


plained, “any licensed pro- 
fessional person in Pennsylvania 
is free to engage in any other 
legitimate activity. The in- 
surance agents are now seeking 
from the Legislature a restriction 
not ever imposed on any holder 
of a license.” 

Claiming that the bill does not 
benefit the public generally, Klugh 
stated: 

“As a matter of fact, it is de- 
signed to prevent free competition 
and denies to the purchasers of 
automobiles the benefit of such 
competition which the Legislature 
guaranteed by the present pro- 
visions of the motor vehicle sales 
finance act which provides: 

“*The buyer of a motor vehicle 
under an installment sale contract 
shall have the privilege of purchas- 
ing such insurance from an agent 
or broker of his own selection and 
selecting an insurance company 
acceptable to the seller.’ 

“It is further guaranteed by the 
criminal provisions of the anti- 
coercion statute passed by the 
1951 session of the Legislature. 

“Therefore,” Klugh declared, “the 
vroposal is harmful rather than 
beneficial.” 


Rochester Dealers 
Elect Hallman 


ROCHESTER, N. Y. — Maynard 
W. Hallman, president of Hall- 
man’s Chevrolet Co., has been 
elected president of the Rochester 
Automobile Dealers Assn. 

He succeeds Franklin A. Jones, 
vresident of F. A. Jones Co. (Dodge- 
Plymouth). Raymond H. Simmons, 
president of Simmons Motor Corp., 
was named vice-president. 

E. C. Schoen, a former Nash 
dealership executive, was reelected 
secretary, and E. J. Horton, presi- 
dent of E. J. Horton Dodge-Plym- 


'outh Corp., was reelected treasurer. 





On the House . 





Although profits will probably be lower than any time in postwar, 
the recent spurt in new-car sales indicates that the first half will be 


better than previously hoped for... 


NADA’s new factory relations 


committee will hold its first meeting May 11-12 in 


in Detroit... 





Wemhoff 


just added 11 new members. . 


Study in Contrasts: 
Joe O’Malley, president and general sales chief of 
Chrysler division, respectively, retire May 1. Both 
reached 65 within 10 days of each other in March. 
But Machinist Wallace has every hobby under the 
sun, including skiing, ranching, fishing, etc., while 
Salesman O’Malley has none (unless uou’d call 
smoking 25 to 30 cigars a day a hobby). Joe plans 
some extensive traveling .. . 

John Jewell, manager of Montana dealers asso- 
ciation for 12 years, has resigned to become secre- 
tary-treasurer of Montana Citizens Freight Rate Assn.; 
Pohto is acting as manager temporarily . . 
will hold annual golf tourney June 5. . 


Washington; public-relations group meets this week 


Both Dave Wallace and 


Mrs. Lois 
. Vallejo (Calif.) dealers 
. Chicago association has 


. Wonder when the Inter-Industry 


Highway Safety Committee is going to change its name to some- 
thing less confusing, more meaningful—something like Automotive 
Highway Safety Committee or Council. 


—Pete Wemuorr, Editor, 
Automotive News 
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OUR PLATFORM: |. Fair and equitable contracts between manufacturers 
and dealers in motor vehicles, parts and accessories. § 2. A fair profit to 
the dealers on every used vehicle accepted in partial payment for a new 
car or truck. § 3. Every dollar of gasoline tax collected by state or federal 
governments applied to the building and maintenance of highways. 
iS The elimination of government and bureaucratic controls over this 
ndustry. §5. A return to the precepts of independence and the rewards of 
— energy and ability, which made America and gave more of her 
citizens more of the better things of life than anywhere else in the world. 
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News 





Capsule Comment 


Labor unrest throughout the auto industry has been play- 
ing hob with production schedules recently. 


Is it because of spring, or just too many jobs available? 
* * + 
The dying OPS has disallowed protests by several hundred 
dealers against the interrogatories in the CPR 83 case. 
The OPS may be dying, but the odor lingers on. 
- om * 
The annual May Safety Campaign begins this week, with 
most of the auto and allied industry taking part. 
Are YOU participating? 
= a a 
Seattle auto dealers are stunned by union demands for a 
sweeping revision of the contract covering backshop em- | 


ployes (See page three, Apr. 20 issue of AUTOMOTIVE NEws 
for complicated details). 





Perhaps a foretaste of things to come in other areas. 


Despite a rugged legislative session, the Tennessee Auto- 
motive Assn. reports that dealers were able to defeat several 
detrimental bills, covering such things as insurance agencies, 
dealer finance reserves, certificate title law and the anti- 
closed shop law. 


Both new and used-car dealers worked closely in fighting 
a common evil. 


Lack of facilities and agreement among manufacturers, 
it is reported, have stymied plans for a National Auto Show 
in 1954, at least. 


Let’s hope the issue is not dead when site and facilities 
are ready. 


Auto 
Forum 


“Open bribery is most un- 
usual in the national govern- 
ment nowadays.” — SENATOR 
Dovc.as, citing examples of 
corruption in the Senate in 
the 19th Century.” 


* * * 


Where, Oh Where? 


“What is the advantage of hav- 
ing an automobile that can go 
from 80 to 90 miles an hour? 
Where in the U.S.A. can you go 
over 60 miles an hour and not 
break the law? Even on the New 
Jersey Turnpike, the speed limit 
is 60 miles. It is strictly enforced 
.. . Seems to me the automobile 
manufacturers should go in for 
stronger bodies on cars, and 
place less emphasis on speed.”— 
Columnist E. V. Durling. 


* * * 


A Disservice 

“People who defend the right 
of Communists to be teachers 
in our schools and colleges, 
perpetrate a disservice upon 
the cause of academic free- 
dom.”—J. Edgar Hoover, direc- 
tor, Federal Bureau of Investi- 
gation. 

. + * 


Human Species 


JEFFERSON CITY, Mo.—An 
argument developed in the Mis- 
souri Senate on whether wrecks 
were caused most by defective 
vehicles or by drivers. The sub- 
ject was the proposed mechan- 
ical inspection law. Senator 
William Quinn arose and said: 

“There is no way in the 
world to keep a man from 
being a human.” 

+ * * 


Peek-a-Boo! 


Suggesting that Congress quit 
having so many secret commit- 
tee meetings, Bernard Baruch 
declares: 


“The American people aren’t 
children. They are the ones 
who have to fight, to die, to 
suffer and to pay. They are 
wiser than many of us think— 
we sometimes find that out at 
elections.” 

~ * a” 
Weight-Lifting Important 
If business does run into a 

problem, it’s up to the salesman 
to get it out of trouble just as 
it has been in the past. I’ve al- 
ways contended that salesmen 
could give a lift to any business 
panic by moving goods—J. C. 
Doyle, Ford Motor Co. sales and 
advertising manager. 

* . + 


Prodding for Europe 

“You know, this continent 
(Europe) still needs a lot of 
leadership, or, to speak more 
frankly, prodding. Yes, Europe 
has to be prodded toward its 
own happiness.”—Konrad Ad- 
enauer, chancellor of West 
Germany. 

* * * 


Within the lifetime of many 
present-day Americans, one- 
tenth of the population will 
live to be 100.—Gerorce RIEVE- 
SCHI JR., chemical research 
director, Parke, Davis & Co., 
Detroit. 


10 Years Ago... 
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New Shurdowns 


Set This Week 


—— Letterbox 
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‘Man Who Helps ..... - 


This is an open forum for the discussion of any subject of interest to our 
readers, and your letters are welcomed. No attention is given to unsigned 
letters but you may sign your name with the assurance that it will not be 
used, if you so request. Address Editor, Automotive News, Detroit 26, Mich. 


Dealers’ Status 

A few days ago John Munn sent 
me a manuscript, “The Man Who 
Helps You To Get Around.” I have 
read this with a great deal of in- 
terest and am, of course, pleased 
that John gave me the opportunity 
of a preview. 

He tells me that you plan to 
feature this article in his column 
on May 4 and suggest that it can 
be used as a six-page folder en- 
velope size by any dealer. I would 
like to take this opportunity to 
commend Automotive News for 
your recognition of this concept of 
the new-car dealers’ status in his 
community. 

As a dealer and as chairman of 
NADA’s Public Relations Commit- 
tee, I am impressed with John 
Munn’s fresh expression of that 
concept which we in NADA have 
recognized and built our public 


The Big Story 


Because of the likelihood that OPA will not grant increases in 
service charges, auto dealers are trying to work out a new approach 
to the revenue problem facing most repair shops at present. The 
Pittsburgh Automobile Dealers Assn. proposes to increase flat-rate 
time operations by 25 percent, thereby permitting dealers to pay 
their few remaining mechanics more money and at the same time 
permit dealers to keep their operations in the black, if at all possible 
... Graham-Paige “is now developing plans for peacetime activities,” 
it was announced by J. Hodgson, president .. . Despite non-produc- 
tion of cars and worries over manpower shortages, the number of 
franchised dealers in Chicago was only five fewer on Apr. 1 than 
Jan. 1—404 as against 409... All purchases of permanent-type anti- 
freeze solutions for civilian passenger car use were prohibited by 
the War Production Board . . . Key dealers of the Dearborn branch 
of the Ford Motor Co. have pledged themselves to sell $5 million in 


war bonds. 


—From the files of Automotive News. 








relations programs around these 
past several years. 

It is my definite conviction that 
our entire industry—manufactur- 
ers, finance companies and dealers 
alike—will benefit from your publi- 
cation of this stature-recognizing 
statement about automobile 
dealers.—C. E. Frietey, Benedict 
Corp., Norwich, N. Y. 

* ~ s 


°26 Stutz Brakes? 


I recently bought a 1926 Stutz 8 
roadster which needs some work 
on the brakes that are a hydro- 
static (water) type brake. Also I 
could use some information about 
the rest of this car. 


It seems to me that possibly 
some of your readers, formerly 
connected with Stutz, could help 
me, and also if anyone in the In- 
dianapolis area knows of any 
sources of parts still around there, 
please furnish the address. 


The car is very interesting as it 
has overhead cam, and has a worm 
drive rear end. Car has 43,000 miles. 
—Vic JoHNSON, 630 Valley, N. W., 
Grand Rapids, Mich. 


Posies for Ned 


Just a few hastily written words 
to let you know how much I en- 
joyed Ned Jordan’s column on the 
Yucca Flat affair in the Apr. 16 
issue of AUToMoTIvE News. 


I read accounts by lofty thinkers 
and by fellows who are acknowl- 
edged to be good newspapermen, 
but none, for my money, carried 
any more warmth or on-the-spot 
feeling than Jordan’s description of 
the big boom. It must have been 
quite something to witness.— 
Swney N. Reppuer, Country Gentle- 
man, Philadelphia. 


_—- 
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DEALERS EVERYWHERE 
ARE DISCOVERING 
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Auto Makers Look for Ways to Get By... 


Gear Strike Perils Car Output 


By Bob Sheldon 
Associate Editor 
ITH the Warner gear division 
plant in Muncie, Ind., closed 
down by a walkout of 5,500 work- 
ers, auto makers last week were 
assaying their stocks of transmis- 
sion parts in hopes of circumvent- 
ing car-assembly difficulties should 
the strike be prolonged. 

At the same time, the stage 
was being set for big-scale nego- 
tiations on wages and other issues 
in the steel and auto industries. 

Talks between UAW-CIO Local 
287 and officials of Borg-Warner 
Corp., aimed at settling the Mun- 
cie strike, were stalemated as 
Automotive News went to press 
Thursday. The dispute involved 
production standards and piece- 
work rates, and Charles Dawson, 
president of the local, was quoted 
as saying that “the union is com- 
pletely dissatisfied with the finan- 
cial position of management.” 

* * * 

F THE strike dragged on, it ap- 

peared that the production sched- 
ules of virtually every car 





Humphrey Sees 
No Depression, 


Just Competition 


NEW YORK.—Even in the event 
of full world peace, the U. S. is 
not headed for a depression, Secre- 
tary of the Treasury George M. 
Humphrey asserted at the annual 
luncheon of the Associated Press 
here last week. 

“So long as we maintain the 
soundness of our money; attain 
that nice balance between 
achieving security from aggression 
and maintaining economic 
strength; eliminate waste and 
handle our fiscal affairs with wis- 
dom, America can look forward to 
good jobs at good pay and real 
advances in our scale of living,” 
Humphrey said. 

He declared that taxes could not 
be curtailed until expenses are 
under control, and that the tax 
revisions should be aimed toward 
creating more jobs for more 
persons and the making of better 
and cheaper goods for the people. 

Should full peace come, the 
former midwestern iron ore 
magnate said that “full production 
in many lines where plant capacity 
has been recently so greatly in- 
creased will require real sales ef- 
fort and bring highly competitive 
times in several lines.” 

Humphrey urged the quick 
balancing of Federal spending and 
income, and said that more defense 
for less money is a _ perfectly 
practical and possible accomplish- 
ment. 


Pension Plans 
Survey Shows 120 Retirement 


Income Methods 


CHICAGO. — More than 120 
methods of determining retirement 
income are used in 317 pension 
plans of smaller employers 
surveyed by the Employee Benefit 
Plan Review, a Chicago publication. 

All of the plans have fewer than 
100 employes participating. About 
36 percent of the plans provide re- 
tirement income by taking a per- 
centage of the employe’s annual pay 
and multiplying it by the number 
of years of service, while 29 percent 
provide for a flat percentage of pay 
usually subject to a minimum 
number of years of service. 

In establishing eligibility for 
participation, 62 percent use a mini- 
mum age plus a length-of-service 
requirement, age 30 and three years 
of service being the most popular. 
Under the average plan surveyed, 
36 percent of the total number of 
employes are eligible to participate. 

About 16 percent of the plans 
have only a “years of service” re- 
quirement in order to be eligible, 
while 12% percent use different age 
requirements for males and females, 
the latter being higher in order to 
exclude young women who work 
for only a short time. 

Copies of the survey cost $5 and 
are available from the Hmployee 
Benefit Plan Review, 166 W. Jack- 
son Blvd., Chicago, Il. 


manufacturer would eventually be 
affected in one way or another. 
Though some makers could con- 
tinue turning out cars at a normal 
pace, a shortage of overdrive and 
other special-transmission units 
could make itself felt. 

Ford Motor Co. probably would 
be the first to be affected by the 
Warner tieup, which cut off sup- 
plies of transmissions for light 
and medium-weight trucks, all 
overdrives and parts for the Ford 
and Mercury automatic transmis- 
sions, 

Ford said that unless the strike 
were settled, truck production 
would have to be curtailed in about 
a week. Automatic transmissions 
for Ford and Mercury cars posed 
less of a problem, since the com- 
pany manufactures these in their 
entirety as well as contracting for 
parts. 

The strike had no immediate ef- 
fect on General Motors nor on 
Chrysler Corp., which gets stand- 
ard-transmission parts for all its 
divisions from Warner. 

* a * 


OME independents said _ they 

could get by indefinitely if they 
revised the proportion of cars 
equipped with overdrive. Packard 
fell into this category, and Nash 
commented that it could get along 
for “at least several weeks.” 


Kaiser- Frazer reported that 
Henry J output wouldn’t be hurt 
at all but that Kaiser car sched- 
ules might have to be modified by 
the second week in May. Stude- 
baker, dependent on Warner for 
all transmissions, was rechecking 
its stocks. Along with Hudson 
and Willys- Overland, however, 
Studebaker seemed unworried for 
the time being. 

A strike at the Chevrolet assem- 
bly plant in Flint was averted when 
UAW Local 659 accepted a nego- 
tiated settlement of grievances, 
including a “speedup” charge. 

In Canton, O., negotiators were 
seeking to end a walkout of 1,400 
employes of the Ford forge plant 
in a dispute over local job rates. 


The plant makes axle shafts. 
* * + 
EANWHILE, leaders of the 


CIO United Steelworkers were 
mulling over new wage demands 
which likely will be handed soon to 
steel producers. Several spokesmen 
for the industry have indicated 
that a boost in steel prices would 
be welcome, but any action along 
this line apparently is being held 


Canada UN Chief to Talk 


Before Economic Club 


DETROIT.—Paul Martin, minis- 
ter of national health and welfare 
for Canada and chairman of the 
Canadian delegation to the United 
Nations, will address the Economic 
Club of Detroit at a luncheon in 
the Sheraton-Cadillac Hotel today 
(Apr. 27) His subject will be, “The 
Future of the United Nations.” 

Next Monday, the club will hear 
Justine R. Whiting, chairman of 
the board of Consumers Power Co., 
Jackson, Mich. He will discuss, 





“What Is the Public Utility’s Part 
in the American Economic Ex- 
plosion ?” 


off pending negotiations with 
labor. 
The UAW’s executive board 
will be meeting in a quarterly 
session tomorrow (Apr. 28), and 
one of the issues to be dis- 
cussed is the future of the 
union’s long-range contracts 
with the auto industry. 
Demands for revision of the 
pacts have been served on the Big 
Three auto makers, and negoti- 
ations are to be resumed next 
month. Among other things, the 
UAW is asking that the industry 
switch to a new-type Government 
cost-of-living index as a basis for 
determining wage adjustments. 
* + * 

” WASHINGTON, John S. Bugas, 

industrial relations vice - presi- 
dent of Ford Motor Co., told the 
House Labor Committee that Ford 
was satisfied with its present five- 
year “escalator” contract with the 
UAW-— if the contract, in truth, is 
destined to run five years. 

Bugas said that the company 
had paid a high price for five years 

(Continued on Page 34, Col. 4) 





Employment Sets 


Alltime Record 
For Chevrolet 


DETROIT.—Demand for its cars 
and trucks has driven Chevrolet’s 
total employment above 90,000, an 
alltime peak for its 26 manufac- 
turing and assembly plants, the 
division disclosed last week. 


Chevrolet’s previous high was 
85,381 employes in December, 1950, 
while its highest employment in 
World War II was 71,639 in Decem- 
ber, 1943. 

The present peak represents an 
increase of 8,000 employes since the 
1953 models were introduced Jan. 
9. Of the total, 13,000 employes, or 
approximately 15 percent are work- 
ing on defense contracts. 

“Sustained employment is the 
solid foundation of this year’s re- 
markable buying power,” said T. H. 
Keating, Chevrolet general man- 
ager. “I’ve been in this business 
35 years, and I’ve never seen any- 
thing to match the strength of this 
year’s market.” 

He said that Chevrolet’s current 
high employment is bound to have 
a constructive effect beyond the 
limits of the division’s own dealers, 
for its payrolls are spread in major 
markets of 20 states. And the Chev- 
rolet increase is more than doubled, 
Keating estimated, by boasts in the 
employment and payrolls of thou- 
sands of suppliers, spread through 
the 48 states. 

Latest Chevrolet hiring drive is 
now taking place at the assembly 
plant in Tarrytown, N. Y., where 
a second shift is scheduled to begin 
work today (Apr. 27). Four of 11 
assembly plants will be on a two- 
shift schedule with the addition of 
Tarrytown. 

Keating said that, after Chevrolet 
dealers reported taking orders for 
60 days’ production in the first two 
days of new-model showings, the 
Baltimore and St. Louis assembly 
plants went on two shifts Feb. 1, 
and the Norwood (O.) assembly 
plant followed suit March 1. 





Dealers Receive Brand Name Honors— 


Representatives of five auto dealerships display the Brand Name Retailer-of-the-Year 
awards presented to them at the 10th Anniversary Brand Names Day Dinner in New 
York City. T. G. Mennen (center), vice-president of Masters Pontiac Co., Long Beach, 
Calif., holds the Retailer-of-the-Year plaque he received for winning top honors in 
his field. Runnerup ‘Certificates of Distinction’’ were given to John H. Lander (left), 
president of Lander Motors, Atlanta, second place; Sau! Rose (second from left), presi- 


dent of Grand River Chevrolet Co., Detroit, 


third place; Walter B. Cooper (second from 


right), Poudre Chevrolet, Fort Collins, Colo., and J. lL. Shelburne, general manager of 


Rodman Chevrolet Co., Fresno, Calif. 
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Used-Car Bulletin from Detroit... 
Latest Auction Prices 


(Aptco Auto Auction. Sale every Wednesday. ) 


Apr. 22 


(Very good sale. Bidding was fast 
and prices were steady. Sold 98 cars 
out of 167 offerings.) 


BUICK—’53 Special 4-dr., $2,350. ‘51 
RM 4-dr., $1,610*%. ‘50 RM 4-dr., 
$1,200*. '49 Super 2-dr., $965, $815; 
4-dr., $930, $625. '48 Special 2-dr., 
$350, $500. 

CADILLAC—’51 (62) 4-dr., $2,610*. 

CHEVROLET—’52 Bel Air, $1,600*; SL 


Deluxe 2-dr., $1,375. °51 SL Deluxe 
4-dr., $1,050, $1,100*, $1,025; 2-dr., 
$1,090*, $1,100*, $1,060; Bel Air, $1,- 
300. '50 SL Deluxe 4-dr., $935, $850; 
2-dr., $850, $815*, $865; club coupe, 
$900. '49 SL Deluxe 2-dr., 2 at $760. 
'48 FL aerosedan, $600. 


CHRYSLER—'48 Windsor 4-dr., $675. 
‘46 Windsor 4-dr., $230. 

DeSOTO—'51 Beluxe 4-dr., $1,295. '50 
Custom 4-dr., $1,000*, $975*. ‘47 


Custom 4-dr., $460. 

DODGE—’53 Coronet 4-dr., $2,100*. '51 
Coronet 4-dr., $1,165, $1,105; club 
coupe, $980. '49 Coronet club coupe, 
$810; Wayfarer 2-dr., $560, $510. 

FORD—’52 Victoria, $1,980*, $1,920. 
’51 Deluxe (8) business coupe, $920. 
‘50 Crestline 2-dr., $1,075; Custom 
(8) 2-dr., $730, $700; club coupe, 
$850; Custom (6) 2-dr., $700. °49 
Custom (8) 2-dr., $645, $680, $625. 
"48 SD (8) 2-dr., $590. '47 SD (8) 
2-dr., $460. '46 Deluxe (6) 2-dr., $175. 

HUDSON—’47 Super (6) 4-dr., $175. 

KAISER—’51 2-dr., $1,050; Henry J 
(4) sedan, $600. 

MERCURY—’51 club coupe, $1,325*, 
$1,160. '50 2-dr., $965. 

NASH—’52 Rambler station wagon, $1-, 
180. '51 Statesman 2-dr., $880; Ram- 
bler station wagon, $975. '50 States- 
man 2-dr., $625; 4-dr., $700. 

OLDSMOBILE—’50 (98) 4-dr., $1,075*, 
club coupe, $1,225*; (88) 4-dr., $1,- 
100*. '49 (88) 4-dr., $775*. '48 (66) 
4-dr., $475. 

PACKARD—’51 (200) 4-dr., $1,435*. 

PLYMOUTH—’53 Belvedere, $1,950. '52 
Cranbrook 4-dr., $1,300. °51 Cam- 
bridge club coupe, $1,065, $1,000. '50 
Deluxe 4-dr., $850. '47 SD club coupe, 
$500. 

PONTIAC—’51 Chieftain (8) 2-dr., $1,- 
280*, $1,300*. '50 Chieftain (8) club 
coupe, $1,030*. '49 Chieftain (8) club 
coupe, $830*; SL (8) 2-dr., $800. ’47 
Chieftain (8) club coupe, $450. 

STUDEBAKER—’51 Commander (8) 4- 
dr., $1,050; Champion conv., $925. '50 
Champion 4-dr., $690; club coupe, 
$755. 


Apr. 15 


(Sale very fast. Would have sold 
more cars except for the hard rain. 
Seld 90 cars out of 126 offerings.) 
BUICK — ’'53 RM Riviera sedan, §$3,- 
395*. ‘50 RM Riviera sedan, $1,325°*. 
'49 RM conv., §760*. °48 Special 
4-dr., $600. '47 Special 4-dr., $400. 
CADILLAC—’52 (62) 4-dr., $3,535*. 
CHEVROLET — '52 SL Special 2-dr., 
$1,290. '51 SL Deluxe 2-dr., $1,200*, 
$1,060; 4-dr., $1,135. '50 SL Special 
2-dr., $920; business coupe, $750. '49 
SL Deluxe 2-dr., $825; 4-dr., $690; 
club coupe, $735. ‘48 FL aerosedan, 


$500. 
CHRYSLER — '51 NY 4-dr., $1,430*. 
‘49 Windsor 4-dr., $825*. ‘47 Wind- 


sor 4-dr., $470. °46 Windsor 4-dr., 
$400. 

DeSOTO — '51 Custom 4-dr., $1,280*, 
$1,275*. ‘50 4-dr., $1,015*, $1,005*. 


'49 4-dr., $790, $780. 

DODGE—’51 Meadowbrook sedan, $1,- 
050. '50 Coronet 4-dr., $900. '49 Cor- 
onet club coupe, $790. ‘48 Custom 
4-dr., $630. 

FORD—'52 Victoria, $1,940*; 
(6) club coupe, $1,370; 2-dr., $1,- 
560°. '51 Custom (8) 2-dr., $1,130; 
Custom (6), $900. °50 Custom (8) 
4-dr., $875; Custom (6) 4-dr., $760; 
2-dr., $735, $705. °'49 Custom (8) 
2-dr., $686, $665, $710; Custom (6) 
4-dr., $6556; 2-dr., $610. 


Custom 


HUDSON—’53 Wasp 4-dr., $2,000. °50 
PM 4-dr., $630. '49 Commodore (8) 
4-dr., $650. 

MERCURY —’51 2-dr., $1,300*. °47 


club coupe, $450. 
NASH—’52 Statesman club coupe, $1,- 


185. ‘51 Rambler station wagon, 

9965. '50 Statesman 2-dr., $635. '49 
(600) 4-dr., $605. ‘48 (600) 4-dr., 
80. 


$380. 
OLDSMOBILE — '51 (88) sedan, $1,- 
670*, $1,110. °50 (98) 4-dr., $1,285*, 


$1,200*, $1,110*; (88) 4-dr., $1,035. 
"49 (88) 4-dr., $970*; (98) 4-dr., 
$700* 


PACKARD—’50 (200) 4-dr., $750. '48 


4-dr., $500 

PLYMOUTH —’51 Cambridge club 
coupe, $945; 4-dr., $1,010, $1,015. 
"50 SD 4-dr., $850. °49 4-dr., $815, 


$800. 

PONTIAC—’52 Chieftain (8) 4-dr., $1,- 
810*; 2-dr., $1,765*. ‘51 Chieftain 
(8) 2-de., $1,475*. "50 SL (8) 2-dr., 
$1,110*, $985. °47 Chieftain (6) 4-dr., 
$415, $300. 

STUDEBAKER — '51 Commander (8) 
4-dr., $1,085*. °50 Champion 4-dr., 
$745; 2-dr., $750. °49 Champion 
2-dr., $625. 

WILLYS—’49 station wagon, $510. 


*Indicates automatic transmission or overdrive, and (ps), power steering. 
Other Auction reports are on Pages 32-33 





Ford, Chrysler Purchases 
Discussed at duPont Trial 


CHICAGO.— The names of two insignificant in relation to Chrys- 


auto makers other than General 
Motors were introduced at the 
duPont antitrust trial last week 
when Richard C. Williams, duPont 
automotive sales manager in De- 
troit, testified that the late Henry 
Ford ordered his company not to 
buy any duPont products and that 
Chrysler Corp. cut purchases from 
duPont to a trickle. 


Williams was put on the wit- 
ness stand by the defense against 
Government charges that the 
duPont enterprises made a “cap- 
tive market” of General Motors 
Corp. 

Williams said that in the early 
30s duPont sold large quantities of 
paint undercoats and top coats to 
Ford, but that by the end of the 
decade the business was lost. 


“I was calling on the Ford direc- 
tor of purchase,” Williams told the 
court, “and he told me that Henry 
Ford had issued instructions that 
Ford Motor Co. was not to pur- 
chase any more material from 
duPont.” 

He added that he was not given 
any reason for this decision. 


When Henry Ford II assumed the 
presidency, Williams continued, “I 
called on him and told him that I 
was unhappy about our Ford rela- 
tionships. This was about 1945.” 


The result of the discussion, ac- 
cording to Williams, was that Ford 
“saw no reason why the business 
relationship should not be resumed, 
and duPont now sells Ford large 
quantities of top coat materials.” 

Telling of the Chrysler move, 
Williams said that in the early 
30s he had a talk with K. T. 
Keller, then assistant general 
manager. Keller, Williams said, 
told him the best interests of 
Chrysler would be served if it 
could find a supplier who would 
look on Chrysler as its big cus- 
tomer. 

Williams stated that duPont now 
sells Chirysler a substantial amount 
of materials, but that the total is 


ler’s overall requirements. 

Williams, like other witnesses 
before him, also testified that he 
did not know of any “agreement” 
between duPont and GM requiring 
GM to buy all of its finishing re- 
quirements from duPont because of 
the latter’s stock holdings in GM. 

The non-existence of such an 
agreement also was emphasized by 
two other witnesses. 


They were M. N. Nickowitz, as- 
sistant manager and sales director 
of the duPont fabrics division, and 
Herman L. Weckler, a Buick official 
from 1912 to 1932. 





100 TV Shows Old— 


The Nash Dealers Theater Hour, one of 
the country’s oldest weekly auto-dealer 
television programs, has completed its 
100th presentation over WXYZ-TV, Detroit. 
N. F. Lawler (right), vice-president of 
Geyer Advertising, Inc., Detroit, Nash ad- 
vertising agency, points out to Bob Henry 
(center), WXYZ-TV announcer, some of the 
highlights of the 1953 Nash Rambler. 
Looking on is J. B. Huntress, Nash ad- 
vertising manager. 
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PORTRAIT OF TOMORROW ’S REPEAT SALE 
...- BEING MADE TODAY! 


Customers come back to the dealer who talks their language. 
heeds their hobbies, shows sincere interest in their interests. 
An attentive ear to the customer’s talk of trout and tackle 
is just the thing to clinch not only this year’s sale but an- 
other next year and the year after that. It’s what you call 
good customer relations, sound salesmanship. 
When you build customer good will you want to keep it. 


We know this well. Friendship in business is a first principle 


‘When you get a man’s confidence, 


you get his order.”’ 





The Old Sage says... 


with Associates, too. We serve your finance customer with a 
sincere personal interest in his interests. We back you up, 
retain the good will you’ve gained, help build your reputa- 
tion. One customer tells another, word gets around . . . and 
youre in line for repeat business, referrals, more profits. 

Take advantage of complete Associates finance and insur- 
ance service—and the business building friendliness that 


goes with it. 


si fel W ars 





Associates Investment Company 
Associates Discount Corporation 


Emmco Insurance Company 
South Bend, Indiana 


| 
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Clark Version 
‘Fork Truck of the Future’ 


To Be Exhibited 
BATTLE CREEK, Mich. — Clark | 
Equipment Co.’s industrial truck 
division will unveil its version of | 
the “Fork Truck of the Future” | 
at the fifth National Materials | 
Handling Exposition May 18-22 in| 
Philadelphia. 
“Labeled ‘X-70,’ it was designed | 
and built as a part of Clark’s re-| 


search, and is not being offered for | f 


sale. 
“The X-70 combines many in- 
novations suggested and recom- 


mended by users of this type of 
materials-handling equipment, and 
others conceived and initiated by 
Clark’s designers and engineers,” 
the company said. 


* * * 


Colorado U. to Conduct 


Quality Control Course 
BOULDER, Colo.—The college of 
engineering at the University of 
Colorado will conduct a training 
course in statistical quality control 
from June 16 to 26. The course will | 
include acceptance sampling and 
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‘I'll Take Two, Podner!— 


Sam Bigham (right), Texas businessman, signs a franchise to operate two Packard | 
dealerships, one in Nacogdoches and another in Lufkin. With Bigham is Vern Doonan, | 


Packard zone manager. 


other statistical techniques used in 
industry, the university announced. 

Instructors for the course will 
be E. L. Grant, of Stanford Uni- 
versity; L. A. Knowler, of Iowa 


| University, and M. E. Wescott, of 


In addition, 
discuss 


Rutgers University. 
men from industry will 


Seattle leads the nation as the richest retail market in cities of over 
half a million population. In Metropolitan Seattle (latest A.B.C. City 
Zone Population: 675,699), the average income per family last year 
was $6,234, Sales Management Magazine reports. 


AND THE SEATTLE TIMES LEADS THE PARADE IN SEATTLE 


Wise advertisers use The Seattle Times frequently because they know 
SEATTLE’S ACCEPTED NEWSPAPER sells their products in this big, 
important market at one cost. 


Represented by O'MARA & ORMSBEE, INC. «+ Ne 
1 1 1 
Detroit « Chicago « Los Angeles « San Fr 
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ing of corrosion factors will 
undoubtedly result in greatly 
|improved corrosion resistance for 
| passenger cars. 


Corrosion has been the subject 
of a major General Motors re- 
search project for a number of 
years. Other auto firms, as well 
as steel companies and suppliers 
of materials such as nickel, are 
equally interested in improving 

a ‘ the corrosion resistance of cars. 
New Shop for Winn A major problem is that corro- 

Winn Motors, Inc., of Winnfield, | sion attack may vary over a broad 
La., has opened a new body repair | range. Scientists who have investi- 
shop. gated the problem say there can 


their experiences in applying these 
principles, officials said. 








Nu YAM aN: 


cover a market 


with a newspaper 








Industry Gains in Fight 


| On Car Corrosion 


ae it is not evident to the average motorist, 
considerable progress has been made in improving the 
corrosion resistance of modern automobiles. 

Probably the greatest advance has been made, however, 
in improved understanding of the corrosion problem. Even- 


@ 


tually, increased understand-< 


be a variation of as much as 500 
|}to 1 in the severity of atmosphere 
corrosion in different localities. 

* 2 + 


Combustion Big Factor 


fee major factor in automobile 

atmosphere corrosion is appar- 
ently the products of combustion 
|of fuels burned in large industrial 
areas. Salt particles blown in from 
the sea are another factor. The 
|presence of nitric acid in the 
atmosphere has also been known 
to play a prominent part. 

Another baffling problem, about 
| which the car builder can do noth- 
| ing at all, is that if the car remains 
wet much of the time, corrosive 
attack is often likely to prove quite 
| severe, 

Investigators for International 
Nickel Co. have shown that the 
| same galvanized coating on steel 
is good for about 30 years in Ore- 
gon, four years in San Diego, 
| Calif., and only two years near 
San Francisco, 


Salt on the roads has been 
| choroughly investigated as a factor 
| contributing to corrosion of cars. 
|Parts of a car subjected to salt 
|splash may be corroded two to 
|rour times as fast as other areas 
of the car. However, in certain 
|socalities natural corrosion influ- 
| ences may be more important than 
| wet roads treated with salt as a 
|cactor affecting corrosion. 
Scientists recommend two meth- 
|ods of minimizing the corrosive 
effects of salt: (1) Wash cars fre- 
quently, and (2) keep cars in a 
dry place. 
| *x . - 
| Changes Due in Painting 


| @INCE the most severe corrosive 
attack on cars comes from the 
inside, it seems inevitable that 
|eventually the present system of 
painting will be changed. Today, a 
four-coat outer covering generally 
is employed while a single primer 
coat is all that is applied to most 
inner surfaces. Asphaltic coatings 
|tend to offset this condition, of 
course. 

Apparently one of the most ef- 
fective attacks on corrosion in a 
car is to eliminate the possibility 
of water collecting in pools, This 
applies to rain entering around 
windows and doors, water thrown 
up from the road and condensa- 
tion inside the car. 

Quick drying of such areas is 
undoubtedly a major factor in pre- 
venting corrosive attack. The fu- 
ture is likely to see more forced 
ventilation of underbody areas of 
cars to resist corrosion, 

The possibility of heating the air 
first by passing it around the en- 
gine has been suggested to the 
members of the Society of Auto- 
motive Engineers. Even the stylists 
may be asked to keep in mind that 
it is just as essential to design 
cars with fast-drying surfaces as it 
is to make them beautiful. 

* * * 


55 Cylinder Blocks Hourly 
Claimed for Drilling Unit 


Detroit.—A transfer machine for 
drilling and tapping automotive 
engine cylinder blocks has been an- 
nounced by Modern Industrial 
Engineering Co., 14230 Birwood 
Ave., Detroit 4, Mich. 


It drills the oil holes running at 
compound angles from the cam- 
shaft main bearings to the oil gal- 
lery hole, according to the firm, and 
also drills and taps a hole in the 
pan rail on one side of the block. 


Operating at an efficiency of 80 
percent, the machine will handle 
55 cylinder blocks per hour, it is 
claimed. The machine is 108 inches 
| wide and 72 inches deep. Its ap- 
| proximate weight is 7,500 pounds. 


























The most revolutionary change 
In car designing 

since the first postwar Studebaker 

swung on the scene 


1953 STUDEBAKER 
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Late News in Brief 


Ford Engine Plant 


Ford Motor Co. is seeking a site 


for a second engine plant in Cleve- | 


land. Cost of plant is estimated at 
$60,000,000. 


* + * 


CPR 83 Attorney 


Joseph Maiorella, OPS attorney | 


assigned to handle auto-dealer pro- 
tests involving Ceiling Price Regu- 
lation 83, is reported to have re- 
signed in Washington. 

= * * 


New Chevrolet Plant 

Chevrolet will start construc- 
tion on a new spring and bumper 
plant in Detroit this summer, 
says T. H. Keating, general man- 


ager. 
* * + 


Ford Parleys 


More than 20,000 Ford dealers 
and salesmen from all sections of 
the country will meet with Ford 
Division district managers in a 
series of meetings in 50 key cities 





during the last week of April and 
the first of May. 


* * * 


1,500,000 Dynaflows 
Buick built its 1,500,000th Dyna- 
flow transmission last week, ac- 
cording to Ivan L. Wiles, general 
manager. It took five years. 
* * + 


Record for Chrysler 

Car shipments of the Chrysler | 
division are running at an alltime | 
high, reports E. C. Quinn, general 
manager. From Jan. 1 through last 
week, 54,069 Chryslers were shipped, 
a 56 percent increase over the cor- 


2GM Subsidiaries to Get 


New Building in Buffalo 


BUFFALO. — Construction has 
been started on a one-story office 
building at 60 E. Amherst St., to 
house the Buffalo branches of 


General Motors Acceptance Corp. 
and General Exchange Insurance 
Corp., both subsidiaries of General 
Motors. 


| responding period of last year, said | 


| Quinn. 


* * * 


Auctioneers Enjoined 


A Toledo court has issued a 
|temporary injunction forbidding | 
two former employes of Flying 


Dutchman, Inc., from opening an 


auto auction. Earl Greiner said the | A 
and James} 


two, Harold Strait 


| Vance, had been soliciting his cus- 


tomers. 
* * + 


New Safety Tire 


Seiberling Rubber Co., Akron, | ~ 
| 5,000 Treated’ at Indiana Driver Clinic— 


One of the highlights of the recent South Bend Jaycee Outdoor and Sports Show 
on the University of Notre Dame campus was this safe drivers’ clinic, sponsored by 
the South Bend-Mishawaka Automotive Trades Assn. More than 5,000 persons went 
through the booth during the three-day show and were given various visual and reflex 
tests by officers of the South Bend police traffic division. 


has introduced the 1953 version 
of its Safe Aire tire. The company 
says the new tire has added anti- 
skid and traction qualities, among 
other improvements. 

* * * 


Biggers Is LOF Chairman 
Libbey -Owens-Ford Glass Co. 
shareholders have elected John D. 
Biggers, president for 23 years, as 
chairman of the board and chief 
executive officer. G. P. MacNichol 
jr., 38-year veteran with the firm, 
now is president, and E. M. Ever- 
hard has been promoted from sales 
manager to sales vice-president. 


| 














Open Dallas Plant 


R. H. Grant jr., president of Rey- 
nolds & Reynolds Co. has an- 
nounced the opening of a new plant 
in Dallas, which is expected to be 
in operation by May 1 to service 
Texas, Oklahoma, Louisiana, Ar- 
kansas and New Mexico. 


e e e styled and manufactured for several 


of the country’s leading automobile manu- 


facturers as optional and accessory equipment are 


but one of many mass produced stamped automotive parts 


created by the A. S. Campbell Company, Ince. 


Campbell facilities for design and manufacturing have worked 


hand and hand with automobile manufacturers since 


1920 in producing automotive parts that have 


always met the most exacting specifications. 


For your creative styling and mass 


stamped automotive parts contact 


A. S. CAMPBELL COMPANY, INC, 


Campbell in Boston or Detroit. 
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Record 359, 000 
See GM Motorama 
In Los Angeles 


LOS ANGELES.—General Motors 
closed the Los Angeles edition of 
its Motorama last week after a 
nine-day showing to a total of 359,- 
000 visitors. 

The show broke the Shrine Con- 
vention Hall attendance record and 
also drew a greater attendance than 
in either New York or Miami, 
where it previously was shown, 
officials said. Slightly fewer than 
one million persons saw the show 
in the three cities. 


“Because this is the first time we 
have ever taken the New York 
show on an extended road tour,” 
said Harlow H. Curtice, GM presi- 
dent, “we naturally were very in- 
terested to see how well it would be 
received here. Our experience, as in 
New York and Miami, convinces us 
that persons all over the nation 
want to see industrial shows such 
as ours.” 


More than 100 moving vans from 
Detroit and other GM plant cities 
were used in transporting the 100- 
plus Research and Engineering Ex- 
hibits to Los Angeles. Most of the 
GMC Truck & Coach display trucks 
arrived under their own power, 
while special display passenger cars 
arrived by vans or railroad cars. 

The show now goes to San Fran- 
cisco, where it will be exhibited 
May 1. From there it will go to the 
Dallas Fair Grounds (May 16-24), 
and the Kansas City Civic Audi- 
torium June 6-14. 


Thrasher Heads 


Dodge Region 


DETROIT.—Appointment of Eu- 


|gene W. Thrasher as manager of 


Dodge’s Greensboro (N. C.) region 
was announced 
last week by L. F. 
Desmond, general 
sales manager. 
Thrasher comes 
to the region 
from San Lean- 
dro, Calif., where 
he had been serv- 
ing as western 
business manager 
since 1951. Prior 
to that, he was 
business manager 





E. W. Thrasker 


of the Detroit region and a district 
manager in the Atlanta region. 


Before joining Dodge in 1948, 
Thrasher held sales and automobile 
financing positions in Birmingham, 
Ala. 





Sloan Jury to Select 


Safety Winners Wed. 


CHICAGO.—Jury members for 
the fifth annual Alfred P. Sloan 
Highway Safety Awards will 
meet at the National Safety 
Council here Apr. 29 to deter- 
mine the winners, according to 
Paul Jones, director of public 
information for the council, 
which administers the Sloan 
awards. 

Awards are given yearly to 
radio and television stations, 
networks and advertisers for 
outstanding service to highway 
safety, and this year will be pre- 
sented in New York on May 26. 


(a RE SE TIRE nm 
















‘HICAGO.—“A fourth good year 

in prospect for the truck-trailer 
nanufacturing industry as more 
nd more shippers recognize the 

ynomy and efficiency of com- 

mercial highway transportation,” 
Ww. E. Grace, president of the 
Truck-Trailer Manufacturers 
Assn., told TTMA board members 

it a meeting here. 

Commenting on the current 
demand for truck-trailers, Grace 
recalled that approximately 190,- 
000 «civilian-type truck - trailers 
had been manufactured in 1950, 
1951 and 1952, and said all indi- 
cations are that production this 
year will be at least as great as 
that of last year, when more 
than 58,000 units were produced. 
The TTMA directors approved a 

program calling for a summer 
meeting to be held in Chicago Julv 
23-25, and considered pronosals 
made to the association, including 
a continuing study of winter driv- 
ing hazards; a report on the 
WASHO Rad. test; a reauest for 
serial number information for 
better vehicle identification, and 
legislation pertaining to filing of 
lien information on trucks and 
trailers. 

At the conclusion of the meet- 

ing, Grace announced the follow- 
ing committee appointments: 


ENGINEERING — Julius L. Glick, 


Truck Engineering Corp.. chair- 
man; R. P. Akey. Hobbs Mfg. Co.: 
James J. Black, Trailmobile, Inc: 
Walter Broghamer. Kingham 
Trailer Co.; G. P. Knudsen, Hish- 
wav Trailer Co.: P. M. Heinmiller 
Utilitv Trailer Mfg. Co.; K. W. 
Tantlinger. Brown Trailers, Inc.. 
and A. E. Williams, Fruehauf 
Trailer Co. 

Finance — R. C, Tway jr., Ken- 
tucky Manufacturing Co., chair- 
man, and C. L. Schneider, Frue- 
hauf Trailer Co. 

LEcIsLATIVE—E. J. Lucas, Kingham 
Trailer Co., chairman; N, A. Car- 
ter sr., Fruehauf-Carter Co.; Carl 
Humes, Humes Truck & Trailer 
Mfg. Co.; L. A. Myers jr., Black 
Diamond Trailer Co., and W. E. 
Tice, Reliance Trailer & Truck Co., 
Inc. 

MANUFACTURERS MEMBERS HIP— 
Ralph Veenema, Veenema & Wie- 
gers, Inc., chairman; John An- 
drews Industries, Inc.; A. A. Kear- 
ney, Brown Trailers, Inc.; Walter 
C. Ronk, Transport Trailers, Inc.; 
E. A. Schonrock, Schonrock Egqiup- 
ment Mfg. Co., and Norman Van 
Gelder, Springfield Body & Trailer 
Co. 


AssociaATE MEMBERSHIP — J. M. 


Berger to Manage 
Franchising of 


K-F Sales Corp. 


WILLOW RUN.—Election of E. 
W. Berger as a vice-president of 
Kaiser-Frazer Sales Corp. and 
manager of 
dealer franchis- 
ing has been an- 
nounced by T. A. 
Bedford, general 
manager of the 
K-F automotive 
division. 

A veteran auto 
sales executive, 
Berger joined 
Kaiser - Frazer 
in 1950 after a 

E. W. Berger 20-year sales and 
emanate career with Chevro- 
et. 


From 1946 to 1950 he owned and 
operated a Ford dealership in 
Youngstown, O. 

With K-F Berger served in 
several executive capacities until 
his appointment as general sales 
manager of the central division a 
year ago. 

Bedford also declared that in re- 
cent months more dealers have 
been joining Kaiser-Frazer than 
ever before. 








Carrier Changes’ Name 
ANDERSON, Ind.—The name of 
0. L. D. Forwarding, Inc., has been 
changed to Contract Carriers, Inc. 


Trailer Makers Confident 


TTMA President Forecasts Fourth ‘Good’ Year; 
Committee Assignments Made 
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Packard Continues 
Fast Pace, Nance 


Tells Stockholders 


DETROIT.—Packard’s high oper- 
ating rate shown in the annual 
report was sustained during the 
first quarter of 1953, James J. 
Nance, president, told stockholders 
at the annual meeting here. 

The stockholders reelected the 
board of directors. Following the 
meeting, the board reelected all 
officers. 

Nance had said earlier in the 
annual statement: 

“Even though the outlook for 
1953 is quite promising, I do not 
want to leave with our _ share- 
holders the impression that the 
program for Packard’s future is in 





Morrow, Dayton Steel Foundry 
Co., chairman; Frank A. Born- 
mann, Binkley Manufacturing 
Co.; Robert M. Hays, Timken- 
Detroit Axle Co.; Edward D. 
Hendrickson, Hendrickson, Motor 
Truck Co.; Henry Ness, The Ness 
Co, and J. A. Payette, U. S. 
Rubber Co. 

Pusuic Re,ations—L. C. Allman, 
The Allman Co., Inc., chairman, 
and Marshall N, Terry, Trail- 
mobile, Inc. 

Trarric — A. L. Rich, Fruehauf 
Trailer Co. chairman; Elmer 
Streib, Trailmobile, Inc., and Jack 
D. Watson, Hobbs Manufacturing any wise completed. We fully 
Co. realize that a hard-hitting organi- 

Low-Bep MANuFacrurRERS — Harri- ce a —Detroit Times Photo | zation and efficient operating and 
son Rogers, Rogers Brothers Corp., You're Not Seeing Double— production cost are a necessity in 
chairman; John G. Watson, Jahn At extreme left is Dave Wallace, president of the Chrysler division, who is retiring competitive times. 

Trailer Division; George T. Staf-| May 1. He is standing next to a caricature of himself, which was one of highlights of At the meeting, Nance explained 
ford jr., Birmingham Mfg. Co.;|a farewell luncheon given last week by Detroit media representatives. Also retiring| Packard’s new two-car program 
Walter C. Ronk, Transport Trail-| this week, as Chrysler division sales chief, is Joe O'Malley (extreme right), standing| for both the luxury and medium- 
ers, Inc., and I. L, Smith, Talbert | beside a caricature of himself. Both Wallace and O'Malley were presented with| priced fields, and efforts to bring 
Construction Eqiupment Co. farewell gifts. in a number of younger executives. 














Customized” GUARDS 
GIVE YOU MAXIMUM PROFITS! 


Cello Chrome Guards are “Customized” to Install in Only a Few Minutes 


’ 
Custom MANUFACTURED to fit any °53 ware is zine plated for all-weather resistance 
automobile (as well as “46 to °52 cars)—Cello to rust. 
guards are easily installed with ordinary tools Cello guards are individually packaged 
by the ree eee in only a few minutes! assuring chrome protection at all times dur- 
his means minimum time for dealer instal- ing shipment. 
lation with maximum profit realized. 


For custom styling, maximum protection, 


Heavy chrome finish is guaranteed to meet guaranteed chrome and only minutes in in- 
the latest automotive plating specifications. stallation —the fastest selling grille guard 


Furnished with dual uprights. sturdy cross today is Cello. 


rail and wing rails, Cello’s gleaming chrome Other custom Cello products—Truck Grille 
guards are “customized” to easily fit over Guards, License Frames, License Brackets, 
both front and rear bumper guards. Hard- Chrome Exhaust Extensions, Fender Guards, 


PRODUCTS COMPANY | 


SUBSIDIARY OF A. S. CAMPBELL 





COMPANY, INC. 





12 





AUTOMOTIVE WASHINGTON 


GOP Resists Tax Cut 
Before Paring Outlay 


By William Ullman 
Washington Correspondent 
7. tough problems confronting the Eisenhower Ad- 
ministration at the moment are appropriations and taxes. 
Only Korea and the cold war exceed them in interest. 
Chairman John Taber of the House Appropriations Com- 


mittee is confident that it will 


be possible to lop from $10 





billion to $12 billion from® 
the estimates submitted by 
former President Truman just 
before he left office last January. 
Senator Robert A. Taft, majority 
leader of the Senate, looks for big 
cuts, too, in the appropriations. If 
this happens, a balanced budget 
seems assured. 

Chairman Daniel Reed of the 
House Ways and Means Committee 
has filed in the House a petition to 
bring his tax-reduction bill before 
the House for consideration without 
further delay. 








Reed and the House Republican 


want tax reduc- 
tion. The Republi- 
can leadership, 
however, is anx- 
ious to see a bal- 
anced budget 
clearly at hand 
before tax-reduc- 
tion legislation is 
passed. In this it 
sides with Presi- 
dent Eisenhower. 


William Uliman 
The Senate Republican leader- 





ship, too, is demanding appropri- 
ation slashes and a_ balanced 
budget before tax cuts are made. 
At present, therefore, it is Reed 
against the field. 


| It is Reed’s contention that the | 


|people who voted the Republicans 
into control of the Government ex- 
| pect tax reduction this year—not 
|next. He takes a dim view of those 
a ee who suggest that it 
would be “better politics” to enact 
a tax-reduction law in the summer 
of 1954, just before the congres- 
sional elections. 


He points out that if his bill were 
passed during this session of Con- 
gress, individual taxpayers would 
be relieved of paying the burden- 
some 11 percent, across-the-board, 
added tax for the last half of the 


leadership both| present calendar year. 


* * * 


Pre-Korea Taxes Sought 


Sa. as represented by the 
U. S. Chamber of Commerce, 
believes that the individual income 
tax should be reduced to pre-Korea 
levels by midyear, and that the 
other 1951 Korea tax increases 
should be reduced on the date speci- 
fied in existing laws. 

The 1951 increases in personal 
income are to be removed on Dec. 
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Trophies for Salesmen— 
Three salesmen of Lytle Buick Co., San 


dealership; Nicholas Henwood, first prize 
cenzi, third, and Robert W. Crust, Buick's 





py 


Francisco, are presented with silver trophies 


for their efforts in a new-car sales contest. From left: Walter Lytle, owner of the 


winner; Ray Sarlin, second; George Devin- 
San Francisco zone manager. 





| 31, 1953. These reductions average 
jabout 10 to 11 percent for most 
taxpayers. The bill introduced by 
|Rep. Reed would reduce 1953 per- 
| sonal income taxes by 5 percent on 
| June 30. 

The excess-profits tax is due to 
expire on June 30, 1953, but 
companies would pay varying 





Why PUROLATOR Micronic O11 Fitters 


are factor 





y-installed on so many 


of today’s pleasure cars—and trucks 


© Because they filter more dirt faster... 


© Because they filter finer dirt and abrasives... 


© Because they do not affect additives or 
detergents in the oil... 


© Because they will not wilt, warp, channel, 
unload, or disintegrate ...thus assure longer 
filter-wear—longer engine-life. 


These 4 reasons are reasons-why dealers and service 
men are glad to find Purolator Micronic* Oil 
Filters in cars they sell and take care of . . . glad to 


install them for owners . 


. . glad to renew filters 


with Purolator* Micronic refills. 


For further information, see your regular jobber. 
Or write, wire or phone Purolator. 


Cutaway view of standard Purolator Micronic 
Oil Filter showing path of oil being filtered, flow- 
ing in and down through the center and back— 
cleansed— into the lubrication system of the engine. 


Purolator’s most popular pleasure car 
and truck elements .. - 


P-48: For Ford 6, 


P-34: For Ford, 
Lincoln, Mercury, 
Nash (certain 
models), Studebaker, 
Willys 


P-51: For Cadillac (certain 
models), Buick, Oldsmobile, 
Willys 






*Reg. U. S. Pat. Off. 





PUROLATOR PRODUCTS, INC. 


Rahway, New Jersey and Toronto, Ontario, Canada 
Factory Branch Offices: Chicago, Detroit, Los Angeles 











P-82: For Chrysler, DeSoto 
(certain models) 


eons 








P-70: For DeSoto, Dodge, 
Frazer, Henry J. Kaiser, 
Nash, Packard, Willys 





Oink FILTe re 


amounts of this tax in calendar 
year 1954, depending on the dates 
of their own fiscal year. 

The withholding tax would drop 
from 20 to 18 percent on Jan. 1, 
1954. On the same date the maxi- 
;|mum capital gains rate for indi- 
| viduals would decline from 26 to 
25 percent, with corporations re- 
ceiving the same reduction a year 
later. 

The corporate income tax would 
be reduced from 52 to 47 percent on 
Mar. 31, 1954, with appropriate ad- 
justments for fiscal year corpora- 
tions. 

And finally, the excise taxes on 
|many items would revert to pre- 
| vious levels on Apr. 1, 1954. 

* + * 


|*Threat’ to Unions Aired 


PROPOSED ban on industry- 

wide bargaining would “atom- 
| ize” unions, Joseph A. Beirne, presi- 
|dent of the CIO communications 
| workers, told the Senate Labor 
| Committee last week. 


| Beirne contended that such a 
| proposal to break unions up into 
small units for purposes of bar- 
| gaining would “warp and distort” 
| any present equality between 
| 





| labor and management. 

Emil Rieve, president of the CIO 
| textile workers, charged that the 
| present law has stopped new or- 
| ganization dead in its tracks. He 
| said that in the five years since the 
Taft-Hartley act has been in effect 
his union’s success in bringing 
about representation elections in 
textile plants had “dropped 
sharply.” 


* * 


‘Don’t Call Me Madam’ 


RS. OVETA CULP HOBBY, 
| head of the new Department 
of Health, Education and Welfare, 
| wishes to be addressed as “Mrs. 
| Secretary.” 

Wright Bryan, president of the 
| American Society of Newspaper 
Editors, made that announcement 
to ASNE the other day after Mrs. 
Hobby completed an address to the 
convention at the Hotel Statler. As 
a Texas editor, she is a member of 
the society. 

| “In other words,” said Bryan, 
|“Mrs. Hobby says, in effect, ‘Don’t 
call me madam.’” 

* * * 


| Mansure Succeeds Larson 


HE nomination of Edmund F. 

Mansure, Chicago industrialist, 
to succeed Jess Larson as general 
| services administrator, was an- 
|nounced by President Eisenhower 
| last week. 
The President also named Nor- 
| man R. Abrams, vice-president of 
Congoleum-Nair Co., New York, to 
|be assistant postmaster general. 





3 Distributors Appointed 


For Scully-Jones Tools 


CHICAGO. — Scully-Jones & Co., 
manufacturer of precision holding 
tools, last week announced three 
new _ stocking distributors. Ap- 
pointed were Shop Supply Co., 
2412—2nd N. Ave., Birmingham, 
Ala.; W. C. Chapman & Sons, 1817 
Maryland Ave., Baltimore, and 
Dayton Supply & Tool Co., 520 E. 
First St., Dayton, O. 


Reimann Picks Wienand 


Edward A. Wienand has been 
appointed sales manager, and 
Frank J, Melrose service manager 
of Reimann Motors Inc. (DeSoto- 
Plymouth), of Buffalo, according 
to Kenneth C. Reimann, president. 
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NUFFIELD NEW 





« How to make money in a “MINOR” market 


NUFFIELD DISTRIBUTORS AND DEALERS SKIMMED CREAM FROM CREAM IN 1952 





New York; April 27 — Although regis- 
trations of all foreign cars in 1952 were less 
than 1% of the total U.S. passenger car market, 
over 400 distributors and dealers holding the 
Nuffield franchise report that it was “enough” 
for a firm profit basis in 1952. 

On the basis of R. L. Polk & Co. registra- 
tion figures analyzed by the New Yorker 
Magazine and just released, it is evident that 
the MG Sports Car “led the pack” in foreign 
registrations, climbing to first place in five 
years with a clear lead of 35% over its nearest 
competitor. In the same 5 year period the 
Morris Minor, another car in the Nuffield 
group, climbed to sixth place in 1952 with 
registrations in each successive year showing a 
steady high percentage gain. The Riley, the 
luxury car member of the Nuffield team, also 
provides a steady income for many American 
holders of the Nuffield franchise. 

Total yearly sales of all imported cars 
were as follows: 


1948 1949 1950 1951 1952 
15,422 11,858 16,332 20,828 29,335 
The detailed break-down of registrations 


clearly shows Nuffield leadership in foreign car 
sales in America. 





MG “TD” — the most popular sports car in 
America — accounted for 25% of all foreign 
cars sold in this country last year. 


At the Miami meeting, advertising people 
pointed out that the projected program will 
stress the fact that the MG is the sports car 
that “captured the heart of America” and that 
driving a Morris Minor will both take the 
strain off the owner’s pocketbook and put fun 
back into family driving. 


Sales Increase Predicted 


Dealers and distributors at the Miami 
meeting agreed that sales of MG Sports Cars 


No Palookas Here 


1949 
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Further analysis of the above registrations 
shows that in the five year period covered some 
“strong starters” have finished the five year 
period in a weaker position, and others showed 
considerable fluctuation in sales from year to 
year. The MG Sports Car and Morris Minor, 
the family-sized companion to the MG, how- 
ever, showed consistent gains each year, and the 
franchise, therefore, became increasingly valu- 
able. 


1953 Plans 


At a recent meeting in Miami, Nuffield 
American distributors, together with officials of 
the Hambro Trading Company, national con- 
cessionaires for Nuffield products in the U.S. 
and visiting officials from the Nuffield Organi- 
zation in England approved plans for national 
Promotion and a cooperative advertising cam- 
Paign that will give the Nuffield car group the 
highest “visibility” since the cars began to be 
imported into the U.S. 

Advertisements and promotion for the MG, 
Morris Minor, and Riley are being prepared by 
‘n American advertising agency and will be- 
come available to all distributors and dealers 
on a carefully planned basis. 


1950 


5,452 
1,869 
3,279 
89 
912 
1,576 
695 

0 

66 
125 
120 
157 
18 

18 

5 

117 
1,551 


and Morris Minor would show an increase in 
1953 over all the U.S. They were enthusiastic, 
too, about “extra money” possibilities in the 
Riley as a luxury car in the $4,000 class. They 
pointed out that any MG Sports Car parked at 
a curb is an active advertisement for another 
sale provided the dealer in the community does 
an active job of keeping his name before the 
public as an MG dealer. MG Sports Cars are 
available in striking “outdoor and indoor 
colors” with exciting upholstery contrasts. A 
broad line of accessories is available to dealers 
and provides an extra source of profit on almost 
every sale. 





RILEY —2)4 litre drophead coupe — luxury 
car member of the Nuffield team. 





The Morris Minor, family-sized companion 
to the MG Sports Cars, features a “package” 
price with all extras included. By contrast with 
relatively high priced American small cars, the 
included extras make every appeal to the cus- 
tomer who is looking for both purchase price 
and operating economy. 


The Morris Minor Package 
These quality features help you 
sell the Morris Minor 


Price includes all “extras” 

Service in all 48 states — most large cities 
Rust proof “Bonderized” body 

Long life, baked enamel finish 
“Mono-construction” body and chassis 


Synchro-mesh transmission 

Superior, torsion bar front suspension 
Lockheed hydraulic, positive braking 
Husky 12 volt battery 

Genuine leather front seats 

Gas economy — 40 miles per gallon 
Powerful overhead valve engine 
Smarter styling, inside and out 

Lower slung for maximum roadability 
ENGINEERED BY MAKERS OF MG 


In 1953 all of these features will be 
stressed to the consumer in both cooperative 
local advertising and national promotion. 





MORRIS MINOR CONVERTIBLE — also 
available in 2-door and 4-door sedan models. 


National Promotion Campaign 


Arrangements have already been completed 
for a nation wide series of advertisements in 
which Armour & Co., producers of Dash Dog- 
food — “the food of champions” will tie their 
promotion into the MG as the “sports car of 
champions”. Vivid 4-color posters will carry 
this message into grocery stores and super- 
markets all over the U.S. This material will 
be also available to Nuffield dealers. Powerful, 
hard-hitting advertising copy will back up 
the campaign and will be in addition to other 
national advertisements placed by the Hambro 
Trading Co. and local advertising by dealers. 

In another special promotion, the Morris 
Minor will be given wide publicity as part of 
a campaign sponsored by the National Heart 
Association. The agency which coordinates the 
national advertising campaign will furnish to 
distributors and dealers material for capitaliz- 
ing on these national promotions and others 
that are contemplated. 


Franchises Available 


In some territories franchises are avail- 
able for the MG Sports Car, the Morris Minor 
and the Riley. Dealers in American cars are 
welcome to inquire about franchises. For fur- 
ther information write or wire: HAMBRO 
TRADING CO. OF AMERICA, INC., (Sole 
American Concessionaires) 17 East 54th Street, 
New York 22, New York — or your nearest 
distributor for MG, Morris Minor, Riley. 
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DISTRIBUTORS 


J. S. INSKIP, INC. 
304 East 64th Street 
New York 21, New York 


IMPERIAL CAR 


DISTRIBUTORS, INC. 
215 Academy Street 
Hampton, Virginia 


WACO MOTORS 
1779 West Flagler St. 
Miami 35, Florida 


NUECES GARAGE 
617 North Water Street 
Corpus Christi, Texas 


CLARENCE TALLEY 


AUTO CO. 
2146 North Harwood St. 
Dallas, Texas 


S. H. ARNOLT, INC. 
415 East Erie Street 
Chicago 11, Illinois 


BRITISH CARS 


& PARTS, INC. 
610 Colman Bldg. 
Seattle 4, Washington 


BRITISH MOTOR CAR 


DISTRIBUTORS, LTD. 
214 Van Ness Avenue 
San Francisco, Calif. 


DENVER IMPORTED : 


MOTORS, INC. 
2610 W. Alameda Ave. 
Denver 19, Colorado 


FOREIGN MOTOR CAR CO. 
843 S. Main St. 
Salt Lake City, Utah 


GOUGH INDUSTRIES, INC. 
819 East Ist St. 
Los Angeles 54, Calif. 


ARCHIE WALKER 


IMPORTED MOTORS, INC. 
4317 Excelsior Boulevard 
Minneapolis, Minnesota 


GALLAGHER ENTERPRISES | 
South Higgins and Third Sts. 
. Missoula, Montana 
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New Commercial Car Registrations, 20 States for March, 1953-1952 









Truck registrations by states are re- 
leased here weekly, as compiled by 
R. L. Polk representatives in state 
capitals. 











Autocar 


Chevrolet 





Brockway 














Four States Previously *53) 8 3) 1789 
Reported for March 52) 5 4 1520 
Arizona a | | 7 
Dist. of Columbia ‘53) 91 
52 | 74 
Florida ‘53 1} 913 
= = ‘52 2} 518 
Kansas ‘53 | 672 
‘52 394 
Maryland ‘53) 3| 275 
*52) 16 3 197 
Michigan 
‘52 | 7 817) 
Minnesota a | | S 
‘52 | 4 
Nebraska ‘53 6 | 480) 
‘52 | ___ 350} 
Nevada a | | z 
‘5 | | 
New Jersey ‘53) 9 2 979 
‘52 5 26| 507 
North Carolina *53) 1} | 927 
"52 3} 585 
North Dakota *53| | | 145 
yd] 145 
South Carolina ‘53 | 459 
_ ‘52) | 470 
Utah *53| ‘| | 162 
‘52| 115 
West Virginia ‘53) 320 
ne a 52) I 219 
Wisconsin *53) 2 593 
aca 52| | | oo 
20 States Reported ‘53) 31 1008: 
To Date for March _ '52| 3% E 36 
Year ‘53; 252 
To Date ‘52! 325 390 pit) 


The following advertised-delivered prices 
include the retail list price suggested by 
the factory, provision for Federal taxes, 
and suggested delivery and handling 
charges. They do not cover transporta- 
tion costs, state and local taxes, op- 
tional equipment or any other charges 
that may be passed on to the retail buyer. 


ALLSTATE — Four — 2-dr. sed. $1,499. 
Six—$1,686.18. (Sold only by Sears, 
buck and Co. stores in certain areas.) 


AUSTIN—A-30 sed., $1,495; A-40 Som- 
erset sed., $1,795; stat. wag., $1,895; 
conv., $1,945; A-40 sports conv., $2,295; 
Austin-Healey 100 sports conv., $2,985. 
(Delivered at U. S. ports.) 


BUICK —Special — 4-dr. sed., $2,208.76; 
$2,149.32; 4-dr. Deluxe sed., 
2-dr. Deluxe sed., $2,196.88; 
ope., $2,295.43; conv., $2,553.17. 
-dr. Riviera, $2,696.17; Riviera 
cpe., $2,610.56; conv., $3,001.59; stat. 
wag., $3,429.73. Roadmaster—4-dr. Riviera, 
$3,254.36; Riviera cpe., $3,358.05 conv., 
$3,505.56; stat. wag., $4,030.73; Skylark 
sports car, $5,000. (Dynaflow standard on 
Roadmaster models, optional at $192.50 on 
all others. Power steering standard on 
Roadmaster models, optional at $177.40 on 
others if equipped with Dynaflow. Power 
brakes standard on Skylark, optional at 
$35.19 on other Roadmaster models only. 
Air conditioning optional at $594 on Rivi- 
~ in the Super and Roadmaster series 
only.) 


CADILLAC—Series 62 — 4-dr. sed., $3,- 
666.26; cl. cpe., $3,571.33; Coupe deVille, 


$3,994.57; conv., $4,143.72. Series 60 Spe- 
oo dr. sed., $4,304.88. Series 75—8- 
. sed., $5,407. 54; lim., $5,620.93. Eldo- 


( Hydra-Matic stand- 


Eldorado optional at $198.36 on Series 75. 
Power steering standard on Eldorado, op- 
tional at $176.98 on all other models. Auto- 
matic 


u| 


9 
67 


Diamond-T 


%0| 





| 


a 
i 
3 

| 
4 
112 
163 


mil _§ 
743 


9 
13 
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1o|_231 
i 
4 






34 


| tt 
77 
103 


613 
626 


4 


7 
Ze 


231 


127 
135 


149 
67 


233 
293 


165 
182 


66 
63] 
26| 
17 


237 
197 


199 
180 


38 
39 


oo 
100 
38 
31 


90 
ui 


1 


2799 
i. I 


3501 17746 17746 





A 
| 
| 
2 
2% 
36 


1061 
1212 


127 
86 
“al 


= 
425 
350 
283 
126 
128 
577 
998 
363 
315 
276| 
286) 
51 
21 
483 
403 
403 
42 
129 
122 
232 
192 
130 
101 
165 
120 
431 
278 
5429 
5435 


229| 39693 


145 


31626 





i 
3 
16 
‘i 





398) 
422| 
62 
69 
50, 
40, 
279| 
138) 


| 
52 
354| 
206} 


9 
86 


122 
83) 
23) 
20) 

263 
178 

243| 

195 
35 
37| 

% 

66 

| 

45 

66 
65 
155 
98 

2571 

1918 





16137 


129 t 


3858 





International 


800 
728| 
68 
54 


24 
17 


233 
163 


266 
166 


70 
70 
249 
199 


247 
251 


242 
149 


24 
1S 


268 
202 


195 
157 


106 
100 


54) 
54 
22) 
52 
74| 
65) 


20 
201 
3304 
2643 


18726 
16173 





Kenworth 


48 
37 


3% 
18 


H 
2 
Hl 
5 
3 
3 

|_ 3 
7 
15 


109 
132 


228 
169 
1108 
1233 


Peterbilt 





n= 


Nn 


26 
47 I 


i 
a 


9| 


10} 
4| 


| 
|_3 
| 


10 
12 


| 
3 


| 

| 

| 
|__| 
| a 
1 
3 

15) 


18} 


88 
39 


102, 


648 
574 






Studebaker 


50 
33 


55 
45 


5! 
59 


4 
36 


"| 
“ 


13 
18} 


23 
28 
14 


12 

10 

13 
62 
31 
800 
665 
5115 
4916 











Willys- 





Overland 


Miscellaneous 










Truck registrations by states are re- 
leased here weekly, as compiled by 
R. L. Polk representatives in state 
capitals. 





o9| 8 $136, 53 Four States rreviousiy 
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13 18 mes ( : . 
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| 7 477 |'53 North Dakota 
2| 4 474 | ‘52 e oo 
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glide optional at $178.35 on Two-Ten and 
Bel Air models only. Power steering op- 


Current Prices on New Cars 


tional at $177.55 on all models.) 


ah aan Bone -dr., sed., 
492. 
stat. 


25 (8-pass 


$2,- 


$3,433); cl, cpe., $2, 471. 75; 
Deluxe—4- 


wag., $3,288.75. Windsor 


dr. sed., $2,721; Newport, $3,025.25; conv., 


$3,246.75. New Yorker—4- dr., sed., $3,184.- 
ope., $3, 155.50; 
Newport, $3, 522; stat. wag., $3, '932.75. New 


50 


(8-pass., $4, 


369); 


Yorker Deluxe—4- dr., 
pe., $3,298.50; Newport, $3,687.75; conv., 


$3,980. Custom Imperial—4-dr., sed., $4,- 
$4,560.25. 
8-pass. sed., $6,921.50; 
(Fluid - Matic optional at 
$130.10 on Windsor, standard on other mod- 
els. Fluid-Torque standard on Custom Im- 
and Crown Imperial; 
$139.75 on other eight-cylinder models, at 
$106.40 on Windsor Deluxe and at $236.50 
Power steering 
optional 


259. 
Crown Imperial — 
lim., 


perial 


on 


Crown Imperial, 
other models; not available on Windsor cars 
with standard transmission. Wire-spoke 


50; lim., 


$7,043.75. 


Windsor. 


$4,797; 


cl. 


sed., 


Newport, 


at 


optional at 


$3,327.50; cl. 


standard on 
$177.35 on 


wheels optional at $290.25 on all models.) 
DeSOTO — Powermaster 6 — 4-dr. sed., 
$2,385.75 (8-pass., $3,281); cl. cpe., $2,364; 


Sportsman, $2,634.25; stat. wag., 
-8—4-dr., sed., $2,673 (8-pass. 
cpe., $2,651.50; Sportsman, 
$2,922.50; conv., $3,144.25; stat. wag., $3,- 
381. (Tip-Toe Shift optional at $130.10 on 
all models. Tip-Toe Shift with Fluid Torque 
optional at $236.50 on V-8s only. Power 


Fire Dome V 
$3,558.75); cl. 


steering optional at 


wheels at $290.25 on all models.) 


DODGE—Meadowbrook 6—4-dr. sed., $2,- 
024.75; cl. cpe., $1,983; stat. wag., $2,201.- 
Coronet $2,136; cl. cpe., 


beam contro! optional at $53.36. Air | 25. 


conditioning optional on all enclosed mod- 
els at $619.55.) 


CHEVROLET — One-Fifty — 4-dr., 
$1,670, 2-dr. sed., $1,613; cl. cpe., 
bus. cpe., $1,524; 6-pass. stat. wag., 
010. Two-Ten — 4-dr. sed., $1,761; 
sed., $1,707; cl. cpe., $1,726; spt. 
$1,967; conv., $2,093; 6-pass. stat. 


sed., 
$1,620; 

$2,- 
2-dr. 
cpe., 
wag., 


$2,123; 8-pass. stat. wag., $2,273. Bel Air 
—4-dr. 
spt. 


sed., $1,874; 
cpe., $2,051; conv., 


2-dr. sed., 
$2,175, 


$1,820; 
(Power- 


6—4-dr. sed. 


$3,107.75. 


$177.35 on all cars 
equipped with special transmissions. Power 
brakes optional at $36.55 and wire-spoke 


$2,100. Coronet V-8—4-dr., sed., $2,244.50; 


cl. cpe., $2,223; Diplomat, $2,385.50; conv., 


$2,519; stat. 
pling optional at 


wagon. 


wagon. 


$2,527.50. (Fluid Cou- 
.40 on all six-cylinder 
modeis except the Meadowbrook station 
Gyro-Matic optional at $130.10 on 
all models except the Meadowbrook station 
Gyro-Torque optional at $233.50 on 
V-88 only. Wire-spoke wheels optional at | ¢ 
$290.25 on all models.) 


FORD—Mainline 6—4-dr. sed., $1,690.47; 


2-dr. 
sed., 


$1,613.53; stat. 
line 8—4-dr. 
$1,809.45; cl. 


sed., 


$1,641.59; bus. cpe. $1,537.33; 
stat. wag., $2,018.90. Customline 6—4-dr. 
$1,782.69; 2-dr. 
cpe., $1,743.29. 
$1,766.09; 2-dr. sed., $1,717.20; bus, cpe., 


sed., 


Mainline 8—4-dr. 


wag., 


sed., $ 


$2,095. 


1,733.79; cl. 
sed., 


07. Custom- 


$1,858.35; 2-dr. sed., 
cpe., $1,819.50; stat. wag., 


$2,266.76. Crestline 8—Victoria, $2,120.23; 


conv., 


$2,229.92; 


stat. 


wag., 


$2,403.24; 


(Fordomatic optional at $184 on all mod- 


els.) 


FORD OF BRITAIN—Prefect 4-dr. sed., 


$1,337.04; Anglia 2-dr. 
Consul 4-dr. 
$2,075 (power top, 
Six 4-dr. sed., 
$2,425. 


entry.) 
HENRY J—Corsair Four—2-dr. sed., $1,- 


499. Corsair Deluxe 


686.18. 

HUDSON—Jet—4-dr. sed., $1,858. Super 
Jet—4-dr. sed., 
$2,310.87; 2-dr. sed., 


sed., 


Six—2-dr. sed., 


465.84; Hollywood, $2,811.58; 


047.50. Hornet—4-dr. sed., 


sed., 
$1,695; Consul 
$150 extra); 
$1,890; Zephyr Six conv., 
(Delivered at New York port of 


$2,768.86; 


$1,179.07; 
conv., 
Zephyr 


$1,- 


$1,954. Wasp—4-dr. sed., 
$2,264.12; 
$2,310.87. Super Wasp — 4-dr. 

465.84; 2-dr. sed., $2,413.28; cl. 


cl. cpe., 
sed., $2,- 
cpe., $2,- 
conv., $3,- 
el. 


cpe., $2,741.99; Hollywood, $3,095.15; conv., 
$3,342.05. 
models at $178.03.) 

JAGUAR—Mark VII—4-dr. sed., $4,170; 
sed. with Borg-Warner 


cpe., 


$4,065; 
equipment, $4,460; XK-120 conv., 


(Hydra-Matic optional 


Mark VII 4-dr. 
automatic transmission, 


on all 


$4,450; XK-120 
XK-120 cpe. with modified 


$4,039; 


XK-120 conv. with modified equipment, $4,- 
434. (Delivered in New York City.) 
KAISER — Carolina — 4-dr. sed., §$2,- 
372.69; 2-dr. sed., $2,312.56. Deluxe—4-dr. 
$2,512.79; 


sed., 


Traveler, $2,618.55. 


club sed., $2,459; 
Manhattan—4-dr. sed., 


4-dr. 


$2,649.63; club sed., $2,596.76; 4-dr. Trav- 
ragon—$3, 


eler, $2,755.36. D 


Matic standard 

$178.55 on other models. ) 
LINCOLN — Cosmopolitan 

$3,522; spt. cpe., $3,625. Capri—4-dr. sed., 


3,766 ; 
030.50. 


‘‘hardtop”’ 
(Hydra - Matic standard 


1923. 


on Dragon, 


— 4-dr. 
$3,869; 


91. (Hydra- 


optional at 


sed., 


$4,- 
all 


conv., 
on 


models. Power steering optional at $198.90 


on all models, power brakes at 


power 


250.50; 


seat at 


2-dr. 


$69.90.) 
MERCURY — Custom — 4-dr. sed., $2,- 


sed., 


$2,193.50; 
$2,315. Monterey — 4-dr. sed., 


$43 and 


spt. cpe., 
$2,332.50; 


hardtop, $2,451.50; conv,, $2,609.50; 8-pass 
(Mere-O-Matic op- 
tional at $189.81 on all models.) 

MORRIS and MG—Morris Minor — 4-dr. 
sed., $1,535; 2-dr. sed., $1,435; conv., $1,- 


stat. 


465. Morris Oxford—saloon, 


wag., 


$2,825.50. 


$2,150; 


stat. 


wag., $2,385. MG/TD—standard conv., $2,- 
115; Mark II conv., 
New York City.) 
NASH—Rambler Super — Suburban, §$2,- 
Rambler Custom — Hardtop, §2,- 


002.60. 
125; conv., $2,150; stat. 
Statesman Super — 4-dr. 


$2,360. 


(Delivered in 


wag., $2,118.90. 
sed., 


$2,178.35; 


2-dr. sed., $2,143.55. Statesman Custom— 
4-dr. sed., $2,331.70; 2-dr. sed., $2,309.50; 
hardtop, $2,433.20. Ambassador Super — 


4-dr. sed., $2,557.20; 2-dr. sed., 


$2,520.75. 


Ambassador Custom—-4-dr. sed., $2,716.45; 
hardtop, 
(Hydra-Matic optional at $178.85 on States- 


2-dr. 


man and Ambassador; 


sed., 


$2,695; 


$2,828.60. 


power steering at 


$192.40 on Ambassador only. LeMans en- 
gine optional at $192.50 on Ambassador.) 


OLDSM 


OBILE — Deluxe 88 — 4-dr. sed., 
$2,327. 08: 2-dr. sed., $2,261.62. 
—4-dr. sed., $2,461.71; 


Super 88 


2-dr. sed., $2,- 


395.25; hardtop, $2,673.39; conv., $2,852.59. 
Classic 98—4-dr. sed., $2,785.82; hardtop 


$3,021.75; conv., 
$5,715. 


car, 


$3,228.84; Fiesta sports 
(Following equipment stand- 


ard on Fiesta, optional at extra cost on 


all other models: 


power steering, $177.40; 


50.) 
PACKARD—Clipper. -4-dr. 
Deluxe 4-dr. 
$2,681; 


club sed., 
735; Deluxe club sed,, 


$2,534; 


Hydra-Matic, 


$178.35; 


power brakes, 


sed., 


$2,588; 
sed., $2,- 
Sportster 


hardtop, $2,795. Packard — Cavalier 4-dr. 


sed., 
conv., 


Caribbean conv., 
executive sed., 
(Ultramatic standard on Pa- 
optional at $199 


526; 


lim., $7,095. 
trician and formal sed., 


$3,234; 


Mayfair hardtop, 


$3,268; 


$3,476; Patrician 4-dr. sed., $3,735; 


$6,895; 


$5,200; formal sed., $6,- 


corporation 


on other models. Power steering optional at 
$195 on all models; power brakes at 


$39. 


.45.) 
PLYMOUTH—Cambridge—4-dr. sed., 


$1,- 


765; cl. sed., $1,727.25; bus. cpe., $1,617.50; 
stat. wag., ‘32, 064. Cranb rook—4- dr., l 
$1,872.50; cl. cpe., $1,842.50; Belvedere, 
$2,064; conv., $2, 220; stat. wag., $2,207.25. 
(Hy-Drive optional at $145.80 on all models, 
wire-spoke wheels optional at $290.25.) 


PONTIAC — Chieftain 6 Special — 4-dr. 
sed., $2,014.64; 2-dr. sed., $1,956.36. 
Chieftain 6 Deluxe—4-dr. sed., $2,118.53; 
2-dr. sed., $2,060.28; conv., $2,444.21. 
Chieftain 8 Special—4-dr. sed., $2,089.62; 
2-dr. sed., $2,031.45. Chieftain 8 Deluxe— 
4-dr. sed., $2,193.51; 2-dr. sed., $2,136.32; 
conv., $2,517.66. Catalinas—Deluxe 6, $2,- 
304.30; Custom 6, $2,370.43; Deluxe 8, 
$2,370.99; Custom 8, $2,446. Station was- 
ons—Two-seat Special 6, $2,449.61; three- 
seat Special 6, $2,505.15; two-seat Deluxe 
6, $2,589.61; two-seat Special 8, $2,524.61; 
three-seat Special 8, $2,580.15; two-seat 
Deluxe 8, $2,663.61. Grain finish on all 
station wagons, $80 extra. (Hydra-Matic 
optional on all models at $178.35, power 
steering at $177.40. Autronic Eye at 
$53.65.) 

ROOTES—Hiliman Minx—4-dr. sed., $1,- 
699; California hardtop, $1,899; conv., $1,- 
899; stat. wag., $1,938. Humber—Hawk 
sed., $2,395; Hawk touring lim., $2,640 
Super Snipe sed., $3,295; Super Snipe tour- 
ing lim., $3,580; Super Snipe Pullman lim., 
$5,110. Sunbeam - Talbot — Sed., $2,685; 
conv., $2,911; Alpine sports conv., $2,999. 


Rover—Sed., $2,897. (Delivered in New 
York City.) 

STUDEBAKER — Champion Custom — 
4-dr. sed., $1,767.40; 2-dr. sed., $1,735.12. 
Champion’ Deluxe — 4-dr. sed.,” $1,862.83; 
2-dr. sed., $1,830.58; 5-pass. cpe., $1,- 
868.21. Champion <i. sed., $1,- 


949.17; 2-dr. sed., $1,916.92; 5-pass. cpe., 
$1, 954.55; hardtop, $2,115.80. Commander 
Deluxe — 4-dr. sed., $2,121.15; 2-dr. sed., 
$2,088.90; 5-pass. cpe., $2,126.52. Oom- 
r Re -dr. sed., $2,207.54; Land 
Cruiser 4-dr. sed., $2,315.64; 5-pass. cpe., 
$2,212.91; hardtop, $2,374.16. (Automatic 
Drive optional at $231.24 on Champion, 
$243.08 on Commander. Power steering 
optional at $161.25 on Commander.) 
WILLYS — Aero Lark — 4-dr. sed., $1,- 
732.10; 2-dr. sed., $1,645.70. Aero Falcon 
—4-dr. sed., $1,860.61; 2-dr. sed., §$1,- 
759.97. Aero Ace — 4-dr. sed., $2,038.43; 
2-dr. sed., $1,963.11. Aero Eagle (hardtop) 
—$2,156.79. Station ons — 4-cyl., $1,- 
862.22 (four-wheel drive, $2,304.03); 6-cyl., 
$1,948.75. 
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> Laying natural rubber roads requires no $ 
* change either in conventional paving * 
* methods or in standard paving equip- ® 
$ ment. Resulting road surfaces, however, ® 
® are expected to last longer, require less $ 
>. maintenance, and reduce highway costs. « 
& s 
2 @ 
: : 
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Natural rubber will play an important part in what promises If test roads of this type prove as successful as is anticipated, 
to be the biggest road-building year in America’s history. Indications natural rubber will play an important part in solving America’s pres- 
are that natural rubber powder, in bituminous mixes, will give longer ent highway problem. 
life to roads, reduce repair costs, and stretch highway dollars. 
Since 1949, roads incorporating natural rubber powder have 
been laid in seventeen states — Alabama, California, Connecticut, Natural Rubber Bureau Offers Technical Data 
District of Columbia, Florida, Georgia, Maryland, Massachusetts, And Engineering Help 
Michigan, Minnesota, New Hampshire, New To aid highway engineers in laying natural rubber- 
‘ i asphalt roads, the Natural Rubber Bureau is offering free 
York, Ohio, Rhode Island, Texas, Virginia, and technical assistance. Engineers at the Natural Rubber 
Wisconsin. Highway engineers are encouraged Bureau Research Laboratory will supply, without obliga- 
tion, complete data for specific tests upon request. A free 
HP illustrated booklet “STRETCHING HIGHWAY DOL- 
This year, for the first time, natural rubber LARS WITH RUBBER ROADS”, describing test natural 
powder is available on a commercial scale for rubber roads laid in the U. S. and Canada since 1949, is 
ui eee available from the Bureau. 
road-building purposes, and it is expected that Highway engineers and contractors may also obtain for 
the demand will be large. Right now, highway free showing a new 30-minute, 16. mm. sound motion pic- 
| ‘ s il f th ture describing the work of the Natural Rubber Bureau 
engineers in all parts of the country are mak- Research Laboratory and showing various rubber road 


ing plans to lay test stretches of natural rubber- installations. 
asphalt road during the 1953 paving season. 





Natural Rubber Bureau 


1631 K Street, N.W., Washington 6, D. C. 


Natural Rubber Bureau Research Laboratory, Rosslyn, Virginia 














HEN the history of the last 50 
years of the 20th century (1950- 


2000) is written, our great-grand- 
children may be proud to read a 
little essay entitled “Looking Back- 
ward,” written (with apologies to 
the late Edward Bellamy) and pre- 
sented here by a guy whose bril- 
liant mother taught him one funda- 
mental motto... “Look ahead, my 


boy .. . Don’t let the laggards be-| 


hind you obstruct your vision of the 
always changing, always wonderful 
road ahead.” 

Open your eyes... read the fol- 
lowing . . . see if you don’t feel as 
proud as your great-grandchildren 
when they learn how ONE GREAT 
IDEA changed the whole future of 
America. Here we go... 
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20 years of domination by a poli- 
tical aristocracy. The first seeds 
of a new aristocracy of accom- 
plishment or capacity were firmly 
planted, supported by the ideals 
of young men and women who 
had learned that hope can never 
triumph over experience. It 
marked the beginning of a renais- 
sance in people’s thinking. 

They knew they owned the most 
productive farms and factories on 
earth had plenty of food, 
shelter and clothing .. . and com- 
munications were progressing with 
the speed of lightning .. . by radio 

|and television . . . but transporta- 
| tion, the most vital social and eco- 
|nomic factor in the progress of 
|/human beings, was moving at a 
|snail’s pace against opposition, 
partly political, partly competitive 
and partly because those who would 
most benefit were not quite awake 


| to the need. 


* * * 


Politicians Forgot 

hip politicians, while in power, 
apparently had forgotten (or 

never knew) that the progress of 

a nation, and the welfare of its 

people can be accurately measured | 

in terms of the cost per ton-mile in 





transportation. Only our 


New car dealers in the Cleveland area step lively in this business of getting new 
cars and prospective buyers together. They are outstandingly successful! 
Added up, they make more new car sales than are registered in anyone of 26 
entire states! That’s the pace set by Cuyahoga County in 1952. 


The Press is proud to play so effective a part in this sales performance. 
Undisputed leader in automotive linage, once again The Press pulled 
away from all other media in pre-selling 7 out of 10 responsive Press 

families in this rich, brisk-buying market. Accelerated acceptance 
in all quarters of the county points to greater sales ahead. 


i Be 


~<" . K, ED 


ath 


leading | 
In 1952 America emerged from | educators were conscious of its im- | 


| eat ae 1 
portance and were organizing in| 


‘every state to educate the public 
and suggest means of financing the 
| necessary program. 


Those forward-looking men know | 
that centuries before the trucks 
started to take tonnage away from 
the railroads ... or one guy had 
bumped another fellow’s fender .. .| 
the Phoenicians had dominated the 
Mediterranean trade with sailing) 
vessels to replace the desert camels; | 
the Romans had built the finest sys- 
tem of highways of their time... 
established the routes of the roads 
in England . .. Marco Polo had| 
been to Cathay and came back with 
understanding orders and educa-| 
tion. The Scandinavian Vikings dis- | 
covered America while they were 
looking for marketable fish; Spain| 
| sent Columbus on his voyage to dis- 
|cover new trade routes and ruled 
|the “roost” until England defeated 
| the Spanish Armada. 

Then, Brittania ruled the sea be- 
| cause she had the lowest “cost per 
ton-mile” in world transportation. | 
|Even the Incas in Peru became a} 
| dominant nation and surprised her | 
| conquerors with her system of fine 
roads. 


Want to know how our 48 states 
became a united nation? The man | 
from Maine drove his Model T to 








Today 312,730 Press families in Ohio’s primary 


market are reading about, 


deciding on the car of their choice — the car 


















When you sell more new cars in 


eveland Press 
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Ford Helps Brighten Brussels Parking— , 
A new parking center in Brussels, Belgium, has been built in the neighborhood of * 
| Central Station. Ford Motor Co. of Belgium achieved an artistic lighting effect by F 
| using two sets of seven emblems, showing the Lincoln, Mercury, Ford, Vedette, Consul, e 
Zephyr-Six and Taunus crests on 10-foot posts. 
California and found out that the | pointed an able man as secretary of P 
guy in Texas no longer carried | defense. That man, in turn chose an P 
a gun. Transportation is just an- |°Verall director of public roads to 
other name for trade . . . and /{7°the states to formulate a may? 
° ‘eee s a- | 
that’s the essence of civilization. |tional program of procedure. The 
|_In 1953, President Dwight D.| director was a highly competent t 
Eisenhower, familiar with the vital engineer with no political affilia- | 
need of adequate transport, ap-|tions ... just an honest, well edu- Fi 
a RG © mre aioe aaa cated, and experienced American. 
| * * # K 
| Job Was Big * 
le THOSE days of 1953, the job Al 
| seemed insurmountable. In 1950, 
lintercity freight traffic had of 
} amounted to 1,017 billion ton-miles 
|-—one ton of freight 6,800 miles for ef 
|every man, woman and child in 
| America. The same year people 81 
| traveled 400 billion passenger miles 
| in inter-city movement, the equiva- EL 
lent of 2,600 miles for every person. ™ 
Then, the population was around es 
155 million. Now, as you know, it’s ( 
| over 200 million. Pe 
The people were spending " 
around 23 billion for transporta- 
tion, about 12 percent of our - 
total consumption expenditures. ; 
The annual cost of highway co 
transportation was about $40 bil- ~ 
lion, about one-seventh of our ( 
gross national product. 7 
Highway transportation had a‘ 
changed a situation of virtual mo- , 
nopoly to one of considerable com- Al 
| petition. Trucks and rails were  { 
|carrying the bulk of the intercity CA 
| traffic; the rest went by water, air - 
and pipelines. The railroads realized of 
| that only a fraction of all trucks INC 
| were actually competitive. To carry E 
all of the freight traffic in trucks BE 
would require about 4,400,000 of the . 
type known as highway freighters. oe 
a. = @ ™ 
Room for Both “ul 
| = sort of competition went on ne 
for years until economic experi- i 
ence demonstrated there was a field od 
for both rails and trucks in trans- & 4 
portation ... governed by consider- e 
ations of cost per ton-mile, speed, on 
and the needs of the shipper and P & 
: customer. In other words, it’s the 
evaluating, and greatest business in the world. "Si 
However . . . since the days uv. 
, ; when the Roman roads in Eng- - 
they're going to buy. land started to become the mod- au 
ern trunk roads ... through the it 
“turnpike” era when Pennsylvania en; 
constructed the Lancaster Turn- Ea 
: pike, the first macadamized road Sh 
Cuyahoga County, The Press will C hae. Gees Gee Ge re 
help to sell them first. road period, the railroad era, and =| 
now the passenger-car and truck wer 
period ... there has always been SUP 
@ pressing economic need for ade- = 
quate roads, a 
F h 1 ae | Now, looking backward from se 
or the complete analytica where we sit in this year of our BAR 
° . Lord 2000, there is still competition 
story of 1952 sales in this =p (if there wasn’t, there wouldn’t be Kat 
market write for “New Car any fun), but no one has a monop- if 
sigs oly. Management must be ever on ar 
Sales Analysis”. its toes for new ideas. The people | io: 
have traveled a lot in the last 50 @ o’ 
years. Perhaps the development 401 
over the years can be compared to HAT 
that of the automobile industry. sant 
The survival in that industry de- — 
pended upon the service rendered Cor 
and its cost to the purchaser. sale 
P.S.—The manifold problems in | ,f3 
rationalizing and coordinating SUP 
transportation service in 1953 were ie, 
overwhelming. Roy Crum, director fol 
of the Highway Research Board in 9 
California, said then: “To visualize | sy," 
the whole picture at once has given SUPE 
me mental indigestion.” You can . 
say that again, Roy. eer 
acai | 123 
The back pages of every issue of AUTO- $% or 


MOTIVE NEWS contain the WANT AD 
section. Others are profiting from AUTO- 
MOTIVE NEWS WANT ADS! Are You? 








sc} ULTZ & CO. 
2°17 So. Hill St. 
: s Angeles, Calif. 
BE ‘ERLY HILLS FORD 
£140 Wilshire Bivd. 
t overty Hills, Calif. 
(tore Only) 
c. P. HUN 
2406 Webster Ave. 


pan nae AO! — 
EASTSIDE A 
PARTS CO. 

4 ne — 


coast. ‘Kuro “SUPPLY 
tena ® — 
v7 and 9 
paciFic AUTO SUPPLY 
7 W. 10th St. 










Eugene, oC 
AUTOMOTIV 


OLDSMOBILE CHEVROLET 
w WOLESALERS 


925 E. Pike 

Seattle, Wash. 
SILVER AUTO & . = 
“i400 Champa. St : 

14 32. C 

Denver 32, pone 
TOMMY FtiomPSONS 
INC. 

1322 Broadway 

Denver, Colo. 


NATIONAL AUTO 
PARTS CO. 

1102. Harney 

Omaha, Nebraska 
BILL a — & 

2300 S.W. 29th 

Chae City. Be a. 
J. C. HAM N CO. 

405 s third. 

McAlester, Okla. 
PLUGGER MFG. CO. 

619 Soledad 

San Antonio, Texas 
OCHTERBECK 
FACTORYZING CO. 


2107 Smith St. 

Houston, Texas 
LUMIDOR CO. OF 
TEXAS, INC. 

4534 McKinney Ave. 

Dallas, Texas 


FRED RUPELL CO. 
3308 Swiss 
Dallas, Texas 
KRAGEN AUTO 
SUPPLY 
4150 Hemphill 
Fort Worth, Texas & 
NTE 


d St. 
Corpus Christi, Texas 
EC CORP. 
P.O. —y ae 
Medina, Ohi 
PROGRESSIVE AUTO 
SUPPLY 
3021 Locust St. 
. Louis, Mo. 
STRUM AUTO SUPPLY 
413 W. 3rd 


PONTIAC 






Davenport, lowa 
ELLIOTT AUTO CO., 
INC. 

2it W. agg 7 

Minneapolis, 
SALUTE AUTO SUPPLY 

Cor. Rice and Central 

St. Paul, Minn. 
PETERSON-PAUL 
SALES C 

710 Portland Ave. 

Minneapolis, Minn. 
one LUBOTSKY 


0. 

2733 W. wieeene 

Milwaukee, W 

COMM MERCIAL TRE & 

SUPPLY 
4647 W. Ps St. 
Chicago i. 

WINNER SUPPLY co. 
2216 S. Michigan 
ara it. 

H & M AUTO PARTS 
2115 So. Mich. Ave 
Chicago, Il. 

AIKEN. SROTHERS 
126 Pendleton 
Greenville, S. 

CAROLINA- 

ene re co. 
is First St. 

Stalan N. C. 

SUMMERS-HERMANN 


Third & Breskinridge 
Louisville, Kentucky 
BERLINS AUTO TRIM 
cere W. End Ave. 
Nashville, Tenn. 
DOUTHIT-SANCHEZ 
1011 Union Ave. 
emphis, a 


BUICK SKYLARK 





1EsS 
0646 Plymouth Road 
Detroit, Mich. 
DOUGLAS GREGORY 
ssoc 


8161 Linwood * 

BROWN MOTOR CO. He —_" 
eet bf 

AUTOMOBILE “SUPPLY 

527 N. Capitol io 


Indianapolis ind. 
U.S. gere co. 


Ave. 
Indianapolis, ind. 
TO PARTS 


1561 Texas ry 
Shrevesport, La. 
yee ma T AUTO 


Pater Superior Ave. 
Cleveland, Ohio 
pA wes AUTO 
su Y co. 
8 ‘Broad g*. 


nae AUTOMOTIVE 


The COSMOPOLITAN WHEEL KIT is the only WHEEL KIT that gives all 
FIVE. ..(1) EXTRA LENGTH. . .(2) TOUCH-TOE RELEASE LEVER... 

(3) COMPLETE HORIZONTAL POSITION. . .(4) 100% RATTLE PROOF. . 
and (5) NO BODY DRILLING! Adding a true continental flavor to 

any automobile. ..as continental as a week-end in Paris. . 

the Bonzer COSMOPOLITAN WHEEL KIT is the hottest item in 

the automotive accessory market today! 


| Se. Broa 
Philadelphia. Pa. 
* RTON SUPPLY Co. 
3026 N. Broad St. 
Philadelphia, Pa. 
KAUFMAN AUTO 
SUPPLY 
1150 Bedford Ave. 
preethys, Y. 
| ELLIS, 
— Gane 
eee. Mass. 
AVE’ cates co. 
4000 Cathedral 
Washington, D. C. 
HATHORD' . 


Wes: N. H. 
SANEL UTS y PARTS CHRYSLER DODGE 
159 South Main St. 
GhINFOLD AUTO 
PARTS 


Hartford, Conn. 
A ENGLAND AUTO 
SUPPLY 

18 Darlin St. 


New Haven, Con 
1 AUTO SUPPLY, 


$! Broadway 
Providence, R. 1. 
SHA ASETS AUTO 
SUPPLY 

1155 Broad St. 
Providence, R. » 


NZER MFG. Co. 


1550 SEABRIGHT AVENUE 
* DE SOTO LONG BEACH, CALIFORNIA 
AUTOMOTIVE also manufacturers of: STEERING WHEEL SPINNERS, GEAR 


{23 Hudson St. SHIFT KNOBS, PENGUIN CAR COOLERS, PRECISION PARTS. 
also available: 


PLYMOUTH BONZER,..A TRUSTED NAME IN AUTOMOTIVE ACCESSORIES! 
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Was Switch to 12 Volts Shocking? ... 





Inside Look at Future Auto 


I EW YORK. 

the rapidly changing picture on 
mechanical design for cars was 
given the other day by L,. H. Mid- | 
dleton, vice-president and director | 
of Engineering of Electric Auto- 
Lite. 

Middleton brought 
significant points: 

1. Did some manufacturers err 
in switching to a 12-volt elec- 
trical system? He asserts that a 
6-volt system now has been de- 
veloped for 8-cylinder engines 
which is ahead of the 12-volt. It 
will be on 1954 models. 

2. Revolutionary engines adapting 
modifications rom_ gas-turbine 
engines may be introduced by 1955. 

Meantime, on 1954 models four 
auto engines will have 9 to 1 com- 
pression ratio and eight or nine 
will have between 8.2 and 8.5. 

. 


* + 
3 THE entire picture on spark 
® plug design is changing, with 
plugs being engineered for speci- 
fic engines. 


4. A heat-pump unit at $250 may 


up these} 







In the great laboratory 


tists and engineers are wo 


volving rubber-to-metal parts and plastic parts 


for the automotive indust 


command one of the most modern and exten- 
sive laboratories in existence — equipped with 
all the latest research and development facili- 
ties. “U.S.” RESEARCH PERFECTS IT. 


And then in the great 


self, ideally located for “‘on-the-doorstep” serv- 


Rubber Company plant at Fort Wayne, scien- 


An insight into|do the job of both heating the car}, 


in winter and cooling it in summer. 

In effect, this would mean air 
conditioning at a price of $150, 
allowing $100 for the heating unit 
which is just about standard on 
cars nowadays, 

5. Auto-Lite is doing 
teresting work with a 
type of windshield wiper designed 


some in- 


to clean the new windshields which | 
both horizontally and | 


are bent 
vertically. There is also develop- 
ment in vibration of the glass. 

6. Modified fuel injection systems 
are being considered to replace the 
age-old float carburetor. 

* * * 

‘ITING the 30 years of develop- 

4 ment behind the 6-volt elec- 
trical system, Middleton said that 
the quick switch to the 12-volt had 
brought problems in starting mo- 
tors, generators, headlights and 
other devices on a vehicle, not to 
mention the availability of service 
and parts for the 12-volt system 
across the country. 

Middleton said that the pri- 


\ 


% 





in the United States 
rking on problems in- extrusions 


ry. They have at their ‘ca 


Fort Wayne plant it- 


ice to the automotive industry, skilled men pro- 


UNITED 


STATES 


squeegee | 


RUBBER 


mary reason for going to 12 
volts was to increase ignition for 
high-compression engines— 
which the new system did by a 
20 percent margin. 

| But now, Middleton asserted, 
| Auto-Lite has developed a 6-volt 
system that does the job better. 

, “So, now,” he added, “the 12- 
| volt boys have to catch up with 
the 6 volts again.” 

Improvement in the 6-volt came 
through knowledge and develop- 
ment of a high-frequency coil and 
going to a double contact distri- 
|butor where a _ slip-type control 
cam changes the relative position, 
as a function of the torque of the 
engine. 

* * 
oe . said that Auto- 
Lite has on test some of the 
engines which have adapted gas- 
|turbine modifications. 
“They will be quite revolution- 
jary,” he said, “and upset the pre- 
|sent ideas on the entire electrical 
| equipment line.” 
| Asked about fuel consumption, 


* 





duce the rubber-to-metal parts and precision 
molded rubber and plastic parts, and precision 


that make equipment last longer, 


ride more comfortably, more economically. 


sales engineers are right on your 


doorstep—at New Center Bldg.. 7430 Second 
Ave., Detroit 2. They are your contact with 
the Fort Wayne laboratory and plant. And re- 
member, the “U.S.” experts have solved many 
and many a problem when all others had given 
up. For full information, write to address below. “U.S.” Production builds it 


} 





Wt 





Cadillac Family in West Meets at Motorama— 
Dealers of metropolitan Los Angeles met with Cadillac factory officials during the 


|General Motors Motorama showing there. Greeted at the airport are Don Ahrens 


(center), general manager of Cadillac, and J. M. Roche (left), general sales manager. 
The welcome is extended by Fred Murray, Los Angeles branch manager. 








Middleton said the engines get 
“about 10 miles to the _ gallon, 
ordinary commercial operation.” 
On high speeds, he said, the 
economy is greater, but on low 
speeds it is poor. 
With the modified fuel-injection 


“U.S.” Research perfects Riis 


>, “U.S.” Production builds it 





“U.S.” Research perfects it 


COMPANY 


Automotive Sales, Mechanical Goods Division, New Center Bldg., Detroit 2, Michigan 


system, Middleton said, the feel of 
the engine and economy are en- 
tirely different. Fuel is carried to 
the cylinder in liquid form under 
pressure, enters the cylinder as a 
gas and provides for uniform con- 
trol in every cylinder. 

This, he said, licks the problem 
of poor distribution and _ stratifi- 
cation in the manifold which gives 
the effect of a static layer before 
the gases enter the cylinder. 

There would be no manifold with 
fuel injection. 

* > * 


ON AIR conditioning, Middleton 
said that the heat pump, in 
addition to being less expensive, 
would take up much less room 
than the present air-conditioning 
systems, which, he said, were 
modified room conditioners. 

Here’s how he sized up the 
heat-pump development problem: 
“If we can tag on to some of 
these rocket fuels which are all 
strictly top secret today, and use 
the knowledge that has been 
brought out in rocket-fuel develop- 
ment in the last three or four 
vears, and modify some of those 
liquids for these usages, that (a 
heat-pump system at $250) would 
not be beyond the realm of reason- 
able possibility in the near future.” 


Ford Aide Visions 


10-1 Compression 


‘As Common Soon 


TOLEDO.—A top engineer for 
Ford Motor Co. said here last week 
‘that compression ratios of about 
{10 to 1 will be common in automo- 
| bile engines within the next few 
| years. 


Victor G. Raviolo, executive en- 
,gineer of engines, said further in- 
| creases in engine power and econ- 
|; omy will be made possible through 
;continued improvement in _ fuels, 
;materials and manufacturing tech- 
| niques. 

Addressing the Toledo chapter of 
the Society of Automotive engi- 
‘neers, he predicted, however, that 
'six-cylinder and V-8 gasoline en- 
gines would be used in cars for 
many years to come. 

Raviolo said gas-turbine power 
|plants for cars might be used in 
|“10 or 20 years,” but expressed be- 
jlieve that the diesel engine would 
never compete with gasoline power 
‘plants for cars. 


Chuckholes 

| Archambault Defends Trucks 
Against City Charges 

MONTREAL, — Motor transport 
{trucks are not the sole cause of 
|street damage, Camille Archam- 
bault told directors of the Quebec 
|'Motor Transport Assn., because 
jeven on roads where trucks are 
excluded the roadbeds break up. 
| Archambault, a QMTA official, 
|; said municipalities’ bans on trucks 
| from travelling certain streets, be- 
|}cause heavy vehicles damage the 
|roadbed, are discriminatory. 
| He denied trucks are the direct 
|cause of street breakups and cited 
la stretch of Western Ave. here 
| where trucks are prohibited. “This 
| street was repaired only last year, 
| yet it is now in bad condition. This 
| damage can’t be blamed on trucks, 
since they’re not permitted here,” 
he said. 











Highways & Safety... 
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Detroit Booster Club 
Urges Vehicle Check 


By Gerhardt Neumann 
Staff Writer 

a fight in Michigan for inten- 
sified safety measures, includ- 
ing periodic car inspection, entered 
a new phase last week when 
Automotive Booster Club B-19 (De- 
troit) officially pledged itself to 
such a program and invited all 
other groups connected with the 

auto industry to join forces. 

In several meetings, under the 
leadership of Booster President 
Elton M. Eldredge, the various 

aspects of safety 


watioman sasery 2nd the interest 
counci’s of the automo- 
tive industry in 

IA Pas combating acci- 
5 dents were 

vy brought to the 





fore. 

There are 39 
Booster clubs 
in the U. S. and 
Canada, with a 
membership of approximately 4,- 
000 manufacturers’ represent- 
atives, both independent and on 
factory payrolls. 

Thomas N. Boate, accident pre- 
vention department manager of 
the Assn. of Casualty & Surety 
Companies, pointed out that mil- 
lions of motorists have been con- 
ditioned to a “false feeling of per- 
fect safety at high speeds as a 
result of the horsepower race in- 
dulged in by auto manufacturers 
and by oil companies through su- 
per-fuel advertising.” 

The average driver, Boate as- 
serted, is not capable of handling 
a car at more than 50 miles per 


Jubilee, Parades | 
Will Highlight | 
Ga. Roadeo Finals | 


Georgia, said to be the only state) 
with a statewide driver roadeo, is 
turning its 1953 championship event 
into an all-day jubilee in Thomson. 

Spectators for the finals to- 
morrow (Apr. 28) will be offered a 
huge parade, free barbecue dinner, 
“trick horse” show, street dance 
and an address by Gov. Herman 
Talmadge. 

State dealer associations and in- 
dividual new-car dealers will help| 
enliven the parade with floats 
featuring their newest models. 

The Pontiac dealers of Georgia| 
will present a float on which will 
appear a 1953 Pontiac sedan, the 
roadeo champion’s prize this year. 

A Ford pace car for the 1953 In- 
dianapolis 500-mile race will high- 
light the float of the Ford dealers. 
Chevrolet dealers also will have a 
float. 

Boardman Motors, of Augusta, 
one of this section’s largest Stude- 
baker dealers, will present a 1953 
hardtop as that company’s float 
highlight. 

Sixteen high-school graduates of 
driver training courses are to com- 
pete over a tricky course for the 
title of state champion. Gov. Tal- 
madge will present the keys of the 
Pontiac to the winner. 


Corp. J. F. Daniels, area safety 
education director for the Georgia 
State Highway Patrol, is arranging 
the event. Military policemen from 
the Provost Marshal General 
Center at Camp Gordon, will direct 
traffic on roadeo day. 


Md. County Road Program 


Uses Priority System 


The Grier code system to de-| 
termine priorities for roads has | 
been adopted by Maryland for an/| 
improvement program on country | 
roads, according to Roy Jorgensen, | 
engineering counsel of the National | 
Highway Users Conference. | 

The point-system takes into ac-| 
count density of population and 
the number of vehicles traveling 
on that particular stretch of high- 
way. | 


AUTOMOTIVE 
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The back pages of every issue of AUTO- 
MOTIVE NEWS contain the WANT AD 
section. Others are profiting from AUTO- 
MOTIVE NEWS WANT ADS! Are You? 





hour speed, even on the most 


| modern highways. He declared that | 


| speeds are causing up to 50 per- 
|eent of highway fatalities and 
|about one-third of the injuries, 
and that speed limits should be 
scaled down even lower to fit ad- 
verse weather, traffic or road con- 
ditions, 
+ . * 
SKED about the experiences 
with periodic car inspection, 
Boate affirmed that reaction of 
motorists to inspection is general- 
ly favorable and that there is a 
noticeable drop in accidents in 
states which have adopted the 
system. New Jersey, for instance, 
has recorded a decrease of 32 per- 
cent in traffic deaths since 1938. 
The question whether inspec- 
tion should be state-controlled or 
in private hands, Boate con- 


tinued, is less important than 


















K-F Dealers Advised on Willys Purchase— 


Northwest K-F Motors, Inc., Minneapolis, was host to 161 dealers from Minnesota, 
North Dakota and western Wisconsin to announce Kaiser-Frazer’s purchase of Willys- 
Overland. Irving H. English, president of the distributorship; C. P. Noonan, K-F mid- 
western divisional general sales manager; Earl Studer, administrative assistant to 
Edgar Kaiser, and James P. Hallinan, assistant divisional general manager, were the 
speakers. 


the issue of administration. If 

properly administered, he said, 
either system or a combination 
of both will do the job. 

Up to 50 percent of the vehicles 
on the road have been found de- 
fective, and inspection “would add 
immeasurably to the safety record 
on the highways.” Defective equip- 


ment in Pennsylvania, he said, ac- 
counts for less than four percent 
of highway fatalities against 19 
percent in some states without an 
inspection law. 
+ a * 
HE financial aspects of the 
problem were emphasized by 
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tary of the Automobile Manu- 
facturers Assn., who told a large 
dinner-meeting audience that the 
U. S. spends one-fifth of its money 
for transportation — approximately 
$50 billion. Even modern roads are 
not the final answer, he stated, for 
there are new expressways with a 
high accident rate. 

t is needed, he declared, are 
adequate highways plus driver 
education and traffic law en- 
forcement. He _ illustrated his 
point by stating that there are 
three million miles of rural 
routes and 300,000 miles of city 
streets and that 19 percent of 
the roads carries 89 percent of 
all traffic. 


He also reminded his listeners 
that bad and congested roads are 
causing a $3 billion loss in acci- 
dents and in wasted gasoline and 
time. By 1975 there will be a need 
for 85 million motor vehicles in 
this country, Richards said, and 
the time to prepare is now. 


The need for driver education 
was stressed by Walter Eaton, 
executive secretary of the Michi- 
gan Inter-Industry Highway Safety 
Committee, who estimated that an 
intensive training in high schools 
could cut accidents in half. 


Get 50% More 


YOUR 


UNDERCOATING JOBS 


Nokoréde 


UNDER-CAR SEALER AND SILENCER 


50% More Jobs Per Drum 

* Nokorode is concentrated—no excess solvent. 
You spray Nokorode to M6” 
dries to almost %”. It’s made entirely by Lion 
. under U.S. Patent 2393774, assuring controlled 
uniformity, controlled quality. Nokor@de goes 50% 
farther, yet costs no more than ordinary under- 
coatings. That means 50% more profit for you. 


thickness—and it 


Easier Application ... Lower Labor Cost 
* Nokorode is uniform for smooth application 
—no troublesome “‘blobs’’. . 
mitting steady pressure in the gun. There’s no 
lost time due to lost pressure. 


. flows freely, per- 


Nokorode is stable, made of highly compatible 
materials—won’t separate in storage, won’t clog 
guns or hoses. You avoid unnecessary clean-up 
jobs—you save man-hours and money. 
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Airfoam—T. M. The Goodyear Tire & Rubber Company, Akron, Ohio 


THE WORLDE 
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The seats of the 
future are here! 


HE distinctively contoured seat you see at left is 
Le longer just a designer’s dream — nor is it for 
luxury cars alone. Both seat and back are the type 
now helping sell leading makes of medium-priced 
cars! 


Suave in form and richly deep in comfort, this seat 
actually transcends those formerly reserved for 
strictly custom jobs—yet AIRFOAM engineering has 
made it economically practical for cars in every 
price range. 


a 





OTHER IMPORTANT AIRFOAM SALES POINTS — 


e AIRFOAM cushions the ride as can no other type 
cushioning — makes any car seem smoother-rolling, 
better ballasted. 


e AIRFOAM is “air-conditioned”—its more than half 
a MILLION air cushions to each cubic inch breathe 
with every motion, stay cool, fresh, inviting, bring 
complete comfort in every way. 

e AIRFOAM is a one-piece cushioning material. It 


holds its shape for the life of the car — doesn’t sag, 
snag or break down—protects resale value. 


All this reflects in sales. Motorists want AIRFOAM! 
They want AIRFOAM seats of greater depth, they 
want them front and rear. They want plenty of 
AIRFOAM in backs and arms—and they’re buying the 
cars that have it! 


If your cars have it, you’re right in there with the 
best single selling tool in today’s market. So make 
the most of AIRFOAM—it can make the most for you! 


Goodyear, Automotive Products Department 
Akron 16, Ohio 


THIS USED TO BE “IMPOSSIBLE” — 


Such deeply sculptured piping always looked good 
on designers’ sketch pads — but was far too costly 
for even most custom jobs. 


But Goodyear solved this problem, as it has so many 
others. Today, this AIRFOAM exclusive is on a pro- 
duction basis that can bring top sales appeal to every 
model on your floor! 





E | AIRFOAM IN YOUR LINE—MEANS MORE NAMES ON THE DOTTED LINE! 


GOODFYEAR 


| FINEST CUSHIONING 


We think you'll like “THE GREATEST STORY EVER TOLD”—every Sunday—ABC Radio Network 
THE GOODYEAR TELEVISION PLAYHOUSE-—every other Sunday—NBC TV Network 
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CUSTOM REAR CONVERSION 


First of an interesting series, this “car of to- 
morrow” is presented expressly to draw comments 
and suggestions which will guide us in future auto- 
motive styling. Created by Richard Arbib, one of our 
prominent associate designers, it features an advanced 
projection of the H-W Continental. But your customers 
need not wait. This impressive Custom Rear Conver- 
sion is available for practically all makes of cars today! 
It’s not just a decorative gadget, but a top-quality 
major accessory that becomes an integral part of the 
body ... blending beautifully with any car's lines... 
adding the distinctive continental styling that appeals 
instantly to the most discriminating buyers. Thanks 
to functional design, it also has practical, useful fea- 
tures that provide the final clinchers for many sales. 
Take advantage of the rapidly-growing demand for 
H-W Continentals! Install them on your showroom 
models... and sales come naturally. Ask your parts 
jobber or write, wire or phone... 


HUDELSON-WHITEBONE CO. 


522 North Hickory St., Champaign, Illinois 
950 Van Ness Ave., San Francisco 9, Calif, 








‘ . 
a, {2 hy 





*The original Continental 
by Hudelson-Whitebone 
—Pat. No. 2553686 
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| Lawsuits Affecting Dealers ... 
Court Decisions 


By Leo T. Parker 


Attorney at Law 
ODERN higher courts con- 
sistently hold that an automo- 


bile used by a purchaser when) 
violating internal revenue laws can| 
be confiscated by the government. | 


Recently, a higher court indi- 

| cated that if the holder of a 
mortgage or conditional contract 

| of sale failed to make inquiry as 
| to the purchaser’s past reputation, 
| and the purchaser used the auto 
| unlawfully, the holder of the 
mortgage or conditional contract 
automatically forfeits his rights 
to collect money due on the auto. 

| For example, in Associates Dis- 
|count Corp. v. United States, 200 
|Fed. (2d) 537, it was shown that a 
|dealer sold an auto to one Wills, 
|who signed a conditional contract 


Mich. Plants Get 
‘$162 Million in 


|Army Contracts 


| DETROIT. Army Ordnance 
lawards to Michigan industry 
totaled $162,420,845.47 in March, it 
— announced last week by Brig.- 





Gen. Paul M. Seleen, commanding 
general of the Detroit Ordnance 
District. 

Heading the list was a supple- 
mentary contract with GMC Truck 
& Coach in the amount of $95,942,- 
'278.62 for 2%-ton vehicles, while 
Chrysler Corp. received a new con- 
itract of $29,497,372.24 in the pro- 
duction of %-ton trucks. GMC also 
received $8,037,824.70 on a new con- 
tract for auto parts. 

King-Seeley Corp. was awarded 
$4,983,660 for the production of 
fuses, and Pontiac received another 
$4,932,607.75 for dual automatic 40- 
millimeter guns. Kelsey-Hayes Corp. 
was awarded a new contract of 
$1,678,536.92 for artillery shells. 

Oldsmobile received an additional 
$1,428,870 for rocket assemblies and 
another $1,105,660 for tank guns, 
|while John Bean Division was 
awarded a new contract of $1,288,- 
378. 

Other companies in Michigan re- 
jceiving new contracts in March 
were Continental Motors, with a 
total of $1,014,418.01 on two con- 
|tracts for tank parts; L. A. Young 
|Spring & Wire Co., $969,154.40 for 
| parts for small arms and $386,100 for 
machine-gun links; Monarch Gov- 
lernor Co., $960,000, rocket fuses; 
|Saginaw Products Corp., $543,884, 
| parts for small arms; J. O. Stephen- 
son Foundry & Mfg. Co., $535,500, 
| bomb parts; Auto Specialties, $221,- 
694, artillery shells; Whirlpool 
|Corp., $220,279.50, parts for small 
|arms, and Sharples Chemicals, Inc., 
| $191,508.10, ammunition explosive 
components. 

Companies receiving supplements 
ito their contracts were Odel Die 
|Casting Corp., $590,526 for am- 
munition parts, and armor-plate 
division of Standard Steel Spring 
Co., $154,399.68 for facilities. 





Show Business, 


Industry Link Up 


| DAYTON, O. — Sales promotion 
|through the medium of show 
| business has been put on a working 
|basis by Cappel, MacDonald & Co., 
| merchandise 
j and William Morris Agency, the- 
|atrical organization. 

They announced an agreement 
under which the incentive company 
will act as the agency’s represent- 
ative in the industrial show field. A 
showmanship division has_ been 
established by Cappel, MacDonald 
to handle the new promotional 
function. Headquarters will be at 
the firm’s New York City offices, 30 
E. Sixtieth St. 

Elton F. MacDonald, president of 
the Dayton company, said that two 
concerns would cooperate in pro- 
viding entertainment for such in- 
dustrial activities as introduction of 
new products and sales meetings. 

William P. Mullen will head the 
Cappel, MacDonald showmanship 
division. He will cooperate with the 
Morris agency in development of 
live productions, closed-circuit tele- 
visiop shows and business films. 


incentive firm here,| ¥ 


as security for payment of the 
balance due on the auto. 
* * > 


| Illegal Whisky Transport 


= dealer properly recorded this 
conditional contract of sale. 
Later Wills was arrested for trans- 
porting untaxed whisky in the auto. 

The lower court decided that 
the Government could condemn 
and forfeit the car. 

The dealer and holder of the con- 
ditional contract contended the U. 
S. could not lawfully condemn the 
auto because he sold it to Wills 
and took the conditional sales con- 
|tract in good faith and without 
knowledge or reason to believe that 
the auto would be used in violation 
of the laws. Also, the dealer at- 
temptea to prove that Wills had 
had nu prior arrest for transporting 
}untaxed whisky. 


* * * 


| Buyer’s Reputation 

tig = higher court reversed the 
lower court and granted an- 
|other trial which may determine 
positively whether or not the dealer 
had made inquiry as to conditional 
buyer’s reputation for violation of 
the internal revenue laws. 

Hence, if the dealer fails to prove 
that Wills had a good reputation 
and had never before been con- 
victed of violating the internal 
revenue laws, the Government can 
confiscate and condemn the auto 
without paying the dealer the 
amount owed by Wills. 


100,000th ‘Comet’ 
Produced by Reo 


LANSING. — Production of the 
100,000th Gold Comet engine was 
announced last week by A. L. 
Struble, sales vice-president of Reo 
Motors. 


Reo introduced the six-cylinder, 
overhead-valve power plant in mid- 
summer of 1949. Today, the engines 
are being produced in three sizes 
—331, 292 and 255-cubic-inch dis- 
placements —for gasoline. In ad- 
dition, there are two models engi- 
neered for liquefied petroleum gas. 








U. S. Rubber Drops Site 
In N. J. Zoning Fight 

NEW YORK. — G. M. Tisdale, 
vice - president, announced last 
week U. S. Rubber Co. has de- 
cided to withdraw from negoti- 
ations for the acquisition of a site 
in Emerson, N. J., that was to be 
used for construction of a research 
center. 

In view of objections raised by 
residents of Oradell, Tisdale has 
notified Hiram B. D. Blauvelt, 
owner of the property, that the 
purchase agreement cannot be 
consummated. 


The company has also  with- 


drawn its request to the Borough 
of Emerson for rezoning. Although 
|the site is located on Soldier Hill 
|Rd. in Emerson, it is adjacent to 
Oradell, where there has been op- 
to the company’s pro- 


| position 
| posals. 





Glee Club Honors McCarty— 


M. F. McCarty (right), district manager 
| of International Harvester Co.'s truck di- 
vision and secretary of the Chicago Auto- 
mobile Trade Assn., receives a gold 
membership plate from Dudley E. Eckholm, 
president of the Svithiod Singing Club of 
Chicago, for distinguished services to the 
| club in the past 25 years. 


laFPe oe, 





On the Financial Front. . . 


Stocks of Kight Makers 
Gain in Quarter 
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Adjustable Seat Offered 


For Ford Tractors 
BIRMINGHAM, Mich.—Dearborn 
Motors has announced a new Rest- 
O-Ride seat for Ford tractors which 
can be adjusted to suit persons 
weighing from 75 to 250 pounds. A 
twist of a handle varies the torsion 
in two rubber springs and regu- 
lates the springiness of the seat, 


Qroces of three car manu- | and Kaiser-Frazer registered an the company said. 

~ facturers and five truck makers/ average of 68 percent on the | The seat provides a balanced ride 
showed gains for the first quarter} rise— Willys, 82 percent, and | by cushioning all movements 
of 1953, according to a report by! K-F, 5.3. whether up, down or sideways. The 
First of Michigan Corp. On the losing side during the | spring mountings help control the 


Kaiser-Frazer paced the 
makers with a 33.3 percent boost, 
followed by Willys-Overland with 
17.8 and Packard with a 4.8 per- 
cent increase in common stock. 

During the same period ended 
March 31, five car makers showed 


| month were: Nash-Kelvinator, 13.7 | 





an 84 percent average decrease. 

Led by Chrysler with a 15.5 drop, 

the group included General Motors, 

8.4 percent; Studebaker, 6.2 percent, 

and Nash-Kelvinator, 1.1 percent. 
. 7 * 


IVE truck manufacturers 

showed an increase in common 
shares, with Federal-Fawick lead- 
ing with 20 percent. Not far behind 
was Autocar with 18.7 percent; 
Diamond T with a 9.2 percent in- | 
crease; Divco, 7.6 percent, and | 
White, 4.5 percent. 

Accounting for an average of 5 
percent was the depreciation | 
6.5 percent in International Har- 
vester; 6.2 percent for Four-Wheel- | 
Drive, and Reo’s 2.4 percent. 

During March, Willys-Overland 





Tide Water’s "52 Net Shows 
Drop to $31,117,000 


Consolidated net income of Tide, 
Water Associated Oil Co. for 1952 | 
totaled $31,117,000, or $2.43 per | 
share, William F. Humphrey, presi- | 
dent, has announced in the annual | 
report. Comparable net income for | 
1951 was $37,061,000, or $2.90 per | 
share on basis of the number of | 
shares now outstanding—12,793,618. 

The decrease, according to the 
report, is attributable to strikes bv 
oil field and refinery workers: 
and price concessions to many 


percent; Packard, 12 percent; 
Studebaker, 9.6 percent; Chrysler, 
8.2 percent; Hudson, 7.5 percent; | 
and GM, 5.4 percent, an average | me 
of 9.4 percent. 


+ * * 


AMONG the commercial! car 


ground during March, Federal- 
Fawick rising 5.3 percent, and 
Diveo, 4.4 percent. 
was 4.8 percent. 


Seven truck stocks went down- 


made in 1919. 





Clark Builds 150,000th Fo 


Clark Equipment Co., Battle Creek, Mich., has manufactured its 150,000th industrial 
makers, only two gained | fork-lift truck, estimated to be one-half of the output of the entire industry. Here, No. 
150,000 is being inspected by (from left) R. H. Davies, vice-president in charge of 
production at Battle Creek; W. E. Schirmer, vice-president for industrial truck sales, 
The averuge |and George Spatta, president. Clark says it produced the first industrial truck ever 


rk-Lift Truck— 








hill during March at the rate of | White was next, with 6.3 percent; | Four-Wheel-Drive, 1.1 percent, and 


3.3 percent, Reo being in the van- | Autocar, 


3.8 percent; 
guard for a decline of 7.3 percent.| percent; Diamond T, 1.8 percent; | cent. 


Mack, 


1.9 | International - Harvester, 


0.8 per- 


sideways motion and the torsional 
rubber springs cushion the up and 
down motion, the company said. It 
can be installed on any Ford 
tractor. 


Elastic Stop Nut’s Net Up 


Elastic Stop Nut Corp. of Ameri- 
ca has reported net earnings after 
taxes and provision for renegoti- 
ation of $433,256 for the three 
months ended Feb, 28. Net earn- 
ings for the corresponding period 
last year were $315,139. Net sales 
for the 1953 period were $6,518,497, 
compared with $4,780,686 for the 
first three months of the previous 
year. 





. . Here is a Dealer - Bank Credit Plan 
that safeguards your interests 100% 


The American Bank Credit Plan safeguards your 


Dealer offering the comprehensive American 








































j Guatete tn the ee aan: | interests 100%, protects your well merited Bank Credit Plan through a local Bank, you will 
a sales volume of light and heavy | reserves, and builds your time sales. be giving your customers what they want—bank 
fuel oils substantially lower than | : ; 7 
anticipated Gne 00 unusually mild | credit through you. And you will be protecting 
winter conditions all over the i i 
country, and a and salary in- The Time Buyer Is Rightfully Yours! your reserves. 

to employes. . 
ee george Yes, the time buyer belongs to you! And the i i for P ' 
° : ‘ ‘ oin 
Detroit Automotive Products American Bank Credit Plan will help you get ¢ agree Sar yee 
Lists °52 Loss of gers ; time buyers and keep them ... because, through The home town Bank that offers the American 
it Automotive Products : . . ‘ hs da 
ene cane that it operated at a| a neighborhood Bank operating under this Bank Credit Plan is your friend. And this insti- 
93 in 1952, as| biel . : . 
eee =. os aan of $4,162.86 | Plan, you assure them of the distinctive advan- tution will be there to serve you and your cus- 
in 1951. Net sales for the year,| igni i tomers through th 
in sine Deo. 31, were $1,351,172.48, a| tages of dignified, low-cost bank credit, plus gh the years to come. 
gain of $338,068.73 over 1951. Manu- valuable country-wide “Safe Travel” features. 
coteaeg enemas, Seer. were Resolve in 1953 to unite with car purchasers 
\ up 818.53 over . ; i 

The Co's backlog, of en | You Can Arrange Bank Credit and your local Bank in a strong merchandising 
<a >. fk Cites teamiaaeeil program that increases time sales and revenue 

Corp. President S. F. Baker at . under the shield of the American Bank 
tributed the loss to increased labor f , ; ; 7 
cane cand the mid-year steel strike | During 1953 time buyers of cars will demand Credit Plan that gives “more than money can 
along with several strikes of sup- the utmost in financing service. As an Accredited buy.” 
pliers. 

* . * 
GM Reports New High 
. The F - i 
In Stock Ownership e Foremost Pooter Bank Plan in the 
DETROIT.—Ownership of automotive field offered exclusively to dealers through banks in 

General Motors Corp. common 

and qeenrnet a see ° Connecticut New York Wisconsin Illinois Ohio Minnesota Maine Indiana Pennsylvania Vermont Maryland 
first quarter of 1953, an increase Rhode Island New Hampshire Massachusetts West Virginia Delaware New Jersey Michigan Missouri 
of more than 1,800 in the last 

) three months, the company re- 


ported. 
Shareholders, the company 
said, totaled 486,985 in the final | 
quarter of 1952 and 481,672 in | 
the first quarter a year ago. Of | 
the new total, 459,210 owned | 
common shares, also a record, 
compared with 457,215 in the 
fourth quarter of 1952 and with 
151,635 a year ago, officials said. 
Owners of preferred shares 
numbered 29,617 in the first 
quarter of 1953, of whom 20,- 
079 held the $5 series and 9,538 
the $3.75 series preferred. There 
were 29,770 owners of preferred 
\ shares in the fourth quarter and 
30,087 in the first quarter of 
1952, the company said. 


AMERICAN INSTALLMENT CREDIT CORPORATION 
103 PARK AVENUE NEW YORK 1%, N.Y. 
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At the Local Level... 


DEALERS KNOW LIFE’S POWER 


In Washington, D. C., for example, LIFE reaches 43.9% of all D. C. 
households with a single issue—reaches 96.6% of all D. C. households 
in the course of 13 issues.* 

Here’s how Washington’s DeSoto dealers recently tied in with LIFE’s 


local selling power... 






on in Washington, 

Inc., is Ernest R. a. ( oe 8H | 

‘E > 1e By 

and head o con). "The LIFE material, re saan 

: I. Patterson). sctogien : cdi nee : 

left, with Harold our floor traffic—and was read with e “STORET oo 
“helped increase 0! con tan 
by our customers. , 







T of the DeSoto Dealers Associati 


f Bethesda Motors, 





PRESIDEN 










rs uring th : 
of the credit for this,” ii CG Rin 
‘ Wy, icka 


the period, and LIFE should get a 
es for the month were double those 


rd, general mana i 
i ager of Rick 1 
of the previous month.” 





“VALUABLE TO US,” says Cap Fenner, part- 
ner in Falls Church Garage, Inc., “because 
this ‘Advertised-in-LIFE’ promotion associ- 
ated us with a well-known and respected name 


ih 


“DEFINITE INCREASE 





of traffic in the show- 


x ; Vince yner O . . 
room,” reports = = —€ — 4 H. and will make future DeSoto ads in LIFE pull 
73 . (sho y ore - - ” * a - 
Vincent ig | cua like to see more promo- —_ — ae — here—C. L. 
Patterson). hese lines—we were Very pleased 1 illiam Terrett. 
nese = . 


tions along t e 
with the results. 









“WE CAPITALIZ 
LIFE has,” 
Co. “The p 
interest and 
believe an 


should be an 


ED on the custo 
says I. A. Peake o 
romotion created 
definitely increas 
“Advertised-in-L 
annual event.” 


mer acceptance 
f Peake Motor 
much customer 
ed floor traffic. I 
IFE’ promotion 


attract attention,” writes William Shelton, presi- 
dent of Mason Motor Co., Inc. “I think LIFE is 
the best magazine for car advertising, not only 
because of its readership but because people tend 
to see every page, and our ads aren’t missed.” 


“ANY LIFE TIE-IN cannot help but be good and 
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At the National Level... 


MANUFACTURERS KNOW LIFE’S POWER 


‘ They know that LIFE, with a single issue, reaches 11,880,000 house- 
holds—one out of every four in America. This audience includes 39% 
of all U. S. households who bought their cars new. And the LIFE 
audience grows—until, over the course of 13 issues, it includes 
73% of the nation’s new car buying homes.* 


As competition increases, here’s how car manufacturers are step- 
ping up their cultivation of the LIFE market . . . 


BLIFE 


| fr POST 


es 

New-car adve ising in 8 major magazines, 1946-195 SY ‘ 

4 ae ae 
a TIME 


COLLIER’S 


= 


b MILLIONS OF DOLLARS—P.1.B., GRoss FIGURES 


NEWSW’K 
oe B. H. & G. 
_—_— PATHFINDER 


First in circulation 


i oe 
i 0 ——— 
1946 1947 1948 


* Source: A Study of the Household Accumulative 
Audience of LIFE (1952) by Alfred Politz Re- 
search, Inc. 


First in readership 


First in advertising revenue 





9 Rockefeller Plaza, New York 20, N. Y. 
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Diamond T, 2.—(Gordon Hebert.) 
* 


* * 


Omaha 
Auto Market Repo TES nun west ma 


| the previous month. Total sales of 


Cleveland |to several factors including high; more than the corresponding} /1,346 cars were reported, as com-| 


employment rate, early spring | month of last year. | pared with 1,032 for February. 
weather and hard sales policy.| New-truck sales amounted to 282} New-truck sales were also up, 
.- | for March—-an increase of 14 units| according to the report, with 226 
Dodge and Plymouth dealers in-| (0. the previous month and 92] units sold in March as compared 
dicate there has been a favorable| 15+. than the corresponding| with 190 a month earlier. 





Sales of new and used cars 
soared to the best week of the year 
for the seven-day period ending 
April 11 as used-car transactions 





climbed above the 2000 mark. reaction to lowering of price with| month of last year. By makes, new cars were titled | 
Used-car sales went to 2,085, |% resultant heavy turnover. | New cars sold through author-|as follows: Ford, 303; Chevrolet, 
far above any other week this In truck sales, new _ units| ized dealers included: 299; Plymouth, 143; Buick, 114; | 


year, and the highest weekly |touched 105, a figure above the| Chevrolet, 393; Ford, 218; | Pontiac, 101; Oldsmobile, 86; Mer- 


total for the first three months | .ajies of a year ago, but under| Plymouth, $ ; , 
in both 1952 and 1953. Sales 1 k hil 4| Buick, 102; Nash, 85; Stude- | Nash, 32; Dodge, 26; Packard, 25; 

, current sales weeks, while use | Studebaker, 23; DeSoto, 23; Hudson, 
represented 600 units over the | + nover of 105 is a strong figure,| baker, 68; Oldsmobile, 54; Dodge, 2: ] H K. 
same week a year ago, according | 12+ in the past month and well| 52; DeSoto, 51; Mercury, 36; iS ieee 2 sak Ee a ce 
to figures released by Leonard Pp 


above the same week a year ago. | ; ; . |R. Oleson.) 
— clerk of courts, and more |“ (Sanford Markey.) ard, 21; Willys, 13; Kaiser, 9; 5 = -% 
n 400 above the preceding . & « Henry J, 8; Lincoln, 5; Hudson, | 
seven days. 3; Jaguar, 3; M-G, 3; Singer, 1. | Ottawa 
Dealers maintained used-car New Orleans | New cars sold through unauthor-| With new-car sales rising, some 


purchasers were primarily those : ; ized outlets were: Chevrolet, 36;|Ottawa dealers are finding them- 
who could not afford the price of tani Galen Same tee cen a Pontiac, 12; Plymouth, 9; Dodge, 7;|selves overloaded with tradeins. 
a new car. However, that did not | re Buick, 4; Oldsmobile, 4; Cadillac,|This is expected to lower prices 
reflect in lowered new-car sales, as|1,494 through authorized dealers|/3: ford) 1; Packard, 1; Stude-|of used cars, although it had been 


new units sold reached 1951, top|and 68 through unauthorized out-| paker, 1. anticipated that used-car prices 
figure for any week this year. lets. This was an increase of 343| Individual new-truck sales were: | would rise. 
Stimulated sales are being credited over the Previous month and 687 Chevrolet, 152; Ford, 52; _Inter- | In fact, one large dealer has 











RIGHT UNDER 
HIS NOSE 


... but does he see it? 








or 
Socony-Vacuum will help train your "te. 

> 

lubrication men to find extra business % 





«, for your other service departments! 
"ee, oe? 


Scores of training centers coast-to-coast—plus a staff of 
experienced instructors and salesmen to train your men 
on the job—make Socony-Vacuum’s lubrication training 
program the finest of its kind. Here’s what it does: 


Trains your men in proper lubrication techniques, with 
emphasis on the make of car you sell... teaches them to 
point out the need for parts and services to your custom- 
ers. Result: your service departments get extra business, 
your customers are satisfied, you and your lubrication 
men gain an outstanding reputation for quality work. 


ONLY SOCONY-VACUUM OFFERS ALL THREE: 


® America's Favorites —Mobilgas and Mobiloil. 
® World's Greatest Lubrication Experience. 
® Exclusive “On-The-Job” Training. 






Mobilgas 


SOCONY-VA 





SOCONY-VACUUM OIL COMPANY, INC., and Affiliates: MAGNOLIA PETROLEUM CO,, GENERAL PETROLEUM CORP, 





208; Pontiac, 110; | CUTY, 58; Chrysler, 45; Cadillac, 37; | 


‘ -— 
national, 28; Dodge, 23; Stude-| 


Sales Conditions 1 in Vases Avoas ee baker 12: GMC 11: White, 2:| 


| 





| Experience Writes Ads— 


Used-car salesmen of Watson - Mizell 





Motors (Pontiac), Texarkana, Tex., prepare 
their own ads. ‘They sell the cars, so why 
not let them write the ads?’’ asks Ben 


| Mizell. Here, Salesman Jim Tatum (left) 





Chrysler, 28: Cadillac, 27; Pack- |3; Willys, 2, and Jaguar, 1.—(Arthur | makes a tape recording of a radio mes 


sage to be broadcast in the early morning. 





jumped the gun already, and in 
contrast to anticipated higher 
spring prices in April, he has 
slashed them because he found 
himself overloaded with tradeins 
due to much heavier selling of new 
Pontiacs and Buicks. This policy 
proved successful, and he disposed 
of a large number of cars. 

Another development from the 
larger number of tradeins now in 
the hands of dealers is that cars 
in 1936-40 range are selling at very 
low prices, some down 25 percent 
or more from a month or two ago. 
—(M. L. Schwartz.) 


* * * 


Augusta, Ga. 


New-car deliveries in Augusta, 
Ga., and surrounding counties for 
March were slightly higher than 
February but a little under Janu- 
ary. 

Dealers say that used cars are 
just about holding steady on a 
monthly basis. All think business 
will pick up by the middle of May 
and will run good until September. 

Many dealers blame the mili- 
tary draft for a 10 percent drop 
in used-car sales during the last 
two years. But they hope this 
picture will change before 1954. 
| Dealers also are looking forward 
to the stationing of several 
| hundred new employes in the H- 
|}bomb plant area, beginning in the 
next few months. This move is ex- 
pected to help auto sales, especially 
new cars and used pickup trucks. 
—(Julanie Lampkin.) 


* x * 


| Binghamton, N.Y. 

| Used-car sales in the Bingham- 
ton (N. Y.) area have picked up 
considerably in recent weeks, ac- 
cording to Robert F. Schumann, 
|president of the auto dealers’ 
council of the Binghamton Cham- 
|ber of Commerce. 


| 

| It was his opinion that no 
dealer in Johnson City, which the 
auto council also embraces, or 

in Binghamton had more than a 
30-day supply of used cars, This 
he described as a “healthy situ- 
ation.” 

New-car sales “vary consider- 
ably, depending on the make,” 
Schumann said. He estimated that 
“three or four leading sellers” have 
a demand for new cars ahead of 
their supply.—(George E. Toles.) 


* * * 


Columbus 


March new-car sales in Franklin 
County (Columbus), O., totaled 2,- 
113, according to a report from the 
Columbus Automobile Trade Assn. 
The comparable figure for Febru- 
ary was 1,559. 

New-truck sales were also up 
for the month, according to the 

report, with 240 commercial 
vehicles sold in March as com- 
pared with 156 in February. 

By makes, cars were registered 
as follows: Buick, 180; Cadillac, 
39; Chevrolet, 444; Chrysler, 69; De- 
Soto, 63; Dodge, 139; Ford, 302; 
Henry J, 5; Hillman, 1; Hudson, 
29; Kaiser, 14; King Midget, 2; 
Lincoln, 4; MG, 3; Mercury, 88; 
Morris, 1; Nash, 83; Oldsmobile, 
126; Packard, 54; Plymouth, 283; 
Pontiac, 133; Porsche, 2; Stude- 
baker, 37, and Willys, 12.—(Bert 
Strang.) 





Coit: sad Get Deals 


Ed Grennan has taken over the 
Kaiser-Frazer dealership in Char- 
don, O., while Carl Kronk has 
taken over the dealership for GMC 
trucks, 
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D CAR D 


These Auctions Offer Protection 
From Bad Check Loss! 


Transactions at the auctions listed below are covered 














by Fidelity Insurance against bad check loss. When 
| you trade with them you know the high bid is the 
best bid. 


FIDELITY INSURED AUTOMOBILE AUCTIONS 





AUCTION NAME ADDRESS AUCTION DAY AUCTION NAME ADDRESS AUCTION DAY 
Aptco Auto Auction 19241 Dix-Toledo Hyw., Melvindale, Mich. § Wednesday Montgomery Auto Auction 729 N. Court Street, Montgomery, Ala. | Wednesday 
Gulf Coast Auto Auction Gulfport Field, Gulfport, Miss. Thursday Owosso Auto Auction 1450 E. Main Street, Owosso, Michigan = Thursday 
Baize & Flippo Auction Co. North Locust Ave., Lawrenceburg, Tenn. Tuesday Slaton Auto Auction, No. 1 U. S. Highway 11, Cleveland, Tenn. Wednesday 
Colfield Auction Boaz, Alabama Monday Slaton Auto Auction, No. 2 Dixie Lee Junct., Hwy. 70, Knoxville, Tenn. Thursday 
Columbus Auto Auction Cusseta Road, Columbus, Ga. Thursday Southern Auto Sales Route 5, Warehouse Point, Connecticut Wednesday 
Concord Auto Auction, Inc. 29 Sudbury Road, Concord, Mass. Monday & Friday Capitol Auto Auction 4365 Florida St., Baton Rouge, La. Friday 
Dixie Auto Auction Sales 217 Gadsden Road, Birmingham, Ala. Monday E. M. Stafford, Inc. 2615 Wilkinson Blvd., Charlotte, N.C. | Wednesday 
Dixie Motors Auto Auction 718 Angier Ave., Atlanta, Ga. Tuesday & Friday Tinnin Auto Auction Meridian, Mississippi Tuesday 
Mauldin Auction Sales, Inc. 1227 New Buncombe Rd., Greenville, S. C. Tuesday Tri-State Auction Company 1223 Center Avenue, Moorhead, Minn. Thursday 
Red Farmer's Auto Auction 1010 South State Street, Jackson, Miss. Wednesday Tri-State Auto Auction, Inc. Valley Springs, S. D. Friday 
Doc Greiner Auction 714 Huron Street, Toledo, Ohio Thursday West Kentucky Auto Auction Chestnut at West 12th, Murray, Ky. Monday 
Lapiner’s Auction Company 125 South Delaware, Mason City, lowa Wednesday Olney Auto Auction 809 West Main, Olney, Ill. Tuesday 
Maney Auto Auction Jordan Lane, Huntsville, Ala. Friday Indianapolis Auto Auction, Inc. 4501 W. 16th St., Indianapolis, Indiana Wednesday 
Nashville Auto Auction, Inc. 1406 Lebanon Rd., Nashville, Tenn. Wednesday Rockford Auto Auction 6402 Forest Hills Rd., Rockford, Ill. Thursday 





Is your auction insured? If not, find out how little Fidelity Bad Check Insurance 
costs, how much it can do to increase your volume. For complete details phone 
Nashville 5-4101, or write or wire 204 Stahlman Building, Nashville, Tennessee. 





FIDELITY INSURANCE COMPANY & 


OF TENNESSEE 


XU 








GREASE GUN LOADER — The GFD-400 
dispenser fills all types of grease guns 
with filler plug or those requiring removal 
of the gun head for filling. Keeps grease 
clean and free from contamination, the 
maker says. K-P Mfg. Co., 1220 Linden 
Ave., Minneapolis 3, Minn. 


* * * 


ee 





SPARK PLUG INDICATOR—Enables me- 
chanic to see at a glance how the spark 
plugs are firing and can be used in con- 
junction with a dealer's present spark plug 
cleaner. AC Spark Plug division of Gen- 
eral Motors, 1300 N. Dort Highway, Flint 
2, Mich. 





AUTO ARM CHAIR—Designed for front 
or back seat use, and adjustable to per- 
sonal taste. Made of foam rubber and 
handy for maps, cigarets, etc. Available 
in four colors. Andco Foam Rubber 
Products, Box 185, Cuyahoga Falls, O. 


* * * 





CARBON ROUTER—Strikes 13,800 blows 
per minute, it is claimed, and rapidly 
loosens carbon under valve head and in 


valve pocket. Blaisdell Mfg. Co., 1350 
Coronado Ave., Long Beach, Calif. 
as & °< 


Conversion Hoists Win Favor 
Of Farmers, Marion Says 


Many farmers are installing con- 
version hoists, according to Marion 


| Metal Products Co., of Marion, O. 
|They find that conversion of 
standard truck beds to dump use 
speeds up crop handling and cuts 
down on labor costs, the company 
said, 

Conversion hoists are mounted 
between the truck frame with little 
or no alteration to the existing bed. 
Marion, like most hoist manu- 
facturers, furnishes steel stringers | 
for replacing body longitudinals, or | 
armor plates for extra support. 

In its hoists, Marion is using a 
new-type driveshaft bearing, de- 
signed to give longer bearing life. | 
The unit is sealed to keep out road | 
dirt and to retain the lubricant. 

* * * 





eae tian 


CAR SWAY CONTROL — Moto - Reaction 
Stabilizer is a 36-inch cylinder encasing 
a fluid steel weight which is said to coun- | 
teract car skidding and sway. It can be| 
installed on any car within 15 minutes on | 
the rear cross member of the car's frame, | 
according to the maker, Alto-Motive Mfg. | 
Co., 1046 Penobscot Bidg., Detroit 26, 
Mich. 





EXTENSION BOOM WRECKER — Model | 
XH-700 is a power-operated crane and | 
boom of six-ton capacity. It features a 160- 
degree swivel head and five-foot exten- | 
sion boom as well as a V-type spacer bar 
and lift plate assembly. Canfield Tow Bar | 
Co., Inc., 6033 E. McNichols Rd., Detroit 
12, Mich. 

* 


Barrett Equipment Releases 


Brake-Service Profit Index 


Barrett Equipment Co., Twenty- 
first and Cass, St. Louis 6, Mo., has 
released a new brake-service profit 
index. By turning the upper disc of 
the pocket-size wheel, the user may 
determine gross income to be de- 
rived from brake service performed | 
at rates of one to 20 jobs per week 
over a period of one year. A lower 
window shows gross profit. 

Income figures are based on cur- 
rent flat-rate schedules using Bar- 
rett equipment. An example of the} 
profit nature of brake service is 
shown by the index, with five jobs 
weekly earning up to a maximum 
gross profit of $7,165 per year. 

Barrett will send the index free 
if requested on a company letter- 
head. 


* + 








| HYDRAULIC UTILITY TABLE—The one-ton 
|capacity rack rotates 360 degrees and 
can be raised or lowered in locked or 
unlocked position. Elevation is 16 feet. 
| Two-speed foot pump is standard 
equipment. Rack Hydraulic Equipment 
Corp., Connelsville, Pa. 
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| play package to stand on a dealer’s 


|service parts for General Motors 


| Lawrence, Mass. 





| 200 amps and more. Its ‘electronic brain” 


| states. Royal Equipment Corp., 906 Main 
| St., Burbank, Calif. 





UCTS 


which, according to the firm makes 
| possible the rapid removal of the 
|original factory bushing and in- 
stallation of the National drive- 
shaft bushing and seal assembly. 
| After driveshaft disassembly, 
five to 10 minutes’ work will re- 
move the bushing, it is stated. 
The kit is designed for use in 
|most’ Chevrolet cars and GMC 


|pickup trucks. 





CRANKCASE VENTILATOR—The Positive 
uses an electrically driven blower to 
provide continuous crankcase ventilation, 
regardless of engine speed. Air is drawn 
in and filtered through a cartridge, then 
blown throughout the crankcase and out 
the road draft tube, carrying away 
corrosive gases, says the maker. It is 
offered to fleet and truck operators for 
a 90-day tryout without obligation, accord- 
ing to Fram Corp., Providence 16, R. I. 

+ * * 





FLAT TIRE REPAIR—Vulco-Weld Tire Gun 
| discharges a compound which seals a tire 
puncture immediately, it is claimed, by 
vulcanizing and becoming part of the 
|tire. Not only repairs puncture in tire 
| casing, but at the same time forms a 


maker. Each gun contains enough com- 
pound to repair 50 tubeless tires or 20 
| ordinary tires, according to Gates Rubber 
| Co., 999 S. Broadway, Denver 17, Colo. 


* * * 


Rochester Carburetor 


Issues Parts Display 
A Rochester carburetor parts dis- 


counter or hang on the wall of his 
establishment is ready for distribu- | 
tion to wholesalers, United Motors} 
service division of General Motors | 
has announced. 

The display package carries an} 
assortment of the 17 carburetor 


cars and trucks using the Roches- 


ter carburetor. 
* 


* * 





FOAM UPHOLSTERY — Andal upholstery 


for bus drivers’ seats is claimed to be 
more comfortable and relaxing than plastic 
or leather coverings. It is also recom- 


strong patch on the inner tube, says the | 


}opener 
| weatherproof 





> | mended for long-distance trucks. Andal is 
|made of a gabardine-type fabric with} 
foamed latex. The maker claims greater | 
tensile strength and wear resistance as | 
well as easy cleaning qualities. Foam | 


densities are variable to meet individual | 
requirements. Andrews-Alderfer Co., 1026 | 
| Home Ave., Akron 10, O. 


%* 





DEGREASING COMPOUND — Gunk is a} 
self-emulsifying and self-scouring solvent 
which washes grease blankets from 
engines and removes grease spots from | 
garage floor and driveway cement. It! 
has no flash point, is non-caustic and 
emits no toxic vapors, according to the} 
maker. Curran Corp., 96 S. Canal St., 


* * 








| 

DUST FILTER—Dam-lItz is a ventilator 
filter which, it is claimed, catches 87 per- | 
cent of highway dust from air entering 
through ventilator tubes. Now produced 
for Chevrolet, Ford, Cadillac, Lincoln, Mer- | 
cury, Oldsmobile, Buick, DeSoto, Stude- | 
baker, Pontiac, Chrysler, Plymouth, Dodge | 
and Packard. Damco, c/o Samuel N. 


ELECTRIC ARC WELDER—Royal Arc is Stroum Co., 1612 Broadway, Seattle, Wash. 


claimed to be the only 110/220 portable * — 
welder which has a heat range of 15 to 


Dorsyl Specialty Offers 


Auto Static Eliminator 

Dorsyl Specialty Co., 421 Main 
St., New Rochelle, N. Y., has an- 
nounced a ground static eliminator 
of braided copper strap for use on| 
autos. 

The company said that the static | 
eliminator is complete with a clamp | 
and requires only a screwdriver to 
mount it on the edge of a fender 
or chassis, 


knows when to pour on that extra heat 
needed for industrial welding, the maker 


* * * 


Bushing Puller Kit Offered 
By National Machine Works 


National Machine Works, Inc., 
of Oklahoma City, is offering a 
bushing puller and driver kit 
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BATTERY CHARGER — Operates through 


| mercury vapor tubes. Sides and top are 


ventilated through louvers while bottom is 
pierced with round holes. Charging rate 
is O to 6 amps. Electronic Rectifier Co., 
1462 Main St. E., Rochester, N. Y. 

* 


* * 


Automatic Door Opener 


| Offered for Garages 


A fully automatic garage door 
that is motivated by 
magnetic discs, 
buried in the driveway, has been 
placed on the market by Auto- 
matic Electronic Engineering Co., 
2207 E. North Ave., Milwaukee. 

No dashboard controls or push- 
buttons are required. Sold under 
the name of “Electronic Door 
Keeper,” the device is suitable for 
doors of all sizes, the manu- 
facturer says. 


* * 


PUROLATOR 


OL FILTERS ~~ 


MS 58 2 4 


hi 








OIL FILTER CHART—New wall chart is 
said to give complete data on oil filter 


| refills for cars and light trucks. Also fea- 
| tures cross-reference chart on interchange 
| of elements. Purolator Products, Inc., Rah- 
| way, N. J. 


8 


2 


RING SEAL—Is inserted into spark plug 
openings and seals worn engine rings, it 
is claimed. Also said to stop oil waste and 
to restore engine power. Pepgo Chemical 
Products Co., 117-9 Arch St., Philadelphia 
6, Pa. 








AUTOMOTIVE NEWS, APRIL 27, 1953 __ = eee 


MORE ADVERTISERS 
Are Discovering 


THE 


BIGGEST 
DOLLAR-BUY 


Advernsing America 


If new business is a sign of vitality, Pictorial Review has it. Ninety-three 
new accounts have scheduled advertising to appear during 1953. 
Sixty-seven of these new accounts scheduled full pages or half pages. 


' 








THESE COMPANIES SELL A WIDE RANGE OF MERCHANDISE...JUST ABOUT EVERYTHING PEOPLE ARE BUYING: 


Food & Grocery Products * Paints * Radio & Television Sets * Books * Drug Products * Ice Cream + Waxes 
Tileboard * Wines * Beers * Insurance * Air Conditioning * Vacuum Cleaners * Baby Carriages * Men’s Wear 


Heating * Fountain Pens * Garden Plants * Sheets & Towels * Cleaning Fluid * Beauty Aids * Travel * Cameras 


7 REASONS WHY ADVERTISERS FIND 
Pictorial Review 
THE BIGGEST DOLLAR-BUY IN ADVERTISING AMERICA 


1. YOU GET MORE ADVERTISING READERS PER DOLLAR —A Black and White or a Color Page in Pictorial 
Review produces more advertising readers per dollar than any other weekly or monthly magazine. (Starch ) 


2. PICK YOUR MARKETS—Use one, some or all of the ten Pictorial Reviews when and where you want action. 








3. YOU GET HIGHER READERSHIP —Top voltage feature writers and artists from cover to cover. (Starch) 

4. YOU HAVE THE STAGE ALL TO YOURSELF — No directly competitive product page can appear in 
same issue with yours. 

5. YOU AIM WHERE THE TONNAGE IS BIG — Pictorial Review markets are top volume sales areas. 

6. YOU GET DEEP PENETRATION —Pictorial Review reaches these markets through 10 big Sunday news- 
papers, at a receptive reading time. 


7. YOU WORK YOUR ADVERTISING DOLLAR HARDER IN PICTORIAL REVIEW 


—Sharp localized Merchandising Service when and where you want it. 


Sail ; : 
Pictorial Review 


DISTRIBUTED WITH THE FOLLOWING SUNDAY NEWSPAPERS: 


Pittsburgh Sun-Telegraph Boston Advertiser 
Detroit Times Los Angeles Examiner 
Chicago American San Francisco Examiner 
Milwaukee Sentinel Seattle Post-Intelligencer 
New York Journal-American Baltimore American 


REPRESENTED NATIONALLY BY HEARST ADVERTISING SERVICE...959 Eighth Avenue, New York 19, N. Y. 
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Tighten Credit Terms Again... 





Finance Firms Squeeze Dealers 


(Continued from Page 1) 


of such losses coming from the 
financing of 1948 and older models. 

3. Unfavorable loss experience 
on automobile insurance, with 
most of it concentrated in older 
models, despite increased premi- 
um rates made effective in 1952. 
(Most major finance firms oper- 
ate their own insurance subsidi- 
aries.) 

A finance company now has to 
pay about 3 percent, and often as 
much as 3% percent for its loan 
funds. Thus, the decision to aban- 
don 4 percent installment deals, 
especially when about 1 percent 
must be placed in reserve for the 
dealer. 

« 2 * 
| yey reported last week that 
they will continue to make 4 
percent rates available to new-car 
buyers when downpayments equal 
half of the purchase price. 

Finance company officials say 
that their national loss experi- 
ence on the financing of older 
postwar cars has made dealer- 





a that will your Giiwik e 


endorsement requirements man- 
datory. 

They report losses all along the 
board on 1946s and 1947s, and puny 
profits on 1948s. Finance firms long 
ago ceased putting up money for 
prewar cars. 

The frequency of repossessions 
for all models, 1946 and older, has 
risen from four out of a hundred 
deals in 1951 to nearly eight out 
of a hundred as of March, this 
year. 





* * * 


AVERAGE per-unit losses have 
climbed from less than $150 in 
1951 to almost $275 this year, Loss- 
ratio experience on total dollar 
volume for finance companies ex- 
ceeds 2 percent, more than double 
that of banks, Both banks and fi- 
nance firms consider 1 percent as 
being the maximum they can ab- 
sorb, 

The discrepancy between bank 
and finance company loss ratios, 
declare finance firm people, re- 
flects the fact that banks have 





been “skimming off only the 
ee \1/ 
‘2 Z 





“easy” money. A full ad schedule in one 


The 


eT 


saturday Evening 





Powerful iclaseouie eet with 
strong Saturday Evening Post tie-in will 
pre-sell for you. Window streamers, display 
cards, pamphlets, direct mail pieces, door 
stickers, bumper strips, courtesy stickers, 







Remember: 


West Palm Beach, Florida 


for cacy profits 
EASY DOES IT...! 


EASY GLITTER WAX COMPANY 


etc., are ready for you now. Contact your 
nearest Easy Glitter representative today 
or write the factory direct. 

















|}are buying only about 50 percent 
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cream” of the auto credit business 
in postwar. 

From now on, finance com- 
panies seem determined to get a 
little cream for themselves, in- 
asmuch as the demand for credit 
appears greater than they and 
the banks together can satisfy. 


Most finance companies say they 


of the deals offered them, and less 
than a third where older postwar | 
models are involved. The average | 
bank’s turndown rate is even 
greater. 
* * + 

no banks continue to 

be in an enviable position to 
continue taking 4 percent deals. 
Few banks pay anything for the 
commercial money in their ac-| 
counts, and they pay only about 
1 percent on savings deposits. 


According to the best figures 
available, banks added about 10 
percent more dealer accounts 
last year. 


Finance company people are de- 
termined that the trend of dealer 
business will be reversed their 
way, with the flow involving only 
high quality dealers. 

They think the _ indefensible 
weapon they have to combat banks 
with is their ability to offer quality 
dealers floor-planning service on 
both new and used cars. Banks are 
limited on floor-planning and 
usually try to concentrate their 
wholesale auto financing in new 
cars. 

* * * 

HERE is a minimum risk in 

floor-planning new cars, be- 
cause nearly all makes are covered 
by “buy-back” options with the 
manufacturers. 

It is used-car floor-planning, say 
finance company people, which is 
the dealer’s crying need in a com- 
petitive market. 

But from now on, in order to 
enjoy complete floor - planning 
service from a finance company, 
a dealer will have to meet certain 
performance requirements. One 
firm, for example, will require 
that a dealer send a volume of 
business its way five times 
greater than the annual average 
of his floor-plan account. 

In that respect, banks apparently 
have been and expect to continue 
to be even tougher. They want re- 
tail credit deals at about a 7% to 
1 ratio of the amount involved in 
floor-planning. 

+ * * 


S OF last week, franchised 

dealers who have been strad- 
dling a finance fence—that is, 
giving half of their business to a 
bank and the other half to a fi- 
nance company — appeared to be 
out on a shaky limb. 

The finance company involved 
shut the floor-plans off, and the 
dealers were turned away by the 
bank for not having been giving 
the bank a satisfactory volume 
of business in the past. 

A spokesman for one of the 
biggest finance companies said his 
firm had been requiring degler-in- 
dorsement on older postwar car 
deals ever since the first of the 
year and that the policy had 
already resulted in many used-car 


dealers, concentrating in vehicles 
of that vintage, going out of 
business, 


“With all houses now adopting 
that policy,” he forecast, “an in- 
crease in the mortality rate of 
such dealers can be expected and 
there will be few if any of them 
left in business within the next 60 
days.” 

* 7. * 

ND, dealer-indorsed or not, fi- 
++ nance firms intend to put up as 
little money as possible for fi- 
nancing the sale of 1948 and older 
cars. 

One major company has a 15 
percent quota on such cars, but as 
of last month astute management 
in branch offices was credited with 


Smith Joins Turnure 


Harvey A. Turnure, president of 
Turnure & Blood, Inc. (Chrysler- 
Plymouth), of New York City, has 
announced the appointment of 
Jerry Smith as sales manager. For 
the last three years, Smith had 
been sales manager for Lenox Hill 
Motors (Chrysler-Plymouth). 





“Stop being so darn pleasant, 
will you—I have a complaint to 
make!” 





| keeping the volume down to about 
8 percent so far this year. 


Every major finance company 
is picking its deals, trying to 
concentrate the bulk of them in 
new cars and 1952, 1951 and 1950 
models. 





panies were setting up quotas to 
exceed. Today, quotas represent 
maximums which should not be ex- 
ceeded. 
* * * 

‘Ts finance companies hope that 

their more stringent business 
policies will force dealers to take 
on more responsibility in the over- 
all credit scheme. 


They are inclined to blame 
dealers for their present plight on 
early postwar models, charging 
that dealers have been inflating 
the price of such cars in order to 
get them in a customer’s hands 
without any downpayment. 


For example, it is said, many 
dealers will hike the paper sell- 
ing price of a $200 car to $300 in 
order to show that the customer 
had paid a third down. Actually, 
$100 of that price never changed 
hands, and the finance firm has 
been winding up with all the 
equity in the vehicle. 

From now on, say the finance 
people, if a dealer is going to con- 
tinue such merchandising practices, 
he is going to have to assume some 
equity responsibility, too. 

Dealers who complain are going 
to be told that, with the money 
market so tight, they are lucky to 


A few years back, finance com-| have any finance connection at all. 











best seller 





Anthony MODEL "'D"’ 6 BODY 
with Super MODEL 620-7 HOIST 


Clinches your 
DUMP TRUCK SALES 


Regardless of what your customer may want most 
in a dump body—you’ve got it in an Anthony POWER, 


PERFORMANCE, FEATURES, PRICE— 


all are wrapped 


up in a package. Powerful sales advantages that can up 
your volume and profit to a new high—give your 
customer service satisfaction and on-the-job 
reliability he couldn’t find anywhere else at any price. 


Get your copy of the new brochure about this ‘Best Seller” 


with easy-to-read ‘‘Hoist Selection Guide,”’ 


from your 


Anthony Distributor, or write direct, address, Dept. 5G, 


Sell ’em 





ANTHONY 


SUPER HOIST 





DUMP BODIES 


NATIONWIDE DISTRIBUTION 


SALES and SERVICE 
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WEATHER 


AUTOMATICALLY CLOSES WINDOWS AND TOPS AT FIRST RAINDROP 
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Now there’s no need for your customer to button up his 
convertible ‘‘just in case” of rain. No more need for 
stuffy, hot interiors that result from shutting the car up 
tight and leaving it out in the sun. 


Weather-Guard will close the windows and top instantly 
—automatically—to guard your customer’s upholstery, 
seat covers, rugs and dash instruments against sudden 
rains or even excess moisture. 





HERE’S WHY IT’S SIMPLE TO INSTALL! 


M EW ' The Different Auto Accessory For 
HIGHER DEALER PROFITS! 


CLOSES AUTOMATIC WINDOWS AND TOPS INSTANTLY 
AT THE FIRST DROP OF RAIN OR HEAVY DEW! 








This printed circuit grid (2" x 3") is mounted 
on any exposed part of your car. As soon as a 
few drops of rain touch it, an electrical circuit 
is closed. Automatically, as if by magic, it raises 
your windows and convertible top. A special 
process makes it corrosion-proof, guaranteeing 
dependable protection and years of high oper- 
ating efficiency. 


. . . Simple and inexpensive installation. No 
complex wiring or extra connection necessary. 


. .. Operates on the ignition switch. It will not 
function while the car is in motion. 


. . » Works from any car battery with no extra 
pull. Less, in fact, than your cigarette lighter. 


..+ Prolongs the life and appearance of your 
top, reducing the number of times you must raise it for safety’s sake 


Mounted under the hood is the control box. 
Tiny (only 3" x 3 x 3 44") but miraculously 
efficient, it needs no expensive wiring. Two 
wires connect the grid with the electrical and 
solenoid relays in this precision engineered 
unit. Years of research and development have 
proven the complete practicability and unfail- 
ing performance of this unit. 


You have seen Weather-Guard featured in Fortune, The 
Wall Street Journal, The Journal of Commerce, The N.Y. 
Times, Herald Tribune, and other leading publications. 


Weather-Guard will protect your 
hard top cars too, by closing 

their automatic windows against 7 
bad weather the instant it is necessary. 
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Patents Pending 


MICRO-MOISTURE CONTROLS, INC., 
3162 NORTH MIAMI AVENUE, MIAMI, FLORIDA 


GUAR 






















LIST PRICES 


$49.50 
WINDOWS ONLY KIT 59.50 
TOP-WINDOW COMB. 69.50 and 79.50 \ 


TOP ONLY KIT 





tele as 


THIS UNIT HAS BEEN APPROVED BY THE DETROIT AUTOMOTIVE 
ENGINEERS AND LEADING CAR MANUFACTURERS 


== SS SSS SS SSS SS SSeS eee, 


Micro-Moisture Controls, Inc. 
3162 N. Miami Avenue 
Miami 37, Florida 


Please send descriptive literature and ‘DEALER PROFIT” information to: 
FIRM 
ADDRESS. 
| eS ———— 
TY nee D1 CNG ree 
MAKE OF CAR SOLD. 





XL 








| 040°. 
Market Trend | MERCURY '51 sedan, $1,400*. '50 sedan, 


Wholesale used-car prices dropped further last week, according to | oLDSMOBILE—'51 (88) conv., $1,870*. 


Automotive News’ used-car price index, with the overall average fig- Ba eae cared ie" a 
: m= ( J 
ure down $6 to stand at $1,061—another new low for the year since | psticaRh 4s (200) swan $i28 
the 1953 model prices were included in the overall average figure. | PLYMOUTH—’52 Cranbrook club coupe, 
. ’ $1,260. '51 Cranbrook sedan, $1,060, $1,- | 
All models were down last week except ’48s, according to the index, 290; Cambridge sedan, $1,135. "49 ‘busi- | 


which rose a mild $4, 


The prices of ’49s and ’50s were the heaviest losers for the week, 486*. '52 Chieftain (8) sedan, $1,800*: | 
down $11 each. Others to lose were ’46s, off $10; ’52s, $8; ’47s, $6, and station wagon, $1,825*. '51 Chieftain (8) 


51s and ’53s, $2 each. 


$1,140°. : - 
The sales ratio of cars at the blocks also faltered, the index showed, | srupEBAKER — '48 Commander conv.. | Includes '53 Models. Average... $1,061* $1,106* $ 953 
as only 61 percent of the cars were sold last week as compared with $500. '47 Commander sedan, $390*. (The above figures are averages of used-car auction prices, all 
62 percent a week earlier. At 10 representative auctions last week, . makes and models, carried regularly in Automotive News.) 
1,231 cars were sold from 2,022 offerings, as against 1,335 cars from FORT WAYNE, IND. 
f rings at the same auctions a week earlier, (Carl Marker’s Auto Auction. Sale| ¢ se 2 8 i ; 
2,145 offering ‘he .e r every Tuesday, Prices are for sale of | CHRYSLER—'48 Windsor conv., $545. _ | PLYMOUTH—'51 Cranbrook 4-dr., $1,115. 
Prices marked with an * indicate a unit equipped with an automatic | apr 14.) . en 50 ae 4-dr., $975*. "49 | — 4-dr., $950. "49 SD 4-dr., 
t smissi e ive (ps) indi ; ‘ ing. | stom conv., $960*. | 700. 
transmission or overdrive, and (ps) indicates power steering mpriees and bids are still good on Inte FORD—'53 Victoria, §2,325*. °51 Crest- | PONTIAC. "33 Chieftain (8) 4-dr., §$2,- 
, sg ; . : line 2-dr., $1,485. '50 Deluxe (8) 2-dr. 545%. '52 SL (8) 2-dr., $1,675, $1,865*. 
sor sed: RC , , a ” ; 
OAKLAND, CALIF. — ae $1,080*; Town & Country i aa Sold 102 cars out of | $880; (6) 2-dr., $775. '49 Custom (8) oa ae $1,715°. ’50 Catalina, $1,- 
(Pollock’s Used Car Auction. Sale every | ponGE—'53 Coronet club coupe, $2,175. | BUICK—'52 Super Riviera 2-dr., $2.350*;| SD is, tar. gore, 1 ar? $395. “46 | noni :6[UC 
Wednesday. Prices are for sale of Apr. 15.) ’52 Meadowbrook sedan, $1,400*. ’51| Super 4-dr., $2,050*. '51 Super Riviera| KAISER—'51 Traveler 2-dr.. $925. '48 4- | : 
(Market steady.) Coronet club coupe, $1,225*; Meadow-/| 2-dr., $1,690*; RM 4-dr., 3$1,545*%. ’50|/ ar. $340. °47 4-dr.. $230.” ‘ | DENVER 
BUICK—’52 Special Riviera sedan, $2,090*, brook sedan, $1,185*. '50 Wayfarer se- Super 4-dr., $1,240. ‘49 Super 4-dr.,| MERCURY—’50 2-dr., $1,005: 4-dr., $875, | = 
Super conv., $2,210*. ’51 Super Riviera dan, $970; Meadowbrook sedan, $1,035, $950; RM Sedanet, $850*. °47 Super 4- $1,030. | (Denver Auto Auction, Sale every Tues- 
sedan, a a ey ” a $975; %-ton panel, $430. '49 Coronet se- dr., $525. NASH—’51 Rambler country club, $1,020. | day. Prices are for sale of Apr. 14.) 
cia -dr., $915. ’4§ cony., ¢ ° 
47 Super 4-dr., $570. ‘41 club coupe,| sedan, $650°. 420, $1,430, $1,200. '51 SL Deluxe 4-dr..| $485. ume of sales also off. Sold 166 cars out 


$105. 

CADILLAC—’51 (62) coupe deVille $3,- 
020.* ’50 (61) club coupe, $2,535*. °49 
(62) conv., $1,870*. 

CHEVROLET—’52 SL Deluxe 4-dr., $1,180; 
conv., $1,635; Bel Air, $1,700*. °51 SL 
Deluxe 4-dr., $1,325, $1,380; 2-dr., $1,- 
370; %-ton pickup, $975, $1,015. ’50 SL 
Deluxe 2-dr., $1,005, $1,070; 4-dr., $1,- 
065, $880, $825. "49 FL Deluxe 4-dr.. | 
$920; 2-dr., $855; SL Deluxe 4-dr., $975. 
*48 FM 2-dr., $635; 4-dr., $425. '47 FM 
2-dr., $450, $590, $595. '42 SD 2-dr.. | 
$150. °40 %-ton pickup, $295. | 

CHRYSLER—’50 Windsor 4-dr., $1,345*. | 

DODGE—’51 Wayfarer 2-dr., $980. 50 Cor 
onet 4-dr., $1,100, $910. 

FORD—’52 Custom (6) 2-dr., $1,580"; 
Custom (8) 4-dr., $1,755; 2-dr., $1,505; 
conv., $2,100*; (6) %-ton pickup, $1,095. 
°51 (8) %-ton pcikup, $1,600; Custom 
(8) 4-dr., $1,255, $1,250; Victoria (8), 
$1,600*. ‘50 Custom (8) 2-dr., $1,030; 
4-dr., $1,000; Deluxe (8) business coupe, 
$775. °49 Custom (6) club coupe, $695; 
Custom (8) 4-dr., $845; 2-dr., $735, 
$725, $625, $755. "48 SD (8) 2-dr., $470. 
"46 SD (8) club coupe, $450. 

HUDSON—’'49 Commodore (8) 4-dr., $670: 
Super (6) 4-dr., $580. '47 Super (6) 4- 
dr., $180. 

JAGUAR—’51 Mark VII 4-dr., $2.025. 

MERCURY—’'52 sport coupe, $2,125*. °51 
Monterey, $1,605°*. 

NASH—’48 (600) 4-dr., $460. "46 (600) 4- 


dr., $215. 

OLDSMOBILE—’52 (88) 4-dr., $2.500*. °51 
(88) club coupe, $1,450. '50 (88) 2-dr., 
$1.180; 4-dr., $1,105. '49 (76) 4-dr.. $1,- 
035; (98) 4-dr., $1,080*. '48 (66) 2-dr., 
$365. ‘47 (76) 4-dr., $365; (98) 4-dr., 
$445. 

PACKARD—’51 (400) 2-dr., $1,235*. 

PLYMOUTH—’53 Cambridge club coupe, 


Used-Car Auction Prices 








$1,675. °51 Concord 2-dr., $965; Cran- 
brook club coupe, $1,350; Cambridge 
club coupe, $1,145. °49 Deluxe club 
coupe, $700. '48 Deluxe club coupe, $460. 
"47 SD 4-dr., $530; club coupe, $505, 
$410. '46 Deluxe 4-dr., $390. 
PONTIAC—’50 Chieftain (8) 4-dr., $1,- 
000°. °49 SL (6) 2-dr., $900. °40 4-dr., 
$115. 


CLEVELAND, 0O. 


(O.K. Auto Auction. Sale every Tuesday. 
Prices are for sale of Apr. 14.) 

(Dealers are buying very cautiously. 
Sold 45 cars out of 78 offerings.) 
BUICK—’53 RM sedan, $3,100*. ’°52 Super 

conv., $2,300*. "51 RM sedan, $1,530*. 


CADILLAC—’52 coupe deVille, $3,950*; 
(62) 4-dr., $3,500*. '51 (62) conv., $3,- 
050°. '47 (62) sedan, $1,000*. 

CHEVROLET—'53 Bel Air 2-dr., $2,275*. 
*51 Bel Air, $1,350*. '50 SL Special 2-dr.. 
$860. 49 FL Deluxe 2-dr., $700. '46 FL 
aerosedan, $400; SM 2-dr., $250. 

CHRYSLER—’53 Windsor sedan, $2,400*. 
°50 Windsor club coupe, $1,100*. °49 
Windsor 4-dr., $905*. 

DeSOTO—’51 Custom 4-dr., $1,350*. °49 
Custom 4-dr., $825*. 

DODGE—’49 Coronet 4-dr., $765°*. 

FORD—’53 Victoria, $2.425*. "52 Main (8) 
2-dr., $1,435. °51 Custom (6) 2-dr., 
$965*. 50 Deluxe (8) 2-dr., $755*; Cus- 
tom (6) club coupe, $790*. °49 Custom 
(8) conv., $800*. 

HUDSON—’51 Hornet 4-dr., $1,300*. 

LINCOLN—’49 conv., $875*; 4-dr., $950*. 

MERCURY — ’'52 Monterey, $1,800*. ‘51 
club coupe, $1,300*. °49 4-dr., $725*. 

NASH—'48 (600) 4-dr., $350*. 

OLDSMOBILE—’52 (98) conv., $2,500*. ’49 
(98) 4-dr., $800*. 

PLYMOUTH—’52 Cranbrook 4-dr., $1,200. 
"51 Cranbrook club coupe, $1,050. °50 
SD 4-dr., $800. "49 SD club coupe, $675. 
’47 conv., $510. 

PONTIAC—’50 Catalina, $1,250*. '48 Chief- 
tain (8) sedan, $550*. 

STUDEBAKER—’51 2-ton dump, $640. 

WILLYS—’51 (6) station wagon, $1,000* 


ALBANY, N. Y. 


(Tim Anspach’s Auto Auction. Sale every 
Monday. Prices are for sale of Apr. 13.) 
(Prices held at last week’s low. Deal- 
ers predict used-cars will go still lower, 
and are making purchases accordingly. 
Sold 102 cars out of 129 offerings.) 
BUICK—’53 Super sedan, $2,850*. '50 Su- 
per sedan, $1,090*. "49 RM sedan, $800, 
$1,200*, $1,120°. 
CADILLAC—’51 (62) sedan, $2,700*. °49 
(61) sedan, $1,690*. '41 (61) sedan, $250. 
CHEVROLET—'53 (210) sedan, $2,250*, 
$2.200*; Bel Air sedan, $2,230*, $2,240*, 
$2,320*; (150) sedan, $1,870. '52 SL De- 
luxe sedan, $1,400*, $1,390*. '51 SL De- 
luxe sedan, $1,190, $1,335*, $1,290*, $1,- 
170, $1,160, $1,180; FL Deluxe sedan, 
$1,150. "50 SL Deluxe sedan, $980, $990, 
$1,040, $1,060, $960; Bel Air, $1,290*; 
%-ton panel, $520; conv., $1,050*%; FL 
Deluxe sedan, $1,060, $970; SL Special 
sedan, $720, $840. '49 SL Deluxe sedan, 
$795, $810, $920; FL sedan, $750. ‘48 
FM sedan, $550; club coupe, $800; conv., 


$675. 
CHRYSLER—'50 NY sedan, $1,150*. °49 





toria, $1,480*; station wagon, $1,400*; 
¥%-ton stake, $730. '50 Deluxe (8) sedan, 
$910. '49 Custom (8) sedan, $770, $730; 





luxe (8) sedan, $350. 
HUDSON—'50 PM sedan, $560. 
| LINCOLN—’'50 Cosmopolitan sedan $1,-| 


|} $1,020. ’49 club coupe, $825. 


ness coupe, $540. 
PONTIAC—’53 Chieftain (8) sedan, §2,- 





sedan, $1,630*. ‘50 Chieftain (8) al 


FORD—’53 Victoria, $2,440*. °52 Custom $1,255; Bel Air, $1,460*, '50 SL Deluxe | OLDSMOBILE—'51 (88) 4-dr.,  $1,575* 








$1,061* $1,106* 








Guteg cncngome wot ee! ~— Awerage Used-Car Prices 


(Compiled by Automotive News) 
April 1953. March 


Model (to date) 1953 

1953 $2,316 $2,357 
1952 1,681 1,810 
1951 1,257 1,342 
1950 1,007 1,054 
1949 790 816 
1948 591 588 
1947. 468 482 
ee 876 395 

Overall 





of 372 offerings.) 


dan, $860; club coupe, $890*. '48 Custom | CA#AYROLET—'52 SL Deluxe 2-dr., $1,-| °50 Statesman 4-dr., $860; Sedanet, | (Prices slipped some in this area. Vol- 
| 
! 


(6) sedan, $1,575*; Custom (8) sedan 4-dr., $980. '49 SL Deluxe 2-dr., $815, ’50 (98) 4-dr., $1,275*. °49 (76) Sedanet, | BUICK—’51 RM 4-dr., $1,505*; Super Riv- 
$1,650*. °'51 Custom (8) sedan, $1,225, $840. "47 SM club coupe, $565; Aero- $900; (98) Sedanet, $1,075*. '46 (76) iera 4-dr., $1,470*; Special 2-dr., $1,270*. 
$1,160; Deluxe (8) sedan, $1,150; Vic- ' sedan, $635. '46 SM 2-dr., $240. club coupe, $265. (Continued on Page 33, Col. 1) 








On a routine day she may meet a Swami, bronc rider 
from Brooklyn, inventor of ink for invisible pens. a wife 
looking for an intentionally absent spouse, Arctic explorer 

who has never been North of Bear Mountain Bridge, 


child soprano (in costume), or a talking dog... 


Seventh floor receptionist at The News, Mrs. 
Kitty Gibson helps people from the outside reach 
the right people inside. She averages 150 visitors a 
day ... has talked to more than a million people 
since she came with The News as a wisp of a girl 
back in 1925. 

More than 95% of Mrs. Gibson’s clientele have 
reasons, or reasonable excuses, for their visits. The 
other 5% comprise the interesting people. 


Abverristne gets relatively few callers, usually 
strictly business. Editorial has the big draw. 

There are people with tips for the City Desk. 
Box fighters and tennis promoters drop in to see 
the Sports Ed. Press agents bring cheesecake pix 
to the Drama Dept. Camera bugs come in with 
snaps. Out-of-town reporters ask for the lowdown, 
use of the morgue, a job, a loan. Fond parents and 


friends deposit pictures and pearls for the Society 
Ed., Brooklyn Section. 

Authors and artists suggest columns on curling, 
ballet, Finnish baths, or African violet culture. 

Hardest to take are the parents of missing kids; 
average, two dozen a week, with peaks in January 
and June, report card months. These callers are 
always seen by somebody in the newsroom, and 
most of the truants are restored to their families. 


Tue extra interesting 5% are roughly classified 
by Mrs. Gibson as follows: 

Family Affairs—The night watchman whose 
wife ran away with an acrobat, parents of problem 
children who stay out all night, women who want 
a well-heeled husband, ete. 

Opinion Airers—They favor laws to protect 
people from lawyers, birth certificates for dogs, 
federal funds for comfort stations, Staten Island 
seceding from New York, or Love conquering all. 
Occasionally somebody reports that Adolf Hitler is 
running a delicatessen in the Bronx. 

Pictures in the Paper—Aspiring TV and tattoo 
artists, the author of a ditty titled “Eisenhower 
Every Hour,” the incipient world’s weight-lifting 
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(Continued from Page 32) 


50 Special 4-dr., $820, $745. ‘49 RM 2-, MERCURY—'51 4-dr 


dr., $895; Super 4-dr., $705. ‘47 Super 2 at $1,360*; 4-dr., 

2-dr., $375. '46 Super 4-dr., $320. Monterey, $1,210 
CADILLAC—'53 (62) coupe deVille, $5, NASH—'52 Rambler 

050%; 4-dr., $4,555*. °51 (62) 4-dr., §2,- 235*. °51 Rambler conv., 


690*; coupe deVille, $3,300* 
2-dr., $1,670*. ‘48 (62) 4-dr., 
HEVROLET—’53 Bel Air 4-dr., o*; 
(210) 2-dr., $2,050*, $2,040*; 4-dr., §2,- 





OLDSMOBILE—’53 


ok a : oo : Super (S88) sedan, $1,955*, '51 (88) Holi- | _ "50 Coronet sedan, $1,020". 
Saat es oes. a a. Sse" BL day, $1,780*: 4-dr., $1,600*. '47 (66) | FORD 53 _conv., $2.550*. °52 ranch wag- 
bene $-4r "$1 170 $1,105; 14 -ton pick. club coupe, $255. '46 (66) 2-dr., $320 on, $1,935*; Custom (8) sedan, $1,530°. 
up, $845, $780. '50 conv., $1,145; FL De- | PLYMOUTH—'53 suburban, $2,000*; Cran- $1,150; Deluxe ‘ 6) sedan’ $050 eb Our’ 
luxe 4-dr., $1,005, $960. '49 FL Deluxe| brook sedan, $1,840. '52 Cambridge 4-dr.. tom (6) sedan $1 020. °49 Custom (8) 
2-dr., $730. '48 Panel, $525. "47 SM 4-| $1,180. ‘51 ee ote 4-dr., $995. '49/ sedan, $830, $785. '47 SD (6) sedan 
dr., $465, | SD 4-dr., $680, $715, $505. $410. '46 SD (8) sedan, $575, $315. 
CHRYSLER—'53 NY 4-dr., $2,775*; Wind- | PONTIAC—’53 Catalina, $2,750*; Chief-| HUDSON—'51 sedan, $1,100. ‘48 sedan, 
sor 4-dr., $2,365*. ’51 Windsor 4-dr., $1,-| tain (8) 4-dr.. $2,485*, $2,350*. '52 Cat- | $385. 
Chieftain (8) 4-dr.,| KAISER—’51 Henry J (4) sedan, $670". 


445*, $1,380*, '50 Windsor 4-dr., oa | alina, $2,190*. '50 
$995. '49 conv., $880. 


’48 Hilander, $490. °46 Windsor 2-dr., 


$365. | STUDEBAKER—’53 Commander (8) club | MERCURY —'49 sedan, $905, $890. '46 se- 

DeSOTO—’53 Fire Dome (8) 2-dr., $2,585*. | coupe, $2,520; sedan, $2,415; Champion | dan, $440. 

DODGE—’51 Meadowbrook 4-dr., $1,095*. sedan, $2,260. '51 Champion 4-dr., $960. | NASH-—’50 Rambler conv., $875*. | 

FORD—’53 ranch wagon, $2,450*; Custom ’50 Champion 2-dr., $680. OLDSMOBILE—'51 (88) sedan, $1,490*, | ith ; 9» 
(8) 4-dr., $2,265°; 2-dr” $2,250"; Vie. | WILLYS— 52. Aerolark 2-dr., $935. ‘51| $1,460*. '49 (98) sedan. gsco*, gsooe,| ‘howl the Kleenex dispenser! 
toria, $2,430*; Main (8) 2-dr., $1,850. | 4x4 station wagon, $885. | '46 (76) sedan, $250. 


’52 Victoria, $1,845*; Crestline sedan, | 


$1,755*; Custom (6) 2-dr., $1,600; 4-dr., | 7 7 PLYMOUTH—’52 Cranbrook sedan, $1,400; 

$1,575. °51 Victoria, $1,390*, $1,370"; | N; PLAINFIELD, N. J. Cambridge sedan, $1,275, $1,250, $1,210. DALLAS 

Custom (8) 2-dr., $1,365; station wag- (Lebanon Auto Auction. Sale every Wed- ‘51 Savoy, $1,330; Belvedere, $1,490; (Southwestern Auto 

on, $1,205; conv., $1,155; Custom (6) 2- | nesday. Prices are for sale of Apr. 15.) Cambridge sedan, $1,130, $1,040, $970. | wednesday. Prices are for sale of Apr. 15.) 


dr., $1,105. ’'50 Custom (8) 4-dr., $985; 


Custom (8) 2-dr., $745; 4-dr., $695. 


SD (8) 2-dr., $435. ’47 SD (8) club | BUICK 52 Super sedan, $2,175*. °51 Su- $1,530*; Chieftain (6) sedan 1,100*, BUICK—’50 Special sedan, $740. 
per sedan, $1,660*, $1,615*. '50 RM sedan, $1,030. °49 SL (6) sedan, 9000: ‘Bi. (8) cial sedan, $675, $655. 


coupe, $400. '46 SD (8) 4-dr., $415. 


LINCOLN—’53 Capri, $4,000*.' 50 sport| $1,125". ‘49 Super sedan, $940*, $860./ sedan, $870. 
sedan, $1.095; club coupe, $825. '49 sport| ‘47 Super station wagon, $410. 
| CADILLAC—’52 Fleetwood sedan, $3,750* ; 135. 


sedan, $710; 4-dr., $690. 


ates Sey ae 
sane Ga'asoe "os | $750. ‘48 FM sedan, $575. '47 SM sedan, 
Oi, ate ’ <—J . wv $ 5 . 

'49 conv., $750 $415. | 


4-dr.. $380. °47 (600) 


station wagon, §$1,- ’50 Windsor sedan, $1,290*, $1,250*; NY 
$990. '48 (600) | sedan, $1,245. 

4-dr., $295. | DeSOTO—'52 Custom sedan, $1,540*. '51 | 

Holiday, $3,460*; | _ Custom sedan, $1,310*. | 


(88) Holiday, $3,250*, 


club coupe, $800; %-ton pickup, $680. 49 | eas fi wan ek “a 2 alae" ea 
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| (62) sedan, $3,675*. '51 (62) sedan, §2,- 

| 725*. °50 (62) sedan, $2,360*. 

| CHEVROLET 52 Bel Air, $1,800*; SL | 

| Special sedan, $1,270. °51 Bel Air, $1,- 
430*; SL Deluxe sedan, $1,310*, $1,290, 
$1,230; SL Special sedan, $1,155. 
Deluxe conv., $1,110*; sedan, $1,065; 4 
Special sedan, $960, $930. '49 SL Deluxe | 
sedan, $890, $880; SL Special sedan, 






CHRYSLER—’51 station wagon, $1,450*. | 


2 at $3,210* '52 | DODGE ‘51 Meadowbrook sedan, $1,090. 


*50 sedan, $570. 


PACKARD—'48 sedan, $325. 


’49 SD sedan, $900. 


825*. ’51 Catalina, $1,690*. '50 Catalina, 


| CADILLAC—'41 sedan, 
STUDEBAKER—’'51 Champion sedan, $1,- | CHEVROLET—'52 SL 











“.. And how much would it be 


Auction. 


PONTIAC—'52' Chieftain (8) sedan, $1,-| sold 46 care out of 104 ameangs 


market steady. 
’41 sedan, $160. 


0 Deluxe sedan, §$1,- 
505. '50 SL Deluxe sedan, $915. ’49 FL 





many interestin 


champion, parents of beautiful babies, the gardener 
who grew a two-headed tulip, promoters, dog and 
cat fanciers, neighborhood association officials, 
hunters, fishermen and politicians. 

Inventors & Explorers—Gent with a buttonless 
vest (patent applied for), or antidote for A-bombs; 
Jersey City resident exploring Africa, or African 
exploring Jersey City. 

Child Prodigies—Sometimes they come with 
a claque, and clippings from scrapbooks. 

Animal Acts—The squirrel that wears a veil, 
dancing canaries, gifted monkeys or marmosets, 
talking dogs. One Oriental snake charmer was hurt 
when Mrs. Gibson didn’t coo over his cobras. 

Drunks—Strays with gripes, good wishes, large 
ideas, big ambitions; or nobody loves them. 

Cuckoos—People who are just a little stranger 
than other people, such as John the Baptist, the 
Lastof the Mohicans, tree sitters, assorted prophets; 


a woman who said Jesus was starting a chain of 


stores and The News should publicize the event. 


Some of these five-percenters are satisfied if 


Mrs. Gibson will listen sympathetically. Most can 
be talked out of wanting to see an editor. A News 
Building guard is always nearby. 


Workinc with Mrs. Gibson are two or three 
messengers who take in visitors’ names, and guide 


the callers. Many of her messengers have moved 





people. 


a 





up to careers on The News— such as Bud Hughes, 
travel editor; Jack Smith, promotion; Doug Watts. 
music editor; Gene Ward, sports; Ed Giorandino, 
cameraman; and Joe Meyers, reporter. 

After 27 years, Kitty Gibson still likes people 
—and never forgets that this newspaper’s interest 
in people makes people interested in The News! 


Every screwball with something to sell or to 
promote makes The News his first target. 

Every publicity man, press agent, and promoter, 
knows that a few lines or a picture in The News, 
will find missing persons; fill theaters, restaurants 
and churches; make reputations, draw mobs, cinch 
Hollywood contracts, bring in contributions. 

But experienced advertisers, with experienced 
agencies, research departments, marketing experts 
and copies of Standard Rate & Data available— 
in some cases still don’t get hep to The News! 

How any advertiser can overlook or ignore a 
medium that is bought by more than 2,000,000 
people at the newsstand every day in the week... 
that reaches two of three families in New York 
City, and more than a third in the suburbs... 
that produces year in and year out for the big 
volume retailers in New York City . . . sometimes 
makes us wonder if the successful American 
businessman is as smart—or successful—as he is 
cracked up to be! 

Any News office will be glad to tell you more! 


THE [4 NEWS, New York’s Picture Newspaper... 

with twice the circulation of any other newspaper in America 

220 East Forty-second St., New York City * Tribune Tower, Chicago 
155 Montgomery St., San Francisco « 1127 Wilshire Blvd., Los Angeles 
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Deluxe sedan, $570, $765. '48 SM sedan, 
$495. '47 FL sedan, $345, $335. 
FORD—'52 Victoria, $1,910*, $1,700. ’51 
Main (8) business coupe, $815. '50 Cus- 
tom (8) sedan, $710; Crestline, $1,100*. 
49 Custom (8) sedan, $775, $830. ‘48 
SD (8) sedan, $385. ’47 SD (8) sedan, 
| $295. 
MERCURY—’52 sedan, $1,915. '51 sedan, 
$1,405. '50 sedan, $700. '46 sedan, $305 
NASH—’50 Statesman sedan, $710. 
OLDSMOBILE—'52 (88) Holiday, $1,830* 
’50 (98) Holiday, $1,385*; sedan, §$1,- 
045*, ’48 (98) sedan, $580. 
PLYMOUTH—'52 Belvedere, $1,300. ‘50 


|| Suburban, $925. '49 Deluve sedan, $550, 


$675. '46 Deluxe sedan, $215. 
PONTIAC—’'50 sedan, $1,095*. °46 sedan, 
9 


$255. 
STUDEBAKER—'51 Champion sedan, $905; 
pickup, $625. 


MASON CITY, IA. 


(Lapiner Auto Auction. Sale every Wed- 

nesday. Prices are for sale of Apr. 15.) 
(Buying slowed down by adverse 
weather conditions. Prices off slightly. 
Sold 96 cars out of 143 offerings.) 

BUICK—’53 Super 2-dr., $2,870*. '52 Special 
Riviera 2-dr., $1,725*, °'48 Super 2-dr., 
$685. 

CADILLAC—’51 (62) 4-dr., $2,550*, §$2,- 
520*. '50 (62) 4-dr., $2,300*, $2,290*. 
CHEVROLET—’'52 SL Deluxe 4-dr., §$1,- 
495*; SL Special 2-dr., $1,240; Bel Air, 
$1,345; FL Deluxe sedan, $1,105, $1,075. 
’50 SL Deluxe 2-dr., $995, $940, $905, 
$880. '49 SL Deluxe sedan, $875, $860, 

$830. '48 FM 2-dr., $670. 

CHRYSLER—’51 NY 4-dr., $1,720°*. 

DeSOTO—’50 Custom club coupe, $1,005, 
$1,000*, 

DODGE—’51 Wayfarer 2-dr., $890. 

FORD — '53 Victoria, $2,385*, $2,375*; 
Custom (8) 4-dr., $2,125*, $2,105*; Main 
(6) 2-dr., $1,690*. ‘52 Victoria, $1,845*. 
‘51 Victoria, $1,400*; Custom (8) 4-dr., 
$1,060. °’50 Custom (8) 2-dr., $905", 
$865, $830; Deluxe (6) 2-dr., 2 at $800. 
‘49 Custom (8) 4-dr., $825*, $780, $720. 
’47 SD (8) 2-dr., $575. 

HUDSON—’49 Super (6) 2-dr., $465*. 

KAISER—’51 4-dr., $870. '47 4-dr., $320. 

MERCURY—’53 Monterey, $2,515*. '52 4- 
dr., $1,885*. ‘49 sedan, $880*, $795. 

OLDSMOBILE—’'50 (76) 2-dr., $910. ‘49 
(98) 4-dr., $925*, $900*. 

PACKARD—’51 (200) 4-dr., $1,300*. ‘49 
4-dr., $665. 

PLYMOUTH—’53 suburban, $2,@25*. ‘52 
Cranbrook sedan, $1,315. ’51 Savoy, $1,- 
380; Cambridge club coupe, $975. '50 SD 
4-dr., $805. '49 SD sedan, $825, 

PONTIAC—’53 Chieftain (8) 4-dr., §2,- 
405*. ’51 Chieftain (6) 4-dr., $1,050. °48 
Chieftain (8) 4-dr., $675. 

STUDEBAKER—’53 Champion club coupe, 
$1,935*. °50 Champion 2-dr., $795. 


DYER, IND. 


(Dyer Auto Auction. Sale every Friday. 
Prices are for sale of Apr, 10.) 

(Market holding steady again. Good 
demand for clean, sharp cars. Sold 137 
cars out of 224 offerings.) 

BUICK—’51 RM sedan, $1,615*, $1,580*; 
Super Riviera sedan, $1,475*; Super se- 
dan, $1,710*. '50 RM sedan, $1,05*. 

CADILLAC—'52 (62) conv., $3,910*, ‘48 
(6VU) sedan, $1,040*. 

CHEVROLET—’53 (210) sedan, §$2,000*, 
$1,995*; Bel Air sedan, $2,210*. ’52 SL 
Deluxe sedan, $1,485*, $1,450*; conv., 
$1,730*; Bel Air, $1,755*. ’51 SL Deluxe 
sedan, $1,235*, $1,200*, $1,140, $1,205. 
"50 SL Deluxe sedan, $950, $825, $1,000; 
Bel Air, $1,275. 

CHRYSLER—’52 Saratoga sedan, $2,070*. 
°49 NY sedan, $825, $935. '48 NY conv., 
$610, $480. '47 Royal sedan, $525. 

DeSOTO—’48 Custom sedan, $570. 

DODGE—’51 Coronet sedan, $1,030*. °438 
conv., $500. 

FORD—’53 Custom (8) sedan, $2,120*, $2,- 
095*. '52 Custom (6) sedan, $1,410*, $1,- 
355; Custom (8) sedan, $1,500, $1,625*, 
$1,800*; Victoria, $1,790*. ’51 Custom (8) 
sedan, $1,005, $1,205*, $1,200*; conv., 
$1,450*; Victoria, $1,560*. "50 Deluxe (6) 
club coupe, $650; Custom (8) sedan, 
$985, $900; Deluxe (6) sedan, $815. 

HUDSON— '52 Hornet sedan, $1,790. °48 
Commodore (8) sedan, $395. 

KAISER—’'48 sedan, $290. 

MERCURY—’52 sedan, $1,825*. '51 sedan, 
$1,375. 

NASH—’53 Rambler country club, $1,785*. 

OLDSMOBILE—’53 (98) sedan, $3,510*; 
Super (88) conv., $3,100*. '52 (98) se- 
dan, $2,320*; (88) Holiday, $2,500*. '51 
Super (88) sedan, $1,675*. 

PLYMOUTH—’53 Cranbrook sedan, $1,395, 
$1,835*. 51 Cambridge sedan, $1,000. 50 
SD sedan, $995. ’49 SD sedan, $800. 

PONTIAC — '53 Catalina, $2,815*; °53 
Chieftain (8) sedan, $2,580*. '51 Chief- 
tain (8) sedan, $1,515*, $1,400*. °49 
Chieftain (8) sedan, $905, $865. 

STUDEBAKER—’52 Land Cruiser sedan, 
$1,450. ’51 Commander (8) sedan, §1,- 
035*. °50 Champion sedan, $640. ‘47 
Champion sedan, $400. 


HORSEHEADS, N. Y. 


(Horseheads Auto Auction. Sale every 

Friday. Prices are for sale of Apr. 17.) 
(Retail business reported low, Dealers 
trying to steal cars, as finance compan- 
ies curtail fioor-planning advances, Sold 
about 78 percent of the offerings.) 

BUICK—’50 Super sedan, $1,075*, $1,105*, 
$1,010*, ’49 Super sedan, $965*. 

CADILLAC—’50 (62) 4-dr., $§2,545*. °49 
(61) 4-dr., $1,780*; (62) sedan, $1,630°*. 

CHEVROLET—’53 Bel Air 4-dr., $2,140*. 

| °52 SL Deluxe 4-dr., $1,460. '51 SL Spe- 
cial 4-dr., $1,100. ’'50 FL Special 4-dr., 
$870. '49 SL Deluxe 4-dr., $790. '48 FM 
2-dr., $650. °41 SD sedan, $255. 

CHRYSLER—'49 Windsor sedan, $860*. 
'48 Windsor sedan, $610. 

DODGE-—-’48 Custom sedan, $700. 

FORD—'53 Victoria, $2,430*. '52 Main (8) 
sedan, $1,435. '51 Deluxe (8) sedan, $1,- 
040. '49 Custom (8) sedan, $705*, $660. 

HUDSON—’46 Super (6) 2-dr., $265. 

KAISER—’47 Special 4-dr., $320. 

| MERCURY—'49 4-dr., $760; club coupe, 
$705. 

NASH—’51 Rambler station wagon, $940*, 
$915; hard top $950*. '50 Ambassador 
4-dr., $755*. 

OLDSMOBILE —'48 (98) 2-dr., $800*, 
$810. '47 (76) 4-dr., $510*; (66) sedan, 
$460*. 

PLYMOUTH—-'53 Cranbrook 4-dr., $1,885. 
’51 Cranbrook 4-dr., $1,120, $1,075, 2 
at $1,025. '50 Cambridge, $940. ’°49 SD 
sedan, $830; Deluxe sedan, $830, ‘47 
Deluxe sedan, $575. 

PONTIAC—'50 Chieftain (8) 4-dr., $975*. 
‘49 Chieftain (8) 4-dr., $920*. ‘47 SL 
(8) sedan, $560. 

STUDEBAKER—’50 Champion 4-dr., $685. 

WILLYS—'51 (4) station wagon, $850*. 
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As Retail Sales Rise ... 


Used-Car Prices Dip 
On Wholesale Index 


(Continued from Page 1) 


auctions last week also represents 
a@ good average as compared with 
last year. 
* o 
iy ym sales fell off at Cleve- 
land for the week ending Apr. 
18 from the record sales of the 
previous week, but dealers were 
reported relatively unconcerned 
about it. The weather was very 
unfavorable, they said. 
Cleveland dealers sold 1,501 
used units during the week, 
about 500 cars less than a week 
earlier, The Federal Reserve 
Bank there said that the week’s 
average still showed a sizeable 
gain—a little less than 10 per- 
cent—over a year ago, 
Pittsburgh used-car sales are 
geared directly to the weather, 
dealers there report, and sales 
were moderately better for the 
week ended Apr. 4. New-car sales, 
it was reported, fell off decidedly. 
* + * 

¥ THE Binghamton (N. Y.) area, 

used-car sales have picked up 
considerably in recent weeks, ac- 
cording to Robert F. Schumann, 
president of the auto dealers 


Jet Cancellation 


Will Add to L-M 
Assembly Space 


DETROIT.—Cancellation of Ford 
Motor Co.’s $154 million jet-engine 
contract by the Navy has opened 
up more space for car assembly at 
the Wayne (Mich.) plant of Lincoln- 
Mercury, it was learned last week. 

Machine tools now in production 
at the Wayne plant will be moved 
to the Navy’s 500,000-square-foot 
Romulus (Mich.) plant for storage, 
thus freeing about 225,000 square 
feet of floor space for car pro- 
duction, officials said. 


About three-fourths of the plant’s 
1.3 million square feet of space is 
presently being used for Lincoln 
and Mercury assembly. The re- 
mainder had been set up for fabri- 
cation and subassemblies of parts 
for the J-40 jet engine. 

Meanwhile, speculation that Ford 
would purchase the Romulus plant 
was discounted by a Ford spokes- 
man who said that “it wouldn’t be 
worth a nickel to us.” He explained 
that the cost of revamping the 
plant for civilian use would be 
“prohibitive.” 

Adm. T. S. Combs, chief of the 
Navy Bureau of Aeronautics, said 
that the plant would be completed 
as a “Navy industrial reserve unit.” 


council of the Binghamton Cham- 
ber of Commerce. 

Dealers there are reported to 
have about a 30-day stock of 
used cars. This is a “healthy 
condition” for the area, Schu- 
mann said, and dealers are ex- 
pecting a very profitable business 
in the next few months. 

Dealers in Augusta, Ga., said 
that used-car sales are holding 
steady there, while new-car turn- 
over is slightly higher. Most of 
them look for a sharp increase of 
business in May, which is expected 
to hold through September. 


* * * 


OST of the auction operators 

said that activity was about 
steady last week, and that prices 
were steady to off slightly. Clean, 
sharp cars were reported to be 
bringing good prices, and were in 
strong demand, but average cars 
were low and the market almost 
dead on rough cars. 


Bob Clark, at Horseheads, N. 
Y., said that retail sales in the 
area were low, and that dealers 
were trying to buy cars as 
cheaply as_ possible. Finance 
companies, he said, were cutting 
off floor-plan advances. 

At Denver, Jack Layton said 
prices slipped some in the area last 
week, while sales volume also 
dropped off. At Dallas, the market 
was reported steady, but consign- 
ments were down. 

Bad weather influenced the sale 
at Mason City, Ia. Harry Gelt 
said, and both prices and activity 
were ‘slightly off. 

Action was reported more brisk 
at N. Plainfield, N. J. and Edens- 
burg, Pa. G. W. Bixler, at Ebens- 
burg, said that prices were slightly 
better there last week than the 
previous week. 


U.S. Rubber Plans 
Calif. Foam Plant 


SANTA ANA, Calif.—U. S. Rubber 
Co. last week announced plans to 
build a foam-rubber plant here. The 
company expects to break ground 
in June. 


The plant will be devoted to the 
manufacture of U. S. Koylon foam 
rubber products. It will be U. S. 
Rubber’s third manufacturing unit 
for foam rubber products and its 
sixth major expansion for the 
manufacture of Koylon foam since 
World War II. Other installations 
are in Mishawaka, Ind., and Woon- 
socket, R. I. 








AUTOMOBILE 
DEALER OPPORTUNITY 


We are adding to a National chain of automobile 
dealerships. If you have a successful record of sell- 


ing new cars in volume, 


stantial capital investment with our agreement. 


If you have successfully managed a volume new car 
dealership and have some available cash—or if you 
already have an investment in a going business, we can 
offer you additional financial support that will enable you 
to become a big-volume new car dealer. 


Under this plan, you may retire our investment from profits 
and acquire sole ownership of a highly successful volume 


business. 


Write or wire, telling us about yourself, make 
and number of cars you have sold by years. 


Your inquiry will be kept confidential. 


we can offer you a sub- 





Box Number AN-440 Detroit, Michigan. 
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For Walker Dealers— 


“Operation MS," an ad and promo- 
tional campaign for Walker oil filters 
based on the new American Petroleum 
Institute classification of oils, has been 
launched by Walker Mfg. Co., Racine, 
Wis. The API designations, representing 
the first revision in many years, call for 
three classifications, based largely on serv- 
ice conditions. These are Service ML 
(“least severe"), Service MM _ (‘‘moder- 
ate’) and Service MS (‘most severe"). 
The previous classification system had 
defined oils simply as regular, premium 
or heavy duty. The Walker consumer ad- 
vertising this year will be carried in Sat- 
urday Evening Post, Collier's and Country 
Gentleman. 


Obituaries 


Carroll, Ad Chief 
Of Hyatt Bearings 


EAST ORANGE, N. J.—Harry M. 
Carroll, 60, advertising manager of 
Hyatt Bearings Division of General 
Motors Corp. since 1925, died Apr. 
20 after a brief illness. 

Carroll joined Hyatt in 1915 as 
advertising manager of the farm 
implement division in Chicago. He 
worked for Remy Electric Co, of 
Anderson, Ind., for several years, 
before returning to Hyatt as ad- 
vertising manager in 1925. 

He was a former president of the 
National Industrial Advertising 
Assn. 

* * * 


Wolfe, Former Chief 


Of N. C. Dealers 

ALBEMARLE, N. C.—State Sen- 
ator Thomas R. Wolfe, 56, for the 
past 31 years manager of Auten- 
Wolfe Motor Co. here, died Apr. 20 
after a long illness. 

A former president of the North 
Carolina Automobile Dealers Assn., 
he also served as a director of 
NADA. He also was connected with 
A & W Oil Co. and M & W Finance 
Co. He was elected to the county 
board of commissioners in 1930 and 
was reelected in 1932, 1934 and 
1936. Last year, he decided to re- 
enter politics, and was elected 
senator. 

7 x - 
George W. Myers 

HARRISBURG, Pa. — (UTPS) — George 
W. Myers, 75, of Progress, a pioneer auto 
parts dealer, died recently at his home. 
He had been engaged in the auto parts 
business 45 yours before foes in 1947. 


Frederick L. Roberts 
AGAWAM, Mass.—Frederick L. Roberts, 
used-car dealer here, died recently at his 


home. 
* ~ * 
William C. Neeling 
LODI, Calif.—William C. Neeling, 34- 
year-old Sacramento (Calif.) used - car 
dealer, was killed here Apr. 14 when he 


swerved his car in an attempt to avoid 
striking a dog and skidded into a tree. 
* * * 


Herbert M. Parker 

RYE, N. H.— (UTPS) — Herbert M. 
Parker, 73, who operated Parker Chevro- 
let Co. in Portsmouth from 1933 to 1938, 
and who owned automobile establishments 
in Pittsfield and Hanover, died recently in 
Portsmouth Hospital. 
* * * 


Orville M. Savage 
PONCA CITY, Okla.—Orville M. Savage, 
59, who operated an automobile dealership 
in Ponca City for 17 years, died Apr. 15 
in a hospital at Perry, Okla. 
* * * 


C. Brett Lomax 

NORTH WILKESBORO, N. C.—C. Brett 
Lomax, 61, vice-president of Yadkin Valley 
Motor Co,., died Apr. 14 in a Statesville 
hospital. 

* * * 
J. E. Kittrell 

LEXINGTON, Ky.-—J. E. Kittrell, 74, 
pioneer bus line operator and automobile 
dealer, died Apr. 14 in his office here. Mr. 
Kittrell entered the automobile business 
in 1916 and headed Kittrell Motor Co., Inc. 
He was a past president of the Kentucky 
Bus Assn. and the Kentucky and Lexing- 
ton automobile dealers’ associations. 

* 7 
Virgil Reuben Weaver 

HARRISONBURG, Va. — Virgil Reuben 
Weaver, 50, sales manager of People’s 
Chevrolet Co. for 18 years, died Apr. 12 
after a long illness. 


| members. 











Warner Gear Strike Termed 
A Threat to Production 


(Continued from Page 6) 


“of stable relationships” and that) lation figures by 100,000 in order to 


it regarded the contract as flexible 
enough to be equitable for both 
parties. The agreement is scheduled 
to remain in effect until June 1, 
1955, he noted. 

The National Assn, of Manu- 
facturers asserted last week that 
benefits of the nation’s increas- 
ing productivity should be made 
available to all Americans in the 
form of lower prices, instead of 
wage increases for union 


NAM said that, as the cost of 
living dropped, unions were aban- 
doning living costs as an argument 
for higher wages and now were 
basing their demands on the pro- 
ductivity factor. The UAW’s con- 
tracts, it was pointed out, even now 
provide for annual wage boosts of 
four cents an hour as a reward 
for increased output. 

* * * 


MONG labor developments di- 

rectly affecting auto dealer- 
ships, organizing efforts by the 
AFL International Assn, of Ma- 
chinists held the spotlight last 
week. 

The National Labor Relations 
Board announced that an election 
to determine whether employes 
want to be represented by IAM 
Lodge 1573 had been ordered at 
Universal Car & Service Co. 
(Ford), Grand Rapids, Mich. 

In a final decision, the board di- 
rected Utah County Tractor Sales, 
Springville, Utah, to stop inter- 
fering with organizational activi- 
ties on behalf of IAM Lodge 1066. 
With reference to a complaint 
dating back to last July, the com- 
pany also was told not to question 
employes about their union affili- 
ations, and not to attempt to dis- 
suade them from joining up, 
through threats of dismissal or 
other means. 

* x aa 

N INVESTIGATION was 

ordered by Postmaster General 
Arthur Summerfield into charges 
that the Detroit Labor News, 
weekly publication of the Detroit 
and Wayne County Federation of 
Labor, had misquoted its circu- 


Johnson Sales Manager 


Of Davidson Rubber 

DETROIT.—Thomas E. Johnson 
has been appointed sales manager 
of Davidson Rubber Co., of Boston, 
with offices at 3005 Puritan Ave., 
Detroit. 

Johnson formerly was equipment 
representative of U. S. Rubber Co. 
and, for a time, was owner of 
Johnson Rubber Co. 

Davidson Rubber supplies the 
automotive industry with moulded 
and extruded sponge and hard 
rubber products. 





attract advertisers. 

Frank X. Martel, editor of the 
newspaper and president of the 
AFL group, denied that circu- 
lation figures had been hiked 
from sworn totals of 34,742 in 
1951, and 47,309 in 1952, 

Business manager of the paper 
is Martel’s son, Frank jr., who last 
week was named as a defendant, 
along with his wife, in a_ suit 
alleging that he defrauded a 
Fraser (Mich.) food concern of 
“upward of $5,000.” 


Kentucky Dealers 
Elect Dexheimer 
As New President 


LOUISVILLE. — Paul Dexheimer, 
Somerset, has been elected presi- 
dent of the Kentucky Automobile 
Dealers Assn., succeeding Orville R. 
Harrod, Frankfort, who had served 
four years. 

C. E. Brent, Lebanon, was elected 
vice-president, and Ben F. Long, 
Louisville, was reelected secretary- 
treasurer. Harrod became chairman 
of the board of directors, and Lew 
Ullrich, Louisville, continued as 
managing director. 

Turner A. Summer sr., who has 
served 11 years as NADA director, 
announced that he would not con- 
sider service after the completion 
of his present term. 

Twenty-one directors were pres- 
ent at the meeting, including many 
of the 16 new directors eleeted 
recently. The new district directors 
are: 

First District — Howard Woodall, 
Paducah, and Bob White, Fulton; 
Second District—Harry Holder sr., 
Owensboro, and “Scotty” McGaw 
jr., Madisonville; Third District— 
Ben F. Long, Louisville, and J. A. 
Dishman, Louisville; Fourth Dis- 
trict — Howard Pearce, Shelbyville, 
and C. E. Brents, Lebanon; Fifth 
District—E. J. Zimmer, Covington, 
and Ed Simon, Newport; Sixth Dis- 
trict—John O. Demaree, Mt. Ster- 
ling, and Si Minter, Richmond; 
Seventh District—Gene Baker, Haz- 
ard, and E. Bruce Walters, Pike- 
ville; Eighth District—C. Y. Blake- 
man, Middlesboro, and D. H. Dis- 
ney, Cumberland. 

The nine holdover members of 
the board are: 

First District—J. T. Hale, May- 
field; Second District—O. H. Wal- 
lace, Bowling Green; Third District 
—W. H. MacLean, Louisville; 
Fourth District — Leslie Moran, 
Glasgow; Fifth District— Dallas 
Queen, Maysville; Sixth District— 
Henry M. Cooper, Georgetown; 
Seventh District—W. E. Venters, 
Pikeville, and Eighth District—Paul 
Dexheimer, Somerset. 








Visiting Tokyo Distributors— 


While on a tour of the Far East, Mrs. George M. Slocum, owner of Automotive News, 
visited Metropolitan Agencies K. K., Chrysler Corp. distributors in Japan. Standing in 
front of the company's Tokyo offices are Sadajiro Ashida, managing director of Metro- 
politan Agencies; Richard S. Iwata, sales manager; Mrs. Slocum, and Tashiaki 


Yamamoto. 
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Dodge Entry Leads Eights 


Ford Six Wins Economy Run 


(Continued from Page 1) 


terey, entered by Dealer Bob 
Estes, who won the sweepstakes 
with a Lincoln in 1951. 

Estes’ 1953 Mercury entry scored 
52.5629 points on a ton-mile basis, 


and averaged 23.1554 miles-per- | 


gallon. 

Best actual mileage in the Los 
Angeles-to-Sun Valley run was 
28.2587 by a Henry J four-cylinder 
model. A Henry J took the same 
honors in 1952 with 30.8558 miles- 
per-gallon. The Henry Js, in both 
this year’s and last year’s event, 
competed in a special lightweight 
class. 

s * > 
|. ged mileage in the regular car 
classifications was made by the 
sweepstakes-winning Ford. 


On a somewhat shorter run this 
year, the average miles-per-gallon 
performance of all cars entered 
was improved to 22.2869 this year, 
as against 22.0057 in 1952. 


On a ton-mile basis, this year’s 
average car got a rating of 48.6206, 
as against 49.9901 last year. This 
year’s average speed was clocked at 
44.7115 miles-per-hour, as compared 
with 40.8496 in 1952. 

+ > a 
= winners, first through 
third place, follow, with ton- 
mile ratings listed first and miles- 
per-gallon second: 

Class A—Ford Mainline Six, 56.- 
7028 and 27.0335. Studebaker Cham- 
pion, 50.8770 and 26.8622. Ford V-8 
Mainliner, 48.5494 and 22.5183. 

Class B—Hudson Jet, 42,4606 and 
22.0575. (Only entry in this class.) 

Class C—Dodge V-8 52.8565 and 
23.4189. Mercury Monterey, 52.- 
5629 and 23.1554. Studebaker Com- 
mander, 50.9767 and 24.5030. 

Class D—Studebaker Land 
Cruiser, 49.3476 and 22.8885. Hudson 
Super Wasp, 45.1229 and 19.0956. 
Nash Statesman, 41.5321 and 19.4439. 

Class E—Nash Ambassador, 51.- 
3140 and 22.5457. DeSoto Fire Dome 


Tennessee Dealers 
To Start Regional 
Talks Tomorrow 


NASHVILLE.— The 1953 spring 
regional meetings in Tennessee will 
start tomorrow (Apr. 28) in John- 
son City with a program that com- 
bines important talks with social 
activities, 

The traveling party includes Jim 
Clark, president of the Tennessee 
Automobile Dealers Assn.; Jim 
Ayers, NADA director; John 
Walker, past president of TAA; 
David P. Whelchel, executive vice- 
president of TAA, and John Well- 
ford, group insurance fund trustee. 

The following cities will be 
covered: Knoxville, Apr. 29; Chat- 
tanooga, Apr. 30; Nashville, May 
5, Jackson, May 6, and Memphis, 
May 7. 


Hevicrome Name Plates 


@ Zinc die-cast with heavy chrome 
plate —— NO DIE CHARGE 


@ Quality chrome — EXTRA HEAVY 
@ Small orders filled 

@ Available in original designs 

@ Prompt delivery assured 


For complete details send for free 
illustrated brochure and quotations. 





ER 5000 DEALERS 


SPECIFY STEMAC PERSONALIZED |may be making available to the 


NAME PLATES 
ASK FOR DETAILS 


STEMAC 1281 SO. CHEROKEE 


| Manhattan, 49.0847 and 22.2707. 
Class F—Nash Ambassador Cus- 
|}tom, 48.9037 and 21.1156. Kaiser 
Dragon, 47.9835 and 21.4499. Hudson 
| Hornet, 46.2409 and 18.9473. 
| Class G—Lincoln Capri, 52.3467 
and 19.9416. Chrysler Imperial, 
48.1553 and 17.2909. Chrysler New 
Yorker, 45.7009 and 17.7479. 
Special Light Class—Henry J 
(four-cylinder), 48.5768 and 28.2587. 
Nash Rambler Super, 45.2432 and 
25.3748. (Only two cars entered in 
this class.) 





* * * 


Pipe E was comprised of upper- 
medium priced standard-trans- 
mission and overdrive - equipped 
cars. Class F was for cars in the 
same price bracket, but equipped 
with automatic transmissions. 

Class G was for higher-priced 
cars, equipped with automatic 
transmissions. 

The Ford Mainline Six became 
the first light car to take down 
the sweepstakes prize in a Mobil- 

gas Economy Run. Its engine was 
rated at 101 horsepower, with a 
bore of 3.56; stroke, 3.6, and a 
compression of 7.0 to 1. 

Although the 1953 run was made 
at elevations averaging 3,500 to 
4,000 feet, the winning Ford did 
not resort to the use of lean jets, 
but used a regular sea-level car- 
buretor. 


It had a 4.10 axle ratio, and 
weighed in as an entry at 4,195 
pounds, including 750 pounds of 
payload. 

* * 7 

sx cars arrived at Sun Valley 

with less than one minute to 
spare. The Hudson Wasp was in 
42 seconds ahead of deadline; Ford 
(Eight) one minute, Henry J 45 sec- 
onds, Kaiser Manhattan two sec- 
onds, Dodge five seconds and Lin- 
coln Capri three seconds. 


First car in was a Hudson Jet. 
Only trouble on the last leg was a 
flock of sheep that held up Dodge 
and slowed down Mercury. The 
sheep were owned by a Twin Falls 
(Id.) Ford dealer. 


Timing was fast this year, due 
to a new electric timing machine 
used for the first time. Drivers 
claim this was the toughest run 
yet, especially on the first day. 

Art Pillsbury, AAA regional di- 
rector, claimed no car exceeded 
speed limit in any state. 

* * * 


(= one casualty occured on 


the second day’s portion of the | 


End Barriers 
To Free Trade, 
AMA Asks U.S. 


WASHINGTON. — Automobile} 


Manufacturers Assn. last week is- 
sued a foreign trade statement out- 
lining the position of the export 
committee on overseas trade, and 
reaffirming the association’s foreign 
trade policy declaration issued 
March 20. 

The statement points out the 
need for Government cooperation 
in the elimination of artificial bar- 
riers restricting the free movement 
of goods and services among 
nations; emphasizes the unfavor- 
able effects on the automotive in- 
dustry caused by the diversion of 
trade channels and normal sources 
of supply, and expresses concern 
“at the apparent indifference of 
the Government toward taking 
positive action on industry pro- 
tests against discriminatory 
practices operating against the im- 
portation of American products.” 

“We see no hope for a construc- 
tive solution which will enable the 
American automotive industry to 
fulfill its natural role in the world 
economy, unless the fundamental 
problems at issue are recognized 
and met on the basis of govern- 
ment decisions taken at the highest 
policy level,” AMA said. 








V-8, 50.9843 an@® 20.9209. Kaiser|Economy Run, which turned out 


to be the toughest. A Chevrolet, 
running in sixth position, lost its 
way coming into Winnemucca, 
Nev., and went 16 miles before it 
got back on the course. Since Win- 
nemucca was an Official refueling 
stop, the Chevrolet ran out of fuel 
and had to refuel from a tank 
wagon, which disqualified it. 

The Chevrolet was doing fine up 
to that time; unofficial checks 
showed that it was doing better 
than 21 actual miles per gallon. 

The cars ran into heavy fog 
right after leaving Los Angeles 
early Monday morning, but the 
cars came through without acci- 
dent and with no appreciable loss 
of time. 

Gossip around the hotel indicated 
that the Ford Six, which had its 
drivers worried before the run be- 
cause its rings had not seated, had 
worn in nicely the first morning of 
the Run and its drivers were quite 
complacent Tuesday night as it 
checked into Boise, Id. 

The Studebaker Land Cruiser had 
a flat tire between Winnemucca 
and Jordan Valley, lost seven min- 
utes during the changeover. But, 
since it was well ahead of time, it 
did not have to sacrifice to come 
into Boise on time. 

+ * on 
NLY criticism of the Run this 
year from participants concerns 
confusion about entering automatic 
transmissions. At least two more 
companies say they would have en- 
tered automatic-equipped cars. 

This year’s Run not only is 
faster than last but far less in- 
teresting from a scenic viewpoint, 
although from the standpoint of 
meeting average driver conditions 
it may be much more realistic. 

The run from Reno to Boise was 
through the most uninteresting 
desert sagebrush one could hope to 
see and, while the temperature rose 
from around 40 degrees at the start 
in Los Angeles to more than 80 in 
the desert, some crosswinds both- 
ered the drivers at times. Cars 
have driven through dense fog, 
rain, and drizzle on roads lined 
with snow banks—and in the mid- 
summer heat. 
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Grand Prix for Kaiser Dragon— 

Awarded a Grand Prix for styling beauty, a 1953 Kaiser Dragon pauses on the 
judges’ ramp at the Concours d'Elegance in Cannes, France. The special gold-trimmed 
model was flown from Southampton, England, to be shown at the European style show. 





Wilson’s 52 Salary, Bonus 
$581,100, GM Reveals 


DETROIT.—General Motors’ 
proxy statement discloses that 
Charles E. Wilson, secretary of de- 
fense and former GM _ president, 


arate companies and split the 
stock accordingly. He thinks GM 
is too big. 

Other proposals concern execu- 





was paid $581,100 in salary and 
bonus in 1952. 

The statement, sent to GM’s 
459,000 stockholders, listed the in- 
come of Albert Bradley, execu- 
tive vice-president, as $531,375; 
Harlow H. Curtice, former execu- 
tive vice-president and now presi- 
dent, $521,375; Louis C. Goad and 
Ronald K, Evans, executive vice- 
presidents, $446,000 each; Fred- 
erick G. Donner, financial vice- 
president, $431,325; Harry J. 
Klingler, car and truck vice- 
president, $376,000, and Sherrod 
E. Skinner, accessories vice-pres- 
ident, and John F. Gordon, body 
and assembly vice-president, 
$351,200 each. 

Alfred P, Sloan jr., chairman of 
the board, received $48,600 in sal- 
ary and no bonus, while Charles F. 
Kettering, research consultant, was 
paid $36,000. : 

Kettering and Sloan are the lead- 
ing stockholders. Kettering owns 
1,093,318 shares of common and 11,- 
949 of preferred stock and Sloan 
owns 890,327 common shares. 

Several stockholder proposals will 
be voted upon at the annual meet- 
ing May 22 in Wilmington, Del. president of the 

One, submitted by James Full- N. W. Seteel division, which 
er, of Coral Gables, Fla., would | handles fleet sales of civilian and 
split GM into two or three sep- | military vehicles. 


tives’ income, bonus and retirement 
plans. One would limit bonuses to 
the equal of executives’ salaries 
with a total of salary and bonus 
not exceeding $200,000. 

Another proposal is to limit re- 
tirement pay to $20,000 a year, 
while another stockholder would 
reduce the size of bonuses. 


Seidel Promoted 
In Fargo Sales 


DETROIT. — The Fargo division 
of Chrysler Corp. last week an- 
nounced that N. W. Seidel, a vice- 
president and di- 
rector of the di- 
vision since 1947, 
has been elevated 
to the new po- 
sition of sales 
vice-president. He 
also will continue 
as a director. 

The announce- 
ment was made 
by R. L. Biggers, 





SPEEDY SPARKS YOUR SALES 


Tsk-Tsk-)\ / Too MUCH ) / “AN OUNCE OF PREVENTION IS 
\( WORTH A POUND OF CURE" 

| HE SHOULD HAVE HAD 

_ REGULAR CHECKUPS BY 


youUR 


PLAY AT 
TH’ WHEEL. 


IT WASN'T wt 

THAT KIND EANT - 

OF WHEEL AS WITH TWO BLONDS 
PLAY, PAL - AND A BRUNETTE: 


, : 


NAME HERE 


THEY'D OF CAUGHT ANY _ 
FAULT SUCH AS [{ 
Too MUCH WHEEL a 


~~ __—PLA 





¥. _- 


Speedy gives punch to your story. He gets across your sales message 
with a bounce that assures maximum readership. What's more, he's yours 
exclusively in your locality. 

Auto dealers renew their Speedy campaign year after year, the one sure 
sign of complete endorsement. One dealer*, for instance, recently re- 
newed his Speedy campaign for the seventh year. Mail in the coupon 


for full details. 


*Name of dealer on request. 


(Your ADVERTISING SPECIALIST 
Locaxhiademarko... 


87 MADISON Aree - NEW YORK 16, N.Y 
Rush details about Speedy to me! 


The export committee, in closing 
its statement, said it feels that “it 


new Administration a background 
and a point of view which could 
be useful in the formulation of 
policies and attitudes at the 


DENVER, COLORADO | Government level.” 
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WCAU. 

The association sponsors “Sports | 
| with Bill Campbell” on radio Mon- 
|day through Saturday. 


What kind of information do| 
Congressmen get on the importance | *f@" sive 


| 
|in with its sports program on| 


The contest, aimed at building} 
traffic in- dealer ‘showrooms and | 





stimulating interest in the 1953 
Dodge, entails writing, in 25 words 
or less, “What Impressed Me Most 
About the New Dodge.” The base- 
ball tieup centers around each con- 
testant naming the team he feels 
will score the most runs each week 








Advertising 
DIRECT FROM THE MANUFACTURER TO YOU 


| Advertising men were shocked | 
| the other day when they saw a| 
| manuscript prepared by the legisla- | 
tive reference service of the Library | 
of Congress. 

A member of Congress had put 
through a routine request for in- 
formation on the economic aspects | 
of advertising. 

The Library of Congress serv- 
ice, on which Congressmen rely 

for unbiased, authoritative in- 
formation, prepared a manuscript 
which damned advertising as 
being more interested in “bucks 
than truth,” as leading to higher 
prices, and encouraging mon- 
opoly. 

Copies of the manuscript have 
been distributed by the Advertis- 
ing Federation of America in in- 
dignation over the biased material 
prepared by the library service and 
also to point up the need for more 
work to explain advertising and its 
place in the economy. 

* * * 


; , Low Blows 
© Drive on runway © 4500 Ib. Capacity It is interesting to note that 
while advertising was condemned 
for encouraging monopoly, it was 
also condemned for encouraging the 
opposite of monopoly: 

“Thus it can be seen that in 
three ways advertising may bring 
about higher rather than lower 
prices; by the added selling costs, 
by encouraging monopoly, and by 
encouraging small-scale produc- 
tion and distribution . . .” 

In dealing with the subject of 
whether advertising is in the in- 
terest of the consumer or of profits, 


the manuscript asks: 
* * * 


Barbed Questions 


“But what can be said for ad- 
vertising which leads buyers to pur- 
chase name brands of aspirin that 
cost two or three times their chem- 
ical twins not so branded? 

“What can be said for the con- 
tribution to consumer welfare of 
the ‘Sunkist’ stamp on the skin 
of an orange? (To paraphrase 
Gertrude Stein: ‘An orange is an 
orange is an orange is an orange.’ 

“How is a consumer aided in 
making a rational decision on the 
purchase of a car by billboards 
sporting bosomy swimmers bal- 
anced on a Chev fenders? . 

The article also attacked fancy 
packaging, saying the manufac- 
turer forces the buyer to take 
something he doesn’t want in 
order for him to acquire some- 
thing he does, 

The article concludes: 

“Perhaps the day may come when 
advertisers will discover there can 
be bucks in truth. But if that day 
is long in coming, shall we not 
assume they have something to 


| of advertising? 








Set up your own NEW CAR SHOW! 


limited time 
offer 


S49 500 


F.O.B. Port Chester 
Write for catalog No. 9 


MACTON MACHINERY CO., INC. 
217 LOCUST AVENUE e¢ PORT CHESTER, N. Y. 


® Costs about | cent per hour to operate 


® Collector rings for interior lighting 


Only One 


® Unconditionally Guaranteed for 1 year 





PROTECT YOUR SHOWROOM FLOOR WITH 


D & M UNDER CAR COVERS 


write — 
Installed by 

Anyone in Less 
Than 5 Minutes 


NO LOST SALES DUE TO OIL DRIP 


Eliminates Unsightly Drip Pans 
Made from specially treated material to resist oil, grease, water 
and fuel. Held in place by heavy-duty springs. 
CAN'T BE SEEN FROM THE OUTSIDE 


| 3°° for standard models 


1912 SOUTH 82ND STREET 





When Ordering, 
Give Make and 
Model of Car... 


Large Cadillac and Buick Slightly Higher 


F.O.B. Detroit 





FULTON 


Frame-Bumper 


Hitch 


Model to Stock... 
fits most cars 


For a really secure attachment for utility and boat trailers, 
the Fulton No. 29 Frame-Bumper Hitch attaches directly to 
rear cross-member of car frame. Heavy steel frame support 
reinforces frame without drilling. Rear bumper supports 
vertical load while horizontal thrust is transferred to car 
frame. Tie bands give added strength 


Wide range of adjustability lets you fit the majority of 
cars with only one model, Get set now for this extra profit 
on new car sales and through your service department. 


Order from your jobber today. For catalog information, 


THE FULTON COMPANY 


° MILWAUKEE 14, WISCONSIN 


a In Canada: J. C. ADAMS CO., LTD., Toronto, Ontario 





D&M TRUCK TOP CO. 
12186 Petoskey Detroit 4, Michigan 
Telephones: Webster 3-1613 - Vermont 8-2535 


Manufacturers of Truck Tops and Undercar Covers 





hide?” 
* * *«* 


Cadillac Promotes 2 


J. P. Schaupner, has been as- 
signed new duties in the merchan- 
dising department of Cadillac, 
James M. Roche, general sales 


manager, announced last week. 
His successor as manager of the 
Wondering how new-car and truck production and sales are making out? AUTOMO- | public relations department will be 

TIVE NEWS gives you the entire story, plus many other pertinent facts concerning the H. E. Faulkn head of th bli 

automotive industry, every week throughout the year. . > er, head o e€ public 


CHROME=:CRAFT 
EMBLEMS 





Finest Advertising Em- 
blems Made. Permanent, At- 
tractive, Legible, Chrome Plated, Individual 
and Distinctive Designs made by Douglas Crafts- 





DOUGLAS ALSO men. Write for Free Sample Without Obligation. 
MANUFACTURES Some Sales Territories Open for Top Salesmen, 
Scotchlite Ads License Frames Rear Deck Plates 


eal 


AVENUE 


DOUGLAS CO. 


Se}53 4s, ° MINNEAPOLIS 4 MINNESOTA 










relations setup of the division’s 
tank plant in Cleveland. 

Schaupner will now direct the 
sales organization’s publications, 
customer relations, special activi- 
ties operations, and special product 
showings throughout the country. 

Faulkner had been in the Cleve- 
land position nearly two years. Be- 
fore that, he was in the General 
Motors public relations department 
for more than 3% years. 

* x * 


Tribune Want-Ad Peak 


Chicago Tribune classified - ad- 
vertising volume soared to an all- 
time record on Sunday, Apr. 12, at 
370 columns, totaling more than 41 
full pages, the newspaper has an- 
nounced. This exceeded the Tri- 
bune’s previous want-ad peak, pub- 
lished only two weeks earlier, by 
more than 35 columns. 

7 ~ * 


Dodge Dealer Promotion 


The Dodge Metropolitan Dealers 
Assn. of Philadelphia has launched 
a baseball contest promotion tieing 





Nx SATIN ae 





¢ 


SD wty = A 


* 


SGSesQOnSRQs Ts SBS BO4 


| 








AUTOMOTIVE NEWS, APRIL 27, 1953 
Over Half Million Vehicles Due for Test... 


Car, Truck Output Estimates 


By Automotive News 
PASSENGER CARS 


(U. S. PRODUCTION ONLY) 














Week Week dan. 1 Jan, 1 
Ended Same Ended Apr., to to 
Apr. 25, Week, Apr. 18, 1953 Apr. 26, Apr. 25, 
1953 1952* 1953* to Date 1952* 1953* 
CHRYSLER 27,781 20,946 21,128 91,676 307,588 426,929 
Chrysler 4,014 2,872 3,017 =: 13,365 41,839 63,702 
DeSoto 3,120\'> 1,822 1,991 9,315 31,502 43,374 
Dodge 7,596 5,623 4,441 24,185 82,909 114,307 
Plymouth 13,051 10,629 11,679 44,811 151,338 205,546 
FORD 30,357 20,683 21,004 96,215 274,713 415,577 
Ford .... 23,121) 16,196 15,590 73,767 213,613 320,710 
Lincoln ase 1,480 606 1,400 4,867 8,650 14,522 
Mercury ...... .... 8,156 3,881 4,014 17,581 52,450 80,345 
GENERAL MOTORS .. 68,685 43,849 64,131 231,453 577,255 923,051 
Buick .... 12,176 7,487 10,909 42,602 104,534 166,505 
Cadillac 2,501 2,251 2,491 8,985 28,080 39,297 
Chevrolet _ $5,222; 22,213 32,881 115,316 282,591 465,863 
Oldsmobile .... 8,904 5,467 7,973 29,339 73,655 115,892 
Pontiac .... a 9,882 ° 6,431 9,872 35,211 88,395 135,494 
KAISER-FRAZER .. 764 1,249 V72 2,811 19,707 14,559 
CROSLEY .... = chet 59 inact - 962 reconstine 
HUDSON ............ 2,651 1,406 2,759 9,587 28,301 34,637 
NASH ..... 4,803 3,795 4,719 17,317 36,726 71,298 
PACKARD .................... 2,598 '- 1,390 2,527 7,813 20,866 38,687 
STUDEBAKER. .............. 5,701% 3,280- 5,300. 19,258 60,271 —. 55,253 
WILLYS-OVERLAND.. 1,628 1,203 1,549 5,351 17,441 21,411 
Total Cars, U. S. 144,968 97,8360 123,889 481,481 1,343,830 2,001,402 
*Revised. 
COMMERCIAL CARS 
(U. S. PRODUCTION ONLY) 
Week Week dan. 1 dan. 1 
Ended Same Ended Apr., to to 
Apr. 25, Week, Apr. 18, 1953 Apr. 26, Apr. 25, 
1953 1952* 1953* to Date 1952* 1953* 
CHEVROLET 9,814 7,664 9,228 33,908 106,564 / 148,039 
CROSLEY .... james 17 steers) ~ <akennomian 144 a Seninee 
DIAMOND T 167 187 165 589 2,654 2,855 
DIVCO vis 50 60 50 155 1,145 861 
DODGE ..... 2,422 3,680 1,631 7,756 55,492 40,163 
FEDERAL. .................. 45 snbiees tas 30 144 613 525 
FORD ...... 8,040 4,985 5,857 26,156 74,948 ~~ 87,222 
GMC .............. snamenaane 2,894 2,414 2,978 10,144 38,398 46,963 
INTERNATIONAL ..... 3,148) 2,914 3,181 11,217 55,315 3 47,006 
IE, aes css ssekeinascssnossveseese 222 210 222 681 4,082 3,545 
MN sisi cai cans gaa bineax( sadsreiee 370 352 290 1,225 6,096 5,716 
STUDEBAKER ..... 920- 1,198 934 3,417 21,194 21,007 
eee ‘ 309 317 301 1,103 5,006 4,833 
WILLYS-OVERLAND.. 1,573 2,611 1,664 5,276 35,991 33,110 
MISCELLANEOUS 292 301 292 1,056 5,125 5,229 
Total Trucks, U.S. .... 30,266 26,910 26,823 102,827 412,767 447,074 





Total Cars, Trucks 


MGM vedaescaicieiseviianwuekvenies 175,234 
Total Cars, Trucks 

I hx Me sdeancedcisecnscs shee 11,149 
Grand Total 


Cars and Trucks 
U. S. and Canada 


124,770 150,712 


9,472 


584,308 1,756,597 2,448,476 


10,828 38,254 114,369 159,511 


dices 186,383 134,242 161,540 622,562 1,870,966 2,607,987 


en ES 
*Revised. Miscellaneous includes Autocar, Corbitt, Marmon H., Brockway, Four-Wheel 


Drive, Sterling, Nash, etc. 
N.B.: 


All U. S. totals include cars and trucks for military orders. 


Output at 2- Year Peak 
Of 175,234 Vehicles 


(Continued from Page 1) 


tinued to hold to fast production 
tempos, which showed no signs of 
wavering. Studebaker appeared 
poised to grab back its rating as 
the largest independent producer 
of cars, but was still looking at a 
16,000-unit lead held by Nash. 

The only sign of weakness in 
last week’s production picture was 
in the truck category, where the 
production of nine makers was 
running behind 1952 levels. 

* * 


TMHOSE nine makers are Dodge, 

Divco, Federal, International, 
Mack, Reo, Studebaker, White and 
Willys. The aggregate production 
loss of those makers this year, as 
against the totals they were post- 


White Distributors 
Meet Next Week 


CLEVELAND.—The annual 
meeting of the national distributor 
council of White Motor Co. will be 
held May 5-6 at the factory here, 
it was announced last week by J. 
N. Bauman, sales vice-president. 

Serving on the 1953 council are 
Frank C. Alley, of Alley’s White 
Truck Co., Joplin, Mo., chairman; 


Merrill Waddell, of Waddell White | Gm 


Truck Sales, Rockford, Ill.; T. A. 
Crookston, of Crookston White 
Truck Co., Kalamazoo, Mich.; W. I. 
Shipp, of Eubank- White Truck 
Corp., Richmond, Va.; Gerry Brack- 
en, of Bracken Co., Lawrence, 
Mass.; E. R. Kinnebrew, of South- 
ern White Sales Co., Memphis, and 
Edmund Vallee, of White Truck 
sg & Service, Inc., Beaumont, 
‘ex. 


ing in 1952, amounts to about 28,- 
000 units. 

Meanwhile, other truck makers 
show an aggregate production in- 
crease of more than 60,000 units 
over 1952, with Chevrolet, Ford 
and GMC sharing nearly all of it. 

Despite last week’s booming 
schedules, it looked like U. S. 
plants would fall somewhat short 
of their April targets of 600,000 
cars and 132,000 trucks, a grand 
total of 732,000 units. 

Instead, it looks like U. S. plants 
will wind up the month having 
built about 592,000 cars and 124,000 
trucks for a total of 716,000 units. 
However, even those totals mean 
that 178,000 more cars and 11,000 
more trucks will be built this 
month than were built in April, 
1952. 

In May, U. S. plants will shoot 
for 640,000 cars and 138,000 trucks, 
a total of 778,000 units. In May, 
1952, they built 393,696 cars and 
107,721 trucks—a total of 501,417 
vehicles. 


Auto Stocks 


Apr. Apr. 





1952-53 








22 15 High Low 

Chrysler 77% 179% 98 68% 
60% 62% £69 50 

Hudson 14% 15% 17% 12% 
K-F 4% 4% 7 38% 
Nash 22% 22% 25% 17% 
Packard 5 5% 6% 4% 
Stude. 35 36% 48%— 31% 
Willys 15% 15% 15% 8% 
Average 29.44 30.19 


Compiled from reports of trading on the 
American and N. Y. Stock Exchanges. 
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Safety-Check Drive Opens Friday 


(Continued from Page 1) 


both long-range and short - range 
driving. 

“With a current 4 percent in- 
crease in traffic deaths over last 
year,” Hufstader stated, “it is obvi- 
ous that periodic ‘safety-checks’ of 
all vehicles should be made. Par- 
ticular attention should be given 
to the condition of brakes and 
lights. During the 1952 spot-check, 
brakes in need of maintenance at- 
tention were found in one of every 
seven cars checked. Front lights 
were reported in need of attention 
in one out of 12 cases, and rear 
lights in one out of 14.” 

* * + 


HE May program slogan, “Good 

Drivers Drive Safe Cars... 
Check Your Car—Check Accidents,” 
will be brought to motorists’ at- 
tention through industry and deal- 
er distribution of more than 20 mil- 
lion direct-mail pieces, by concen- 
trated radio and television cover- 
age and newspaper advertising. 

New-car dealers throughout 
the nation will utilize new flasher 
window displays, a one-inch brake 
check gauge, steering wheel tags 
and other features to call public 
attention to the need for main- 
taining vehicles in safe operating 
condition. Many cars will carry 
bumper strips asking: “Has Your 
Car Been Safety-Checked?” 

State and local public officials, 
civic, business, safety and service 
organizations will urge public co- 
operation to make certain all mo- 
torists have their cars “safety- 
checked.” 


The annual “Safety-Check” pro- 


Retail Car Sales 
Of Chrysler Corp. 
Up 52% in Year 


DETROIT.—“The rate of current 
retail car sales is 52 percent ahead 
of what it was last year at this 
time,” L. L. (Tex) Colbert, presi- 
dent of Chrysler Corp., told the 
firm’s stockholders at their annual 
meeting here last week. 

He added that the “demand is 
very vigorous” and that Chrysler 
Corp. car shipments are 39.2 percent 
greater than for the similar period 
last year. 

The meeting elected Carl J. Sny- 
der and C. B. Thomas to the board 
of directors to succeed Carl Breer 
and Herman L. Weckler, and re- 
elected 18 other directors. 

Declaring that the controlling 








Pa 


C. J. Snyder 





Cc. B. Thomas 


factor of continuing the current 
volume output is the amount of 
steel obtainable, Colbert added that 
“we are out to secure for Chrysler- 
built cars and trucks a greater 
share then ever of the market in 
all price classes.” 

Snyder, who is operating man- 
ager of Chrysler Corp., has been 
associated with the firm and a 
predecessor, Maxwell Co., since 
1921. For 12 years he served as 
master mechanic of the Dodge forge 
and Dodge truck divisions. He be- 
came operating manager in 1951. 

Thomas, president of the Chrys- 
ler export division, joined Chrysler 
in 1937, became general manager of 
the division in 1938 and was elected 
president in 1942. 

Directors reelected at the annual 
meeting were James C. Brady, 
Waddill Catchings, Walter P. 
Chrysler jr., L. L. Colbert, George 
W. Davison, Byron C. Foy, B. E. 
Hutchinson, W. Alton Jones, K. T. 
Keller, Nicholas Kelley, Neil Mc- 
Elroy, Raymond T. Perring, Owen 
R. Skelton, Juan T. Trippe, G. W. 
Troost, L. A. Van Bomel, A. vander- 
Zee and James C. Zeder. 


gram is sponsored by the National 


the Inter-Industry Highway Safety 


Safety Council as a part of its con- | Committee. Results of the 1953 vol- 
tinuing “Operation Safety” activi- 
ty. Cooperation of the automobile 
and tire manufacturers, their deal- 
ers, and NADA is coordinated by 


untary “safety-check” will again be 
tabulated by the committee follow- 
ing conclusion of the program on 
June 1, 


- - Classified Want Ads - - 


FOR RATES, ETC., SEE NEXT PAGEm 


Kindly Acknowledge 


Advertisers availing themselves of t 
4 


Want Ad: Section ore requested to 
| 


vise all respondents if and when 


A post-cc 


wants have been fulfilled 


will GO and your 
maintain the presen 


which 4his department enjoys 


AUTOMOTIVE NEWS 





HELP WANTED 


SALESMEN. Wonderful 
ambitious men selling ‘‘Precision Fit’’ 
seat covers to new car dealers, Beauti- 
ful, attractive line for 1953. Fabric seat 
covers offer very liberal commissions, 
steady income. Following territories now 
open: Indiana, Maine, Massachusetts, 
Ohio and Virginia. Write for informa- 
tion, stating qualifications and following, 
if any. Fabric Mfg. Co., 205 Thomas 
St., Newark, N. J. 


GM 
SERVICE MANAGER 
WANTED 


Metropolitan 
Buffalo Area 


Excellent Compensation! 
Complete Responsibility! 


opportunity for 





Write qualifications including 
recent picture. 


Box 2512, c/o Automotive News, Detroit 26 





AUTO PARTS SALESMAN. Aggressive 
salesmen seeking better future. Oppor- 
tunity to earn $6,000 to $8,000 per year 
at start with leading manufacturer, na- 
tional distributor. Salary, commission and 
bonus. Protected territories open now 
due to expansion and promotions. Estab- 
lished accounts. Repeat sales. Replace- 
ment auto parts, key machines. Selling 
experience necessary. Car required. Pay 
while training in field. Write fully. Curtis 
Industries, Inc., 1130 E. 22nd St., Cleve- 
land 17, Ohio. 


WANTED. Service manager for Chevrolet 
dealership in Wisconsin. Trading area 
population, 100,000. City of 30,000. Hard- 
est hitting Chevrolet organization in Wis- 
consin. Send full information in your 
first letter. Will hold all information 
confidential. Real future. If you haven’t 
got what it takes—don’t reply. Box 2505, 
c/o Automotive News, Detroit 26. 





ATTENTION TOOL SALESMEN 
AND WAGON JOBBERS 


We have a fast selling, non-competitive 
sideline item in your field! 


Write us for free descriptive literature 


TOW BAR SALES CO. 
40 S. Clinton St., Chicago 6, Illinois 





PARTS MANAGER. Oldsmobile volume 
dealer has opening for qualified first rate 
aggressive parts manager in state of Vir- 
ginia. New spacious parts department 
with modern facilities. Experience, edu- 
cation, character, and references impor- 
tant. Write Box 2504, c/o Automotive 
News, Detroit 26. 


POSITION WANTED 





MANAGER AVAILABLE approximately 
May 15th. Hull-Dobbs trained. Will locate 
anywhere. Would consider compensation 
based on increased profits. Ford preferred. 
ad 2471, c/o Automotive News, Detroit 
6. 


PILOT DESIRES POSITION as pilot and 
salesman, New and used car experience. 
All replies acknowledged. Harry Swartz, 
12745 Northiawn. Detroit 4. Mich. 

$12,000 YEAR PARTS and service expert 
desires permanent position with whole- 
saler or retailer. I can increase your 
business if you are profit minded. Refer- 
ences exchanged. Box 2505, c/o Auto- 
motive News, Detroit 26. 

LEASE MANAGER. Thoroughly experi- 
enced in sales, organization and man- 
agement of volume long term car and 
truck leasing. Also thoroughly experi- 


enced in management of transient car 
and truck rental operation. Box 2507, c/o 
Automotive News, 


Detroit 26. 





POSITION WANTED 


DEALER CONSULTANT. Immediate 
profits assured by engaging the automo- 
tive industry’s leading consultant. A 
long list of prominent dealer recom- 
mendations attest to the dynamic quality 
of a service that will bring profitable 
activity to your dealership. Within a few 
days your dealership can become a 
powerful selling mechanism. Increased 
new and used car volume, higher unit 
profits, increased service and parts de- 
partment activity are results that are 
guaranteed. For a _ productive’ service 
that could mean thousands of dollars in 
extra profits for you, write Box 2504, 
c/o Automotive News, Detroit 26. 


TRUCK SALESMAN, 43 years of age, 
married, with 17 years successful truck 
selling background as _ salesmanager, 
wholesale man and retail sales. Fully 
acquainted with dealer operations. Prefer 
heavy duty line gas or diesel. Will 
travel or move to any location where I 
can make $10,000 a year. Write M. G. 
eo’ 1820 Nassau Blvd., Charlotte, 





GENERAL SALES MANAGER with new 
and used car experience (7 years), de- 
sires locate opportunity with dealer who 
appreciates a 29 year old, good appear- 
ing representative with excellent proven 
record of sales, buying and management. 
Steady and honest. Living New York but 
relocate for a potential future anywhere. 
= 2506, c/o Automotive News, Detroit 


AUTOMOTIVE EXECUTIVE. Business, 
general management experience—‘‘Big 3’’ 
and independent. Organize new, handle 
or assist established dealership. Favor- 
able local-state tax location preferred. 
Available May-June. Box 2489, c/o Au- 
tomotive News, Detroit 26. 


DO YOU WANT MORE BUSINESS? Avail- 
able a general manager who can bring 
fresh, productive ideas to your dealer- 
ship. Able to develop ways to increase 
volume and profits. Salary and profit 
sharing basis only. Write 2509, c/o Au- 
tomotive News, Detroit 26. 


SERVICE MANAGER — 16 years, Ford, 
Lincoln, Mercury, Packard. Can manage, 
train, organize. Assume full responsi- 
bility. Box 2508, c/o Automotive News, 
Detroit 26. 


DEALERSHIPS AVAILABLE 


<2 SSSSSGEEENEESSESESOSStahanSesenseeteenneneee enim 

HANDLING DODGE-PLYMOUTH — 
established 8 years, 125 cars, ma 
South Texas in famous Rio Grande Val- 
ley, town of 10,000 and large farm, 
citrus, oil, ranch area. Summer climate 
year round. Large winter tourist trade. 
Only Chrysler products dealer in town. 
Modern building and used car lot. Real 
estate value—$44,000. Stock and equip- 
ment—$28,000. Will sell all for $65,000 
or business for $28,000 and rent prop- 
erty. No used cars or accounts receivable 
to buy. Can realize investment in 2 
years. Reason for selling, poor health 
and death in family. Box 2514, c/o Au- 
tomotive News, Detroit 26. 7 


GM DUAL—175-200 passenger cars, 25 
trucks. Located in northwest. Best hunt- 
ing, fishing. All parts, service and 
office equipment new. Plant facilities 
best in state. Approximate book value 
$75.000. Good lease and location. All 
replies strictly confidential. Write Box 
2506, c/o Automotive News, Detroit 26. 


PROFITABLE DEALERSHIP, leading in- 
dependent. Excellent future in progres- 
sive southern town of 35,000. For sale 
because of other business interests. 
About $25,000 cash will handle or would 
take part paper, if necessary, for right 
person. Factory approval necessary. You 
buy parts and accessories at actual in- 
ventory; price of tools, equipment, ete. 
settled by mutual agreement; I’ll close 
out used cars and accounts receivable 
mvself. Real estate for sale or lease. 
Where could you step into a_ going 
business on better terms? Box 2507, c/o 
Automotive News, Detroit 26. 


200 CAR DEALERSHIP, handling DeSoto- 
Plymouth, in midwest single dealer point. 
Good facilities, good organization, good 
public relations. No real estate to buy— 
about $70,000 includes marked down 
used cars. Box 2508, c/o Automotive 
News, Detroit 26. 


DEALERSHIP, handling Buick, in heart 
of prosperous Colorado Rocky Mountain 
ranching country. Ideal downtown loca- 

tion in county seat; good facilities and 

lease: excellent used car lot: 65 car 
franchise. Parts and equipment at in- 
ventory. Reason for selling is to dissolve 
partnership. Full details to qualified par- 
ties. Box 2512, c/o Automotive News, 
Detroit 26. 


FRANCHISE AVAILABLE—Leading inde- 
pendent line in large midwestern city and 
surrounding territory, Unusual oppor- 
tunity for good operator. Box 2513, c/o 
Automotive News, Detroit 26. 





WHEN BUYING or SELLING 
an 
AUTOMOBILE DEALERSHIP 
Consult a Specialist 
LEO J. KLEM 


909 Fisher Bida. Detroit 2, Mich. 
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DEALERSHIPS AVAILABLE 


“BIG 3'' DEALERSHIP available in 

thriving southwestern city of 800,000 
population doing about $1,000,000 volume 
annually. Factory approval necessary. 
No real estate to buy. Will sell at in- 
ventory. Owners retiring. Write Box 2509, 
c/o Automotive News, Detroit 26. 


FOR SALE. Dealership handling Stude- | 
baker in county seat town of 15,000 in 
eentral Ohio. Physical inventory approxi- | 
mately $13,000. Very low rent good | 
reason for selling. Factory approval | 
necessary. Write Box 2510, c/o Auto-| 
motive News, Detroit 26 | 


DEALERSHIP AVAILABLE, handling 
Chrysler products, located on the best | 
automotive thoroughfare in St. Louis, Mo. 
A very profitable business; owner will | 
lease property. Parts at inventory, equip- 
ment at appraised value, Write Box 2474, 
c/o Automotive News, Detroit 26. | 

WISCONSIN DEALERSHIP, handling Ford | 
cars and trucks with a 400 plus unit. 
Modern showroom and shop, plus com- 
pletely equipped body shop. Real estate 
$165,000 plus inventory and equipment. 
It’s a top money maker. Box 2454, c/o 
Automotive News, Detroit 26. 





Want To Semi Retire? 


| have two used car locations, fully stocked 
with choice merchandise. Completely 
equipped, ready to go. 

One in beautiful Jacksonville Beach. 
The other on main street in Jacksonville, 
Fla. This one ideal for used car or finance 
business — buildings completely redecor- 
ated. Will sell all or part or will give long 
lease. You must act now, due to owner's 
illness. 

Route 6, Box 69F, 
South Jacksonville, Fla. 





DEALERSHIP, handling Chevrolet-—-100 to 
120 car potential on U. S. Highway 81. 
Good shop and body department. Lease 
for 3 more years. Best showroom in 
northwest Kansas. Box 2511, c/o Auto- 
motive News, Detroit 26. 

AGENCY, handling Studebaker, in south- 
ern New Mexico. Trade area of 30,000. 
100 car potential. Priced for quick 
action. Parts and equipment $10,000. 
Box 2495, c/o Automotive News, De- 
troit 26. 

CENTRAL FLORIDA DEALERSHIP, han- 
dling Packard-Willys, in one of Florida's | 
richest agricultural counties. Large re- 
pair shop business all makes of cars. | 
Big showroom. Large trade area. Box | 
2493, c/o Automotive News, Detroit 26. | 


DEALERSHIP WANTED 


| 

ACTIVE INTEREST general manager or 
associate. Will invest $10,000 on salary 
and reasonable profit sharing basis. Suc- 
cessful General Motors experience in or- 
ganization, new and used car sales man- 
agement, service management, business 
management and analysis. Can assume 
full responsibility and obtain approval 
your factory. Wife and one child, good 
health and habits. Prefer south but not 
essential. Confidential. Box 2510, c/o 
Automotive News, Detroit 26. 


—————— oo 

ARE YOU A FORD OR A GM DEALER 
Whe Will Sell Assets To | 
Qualified Party? 


f so, contact us. 400 or more units desired. 
Have ample capital and factory approval. 


Box 2404, c/o Automotive News, Detroit 26 
2 
| 

WILL PAY CASH for one of ‘‘Big oo 1 








| Ocean front motel, one of Daytona's best 





dealerships—200 cars or more. E. . 
Smith, 3320 N. E. 15th Court, Fort 
Lauderdale, Fila. 

CHEVROLET—NORTH JERSEY. Factory 
approval assured. Write full particulars. | 
Strictest confidence. Box 2343, c/o Auto- | 
motive News, Detroit 26 | 





WANTED AUTO AGENCIES 


We have qualified buyers for al! size auto 
agencies throughout the United States. Al’ 
replies held in strictest confidence. 


DAVID JARET CO. 
Established Over 29 Years 


150 Montague St. Brooklyn 2, N.Y 
Ulster 2-5600 








DEALER SERVICES 





INVENTORY SERVICE 
Complete parts and accessories inventories 
for all dealers by qualified full time em- 
ployes. Final report discussed with dealer or 
his appointed representative only. Operating 
in Southeastern States. 


The Geo. E. Kinney Inventory Service Co. 


1731 Candler Bidg. Atlanta 3, Ga. 
Alpine 1140 








NEW! MOGDERNI FAST! 
MACHINE RECORDED INVENTORIES 
Eliminates possible error. Cuts time in half. 
Original recordings left with dealer for 
safe-keeping in case of fire. Perpetual in- 
ventory setup or present system revised 

Accurate. confidential. LOW COST. 
INVENTORY PARTS SERVICE CO. 
$050 Joy Road Detroit, Michigan 
Texas 4-7450 








INVENTORY SERVICE 
Parts Accessories 

Large and Small Dealerships 
Inventories taken, price extended and sum- 
marized within 24 hours. Expert partsmen 
do all the work. Accurate, unbiased and 
confidential. Inventories accepted by all 
accountants and by the government. 


ALLIED INVENTORY CO., INC. 
1831 E. 79th St. Chicago, Il. 
ESsex 5-8300 


——$—$———— TTL Ae 
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CLASSIFIED WANT AD DEPARTMENT 


UT TT aL) estimated 156,000 readers engaged in all branches of the automotive industry from Maine to 
California. Low Rates: TWENTY CENTS (20c) PER WORD for each insertion. Cash in advance. Position 
Wanted Ads accepted at half-rates to encourage this classification for the benefit of our employing 
readers. Count initials and groups of numbers as one word. Ads may be signed with your full name and 
address at regular rates, but if signed ‘Box No........., in care of Automotive News, Detroit 26, Mich." add 
One Dollar ($1), per insertion for address and extra service as replies are forwarded, unopened, the 
same day received. Display Ads: $11.20 per inch, per insertion. 
WANT AD DEPT., AUTOMOTIVE NEWS, 2666 PENOBSCOT BUILDING, DETROIT 26, MICH. 





CARS FOR SALE 


FOR SALE 
150 
1952 and 1953 
Models 


Ford-Chevrolet-Buick 
Pontiac-Cadillac 


Sedans -- Convertibles 


All driven less than 6000 
miles, purchased new by 
us since November. Used 
as rentals this season on 
Miami Beach. Serviced 
daily and guaranteed to 
be the cleanest rentals in 
the world. 


Morse Auto Rentals 


7726 N.E. 2nd Ave. Miami, Fla. 
Ph. 7-0303 


DEALER SERVICES 


INVENTORY SERVICE. Parts and acces- 
sories. Top type personnel, organized 
Procedures, up-to-date records. Model, 
year breakdown for Ford, Chevrolet, 
L-M and MoPar dealers. Fast service 
eastern half U.S.A. Talbot’s Inventory 
Service, 124 8S. Woodward, Birmingham, 
Mich. Midwest 4-5355 or 4-8460 





ANNOUNCING 
CLEVELAND 
AUTO AUCTION 


(Formerly O.K. Auto Auction) 





INVENTORY SERVICE 

Parts and Accessories Depts. 
Full-time experts. No ki parttime help; 
confidential and unbideed. "Certified 
Also special buy-sell service. Expe 
organization —in business since 1939. Free 
booklet on Parts Department operation sent 
on request. Call or write for service details 


10040 Freeland’ Detrelt 27” Mich. WE 36449 Every Wednesday at 


1:00 P. M. 
Starting May 6, 1953 





BUSINESS OPPORTUNITIES 
DAYTONA BEACH, FLORIDA 


Finest construction. On 1952 income this motel 
will pay all expenses, interest and principal 
on mortgage, give you an excellent apartment 
for ideal living and pay yeu 30% in cash on 
your down payment of $100,000. Other excel- 
lent highway and ocean front courts in all 
price ranges. 
HARRY G. ELMORE, REALTOR 
Motel and Hotel Broker 
942 Edaewood Ave. Jacksonville. Fla 
AUTO AUCTION FOR SALE. Live and 
play in the Florida sun. Work only 2% 
days a week. Must sell immediately. Re- 
ply Box 2477, c/o Automotive News, De- 
troit 26. 


CARS FOR SALE 


Located in the center of 


Automobile Row 


4305 Euclid Avenue 
Cleveland, Ohio 


We guarantee this auction to have 


150 cars for opening sale. 


CHESTER DAVIS 


Experienced singing car auctioneer. 


Three Outstanding 
Auctions 


Now at the Emlenton Auto Auction, 


Emlenton, Pa. 


YES, DO A 


DOUBLETAKE 


AT THIS... 


COMBINE 
YOUR 
VACATION 
With Your 


SPRING 
CAR BUYING! 


Nowhere will you find as clean, as 
big, as well serviced, a fleet of luxury 
cars (over 500) under one roof as 
Couture’s. Take yourself to fabulous 
Miami Beach and at the same time 
find yourself remarkable and _irre- 
sistible values in these “like new” 
cars —all models! Save time — yes, 
save money too. Call, Write or Wire 
(Teletype MM79) NOW .. . 


COUTURE 


CAR RENTALS 
Executive Offices—825 Fifth Street 
Miami Beach, Florida 
Miami Beach's Oldest & Largest 


Monday 
CLEVELAND, OHIO 


Drive in or Fly in—Hotel or 


Motel Reservations. 


Drivers and convoy service anywhere. 


Wednesday 
DANVILLE, PA. 


For information call 


Henderson 1-9219, Cleveland, O. 
William (Bill) Cunchula, Owner 


Friday 
HORSEHEADS, N. Y. 





Ronald D. West, Owner 


Joe E. Johnson, Gen. Mgr. 
and Auctioneer 


AUTO AUCTION 


At Montpelier, Ohio 


EVERY MONDAY OF EVERY WEEK 
STARTING AT 12:30 P.M. 


DEALERS ONLY BUY 
OTHERS MAY CONSIGN 


Modern Sales Pavilion 


We honor checks to all sellers in the 
auction sale. We have not missed a 
Monday sales in nearly seven years. 
Mrs. Jenkins in charge of Restaurant. 
We invite you and courtesy will be 
extended. Buyers from East, South, 
West always here. Consignors please 
bring titles. Phone 129 or 9009 all day 
Sunday and Sunday night. 


MONTPELIER AUTO 
AUCTION COMPANY 


Woodruff—Jenkins—Drake, 
Promotors 





ATTENTION! 
USED CAR BUYERS 


We currently have for sale a nice selection 
of low mileage 1951 and 1952 Chevrolets 
Fords and Plymouths in coupes, two and four 
door sedans. 


These cars can be seen at— 
ROBINSON AUTO RENTAL, INC. 


Please note change of address 
229 S. HANSON ST., PHILADELPHIA 39 PA 
1. E. Spatig, Used Car Manager 
Sherwood 8-1500 


BUYING or SELLING 
Your Greatest Dollar Value's at 


CARL E. MARKER'S 
FORT WAYNE 


Phone: 











CARS FOR SALE 





AUTO AUCTION 
TIM ANSPACH 
"Midway", Stop 20 
Albany-Schenectady Road 
ALBANY, N. Y. 
(For Dealers Only) 


EVERY MONDAY ...12 NOON 
Member of N.U.C.D.A and N.A.A.P.A. 





GARS WANTED 


EIGHT PASSENGER CADILLACS, Chrys 
lers and DeSotos. Only exceptionall; 
sharp late models considered. McClin 
tock-Cadillac, Lansing, Mich. 





PARTS FOR SALE > 


HARD TO GET new DeSoto and Plymouth 
parts. 1938 to 1952. Try us first. Fitz 
gerald Motors, 608 High St., Millville, 
IN, Be 


BUICK PARTS 


Wholesalers 
“WORLD'S LARGEST DEALER 
OF GENUINE BUICK PARTS” 
Quantity Shippers—All GM Parts 
Shipped Same Day 
WRITE—WIRE—PHONE 
All Shipmeats C.O.D. 





GORDON BUICK 


Formerly 
ROBERTSON BUICK 
“EDGE OF THE LOOP” 
1000 S. Wabash Avenue 
CHICAGO 5, ILL. 
WaAbash 2-1030 





PRECISION REBUILT 


HYDRA-MATIC 
TRANSMISSIONS 


DYNAMOMETER TESTED 


Performance guaranteed equivalent to 
@ new unit 


Complete stock Hydra-Matics for all cars 

OLDS and PONTIAC. 1940-1948 — $99.50 

exchange. Catalog sent on request. 
SHIPPED ANYWHERE — SAME DAY 


Write—Phone—Wire 


. 

Ace Automotive Products 
5416 N. Broadway Chicago 40, Illinois 
Phone: Longbeach 1-1773 
Open Accounts to Rated Concerns 








BUICK 
WHOLESALE 
PARTS 


ONE OF THE EAST'S 


LARGEST INVENTORIES 
Same Day Service on Mail Orders or 
Phone Cails — All Shipments C.O.D. 


Phone Parts Department 
Circle 5-5910 
521 W. 57th St. 


MONARCH BUICK CO., INC. 


“Buick's Largest Dealership" 
NEW YORK 19, NEW YORK 


GM PARTS 


Shipped Anywhere 
Same Day 


GMC PARTS 


Phone—Wire—Write 


FRANKLIN-WEBER PONTIAC 


6101-25 N. Clark St. Chicago 26 
Direct Phone—AM 2-7117 









| 













WE 
SELL WHOLESALE 


WE 
SELL EVERYWHERE 


Over Three Hundred Cars 
“New and Used” 
And Trucks on Hand 
At All Times 


Wire or Phone Us Your Needs 
All Makes and Models 


Cars - Trucks - Trailers 


BEN FISHEL 
AUTO CO. 


2114 Sycamore Street, Cairo, Ill. 
Phones 652 — 653 — 654 








ATTENTION DEALERS!! 


SPECIALIZING IN THE SALE OF 
EX-TAXIS 


Excellent Bodies - Good Motors - 
Upholstery New 


BUY NOW — LOWEST PRICES EVER 


1950 


Plymouths — Fords — Chevrolets 


1 to 500 
MORRIS FREEDMAN 


54th & LINDBERGH BOULEVARD 
PHILADELPHIA 43, PA. 
SARATOGA 7-2300 








AUTOMOTIVE NEWS 
WANT ADS 
GET RESULTS 








Heaters 


324 West Main Street, Fort Wayne, Indiana | 








SHERWOOD 7-1700 


Dealers Meet at the Cross-Roads of America 





AUTO AUCTION 
Indiana's Oldest Auction 
One of America's Best 
Sale Every Tuesday — 11:30 A. M. | 
Open All Night Monday 
Phone E-1254 Phone E-5209 








NEW 1952 MoPAR 
RADIOS HEATERS 


Chrysler - DeSoto - Dodge - Plymouth 


Lee Templeton 
Motor Parts, Inc. 


We Guarantee All Checks Norristown, Pa. Tel. No. 5-5100 


Dealers Only 








KEN SCHAEFER'S 


The Only Indiana 


AUTO AUCTION 


Largest Olds parts wholesalers in the middie 


Genuine Oldsmobile Parts 
west. Shipments made promptly. 
| 


in Continuous Operation Since 1943 Pe . re — 
EVERY THURSDAY . ey 
Flanders 0800 St. Louis 9, Mo. 


INDIANAPOLIS, INDIANA 


Art Grandi, Auctioneer 
CORNER CAPITAL AND MORRIS STS. 
Market 8541 — Belmont 015! 


IN THE HEART OF INDIANAPOLIS 








FOR QUICK RESULTS USE 
AUTOMOTIVE NEWS WANT ADS 














een 


nannetmer 














BUSES FOR SALE 


USED BUSES. 
perior, 54 passenger. 1947 Dodge Superi- 


PARTS WANTED 


VILL BUY NEW Lincoln Continental body 
parts—1940 through 1948. What have 
you? City Lincoln-Mercury Company, 605 
S. Arroyo Parkway, Pasadena, Calif. 





1946 K-7 International Su- 





or, 60 passenger. 1946 Ford Superior, 48 
passenger. 1946 Fixible Superior, 25 pas- 











senger. New buses for sale: 1952 new | 
TRUCKS FOR SALE GMC Oneida, 60 passenger, 1952 new | 
IX 1! 1946 WHITEHEAD &. KA LES “auto Dodge Superior, 60 passenger. 1952 ee 
sT2 y : . * Supe 48 passenger. Nationa 
transports with doors, All modifications, — eae Co. 101 k Sara St., Phila- 
clean, ready to use. With or without delphia 4, Pa.’ Phone BA 2-7605. 
tractors. Mayse Motor Co., Springfield, | _ | 
Mo. Phone 4-0354. FIVE BUSES, 1950 Ford F6, Carpenter 
a . ae de eaneaieai | bodies, 2 speed rear, 45 passenger. Ex- | 
4 TRUCKS WANTED cellent condition, low mileage. Harry 
VANTED—Holmes wrecker, 1% or 2-ton, Dieter, 427 N. Sth, LaCrosse, Wis 
short wheelbase. Hawkins Ford Sales, : ane hee oP : , a 
324 West Third St., Marion, Ind SHOP EQUIPMENT FOR SALE | 








| SERVI-CARS, Harley-Davidson. Used—re- 
| built. More business, less cost, good ad- 
| vertising with this one man pickup and 
| delivery system, Harley-Davidson parts 


BUSES FOR SALE 










SCHOOL BUSES 


Attention 
Truck Dealers 


and accessories. Free bulletin. Knuth’s 
(Factory Dealer), 1753 Muskego, Mil- | 
waukee, Wis. | 





PAINT SPRAY BOOTH 
10x20, $500. Heavy duty exhaust 
Conforms to all laws. 


system. 


Completed units are arriving at our 
Danbury location every week for your 
customers. You can sell a bus much 
faster if you can show it to the custom- 
er and make delivery immediately. 


Call Frank T. Mee, Jr. 
TRANSIT SALES & SERVICE, INC. 


NASH-FREEMAN CORP. 
|} 49-02 Queens Bivd. Woodside, N. Y. 
Telephone ILlinois 7-9398 








SHOP EQUIPMENT WANTED 


USED ‘‘FLASHER-CALL”’ intercommuni- 
cation system wanted. Must have at least 
2 master stations and ten sub-stations. 
Must be in good condition. Please give 





23 South &. Tel we Conn. full particulars in first letter. Quality 
ss Buick, Inc., 508 Main St., Davenport, 
Iowa. 





ANTIQUE CARS FOR SALE 


FOR SALE—1923 Chevrolet roadster. Re- 
stored, $600. 1937 model 810 Cord. Re- 


For Quick Results 
Use Automotive News 


ANT stored, showroom condition. Highest 
W. ADS offer. Roy Stauffer, Inc., West Pittston, 
Pa. 








WANTED 


Business Management Traveler 


Quality automobile manufacturer has opportunity for outstanding 





man with good business management field experience. 


Must be well trained in dealer management problems and be 
skilled in accomplishing results. Knowledge of dealer accounting 


and use of daily operating control is essential. 


Replies must include age, complete details of business experience 


and educational background and a recent photograph. 


Box 2511, c/o Automotive News, Detroit 26 





THE COUNTRY’S ONLY 
ABSOLUTE AUTO AUCTION! 


SALE EVERY MONDAY... 11:00 A.M. 


Dealers . . . BUY WITH CONFIDENCE . . . The Highest quality 
used autos obtainable, supplied direct from new car dealers; 
practically 100% are new car trade-ins. 

135-150 cars average per week, sold regardless of price. No 
cars accepted for sale subject to price limit. 

Condition of cars guaranteed to be as represented by 
auctioneers. 

Clear Pennsylvania titles supplied. 


AUCTIONEERS 
TOM HAMILTON AND LOU GREEN 


6300 N. BROAD ST., PHILADELPHIA, PA. PHONE HA 4-6300 





USED CARS TO WHOLESALE 


© Bona-fide guaranty that each car is as represented. 
© Shipment arranged — F.O.B., Detroit. 
© Order by phone, wire or letter. 

We are Michigan's outstanding Chrysler-Plymouth Dealer, 
presently wholesaling throughout the U.S.A.! 


Let us be your Detroit on-the-spot used car buyer — no 
extra cost. 












CHRYSLER - PLYMOUTH DEALER 


GOLDHAR-ZIMNER, INC. 


9565 LIVERNOIS DETROIT 4, MICH. 





Phone: WEbster 3-4329 


| ENGINE REBUILDING - 
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ANTIQUE CARS FOR SALE 


HUPMOBILE, 1934 8 cylinder 4-door, No. 
F 9788, 58,000 original miles. Nearly 
perfect condition. Best offer, Mt. Penn | 
Motors, Esterly, (Reading), Pa. 


MISCELLANEOUS 


1000 TEAR-OFF business cards—embossed | 
$5.95. Patented leather case free. One 


day service. Also automobile business | 
forms. Tear-Off Cards, Inc., 4248 W. | 
Cermak Rd., Chicago. 


Crankshaft | 
grinding and metalizing. John P, Hughes 


Motor Co., Inc., 800 Commerce S8t., | 
Lynchburg, Virginia. | 
QUICK CHANGE dealers license plate 


Guaranteed. $1 per set of four | 


Jobbers wanted. C. Howard, | 


holders. 
postpaid. 


1498 Overlook Drive, Akron 7, Ohio. 





Don’t Delay— 





GRAND OPENING 


GREATER CLEVELAND 


AUTO AUCTION 

























PHONE COLLECT 


TODAY 
Automatic Braking 


WITH BRAKE HOOK-UP 
GUIDE 


ONLY .. . $5145 cui: 


Meets 1I.C.C. Strength Requirements 


Selde, ‘ate one $6] 45 
BRAKE HOOK-UP ........ ws 


Meets ALL 1.C.C. Requirements! 


$19.50 
$42.50 





QUICK-TOW, Bumper- 
to-Bumper Tow Bar 


TRI-KING 3-Point Hook-Up 
Intra-State Tow Bar 


(Folding "'V'' Type) 





—SPECIAL— 
Protecto Covers (Tailor Made) .... $6.95 
Carrying Bags $1.00 & $3.50 
SAFETY CHAINS, set of 2, only .... $2.50 
All Prices Include 8% Fed. Excise Tax 


TOW BAR SALES CO. 


Exclusive Factory Distributors 


AS NEAR AS YOUR PHONE 
DE 2-0700 AN 3-8888 DO 3-8373 MO 4-4485 


40 So. Clinton St., Chicago 6, Ill. 
CEL GPAERE LALO IERIE 








Do You Have A 
Transportation Problem? 


CONVOY COMPANY 
3900 N.W. Yeon Avenue 
Capitol 9841 
Portiand, Oregon 


Truckaway—Driveaway—Warehousing 
Insured — Low Rates 


FROM AND TO ALL POINTS IN NORTHWEST 
STATES AND MOST OF UNITED STATES 





8 out of 10 
DEALERS PREFER 


THE 1953 MODEL 
MOTO-MATIC 


TOWeGUIDE 


4 Contour Grip Couplers. 
Extra Wide V-Spread. 
Oscillating Stabilizer. 

Shock Absorbing Action. 


NO ADAPTORS NECESSARY 
Meets 1.C.C. Strength Requirements 


$ 85 Federal Tex 
Included 


LIBERAL QUANTITY DISCOUNTS 
TO AUTOMOTIVE JOBBERS 
AND DISTRIBUTORS 


FACTORY 
NET PRICE 


Factory Sales Division 


PILOT DISTRIBUTING CO. 
BATTLE CREEK 9, MICH. 


ENGINEERED 


DUAL CONTROLS 
DUAL STEERING WHEELS 


For Driving Schools 
Ford, Chevrolet, Plymouth 


ALBRIGHT MOTORS « Prov., R.l. 
119 Snow St. GAspee 1|-4848 





Monday—May 4th—12:00 Noon 


13315 Brookpark Road 
Cleveland, Ohio 







Located on Route 17 midway between Chevrolet and Ford plants. 





Inside sales arena. Parking facilities for 1,000 cars. 







Every type of accommodations. 






This auction will be owned and operated by the owners and 






Operators of the six year old Horseheads, New York and Dan- 






ville, Pa. auto auctions. Qualified by experience to give the best 





in the business. 


RONALD D. WEST, Prop. 


Butch Wagner, Auctioneer 









Joe E. Johnson, Gen. Mgr. and Auctioneer 

















ANOTHER GROUP 


For Dealers Only 


Our steady source of late model Plymouths, Fords, 
and Chevrolets enables us to completely satisfy the 
needs of automobile dealers to round out their stocks. 







Dealers only benefit from our sales 
as we are not retailers. 






See our indoor displays in custody of 








Mr. Arthur Schear Mr. W. A. Wright 
4038 Chestnut St. 13315 Brookpark Rd. 
Philadelphia 4, Pa. Cleveland 11, Ohio 





Evergreen 2-0400 Winton 1-7660 
We Sell Only To Automobile Dealers 


WILL SELL ONE OR ONE 
HUNDRED CARS 














New Subscription Order 


Send Automotive News to Address Below 
for One Year $8 [_] or Two Years $14 [] 
for which check is attached [] or send bill [7] 
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MAJOR ENGINE 
BUILDERS 


Sealed Power 


chrome rings! 






orrosion resistance. 
















ae 


FULL-FLOW RING SETS 






] Top compression ring is chrome-alloy cast iron with SOLID 
CHROME face, factory-lapped to a light-tight finish. 






9 Side rails of MD-50 oil ring have SOLID CHROME faces, Grano- 
sealed sides for flexibility. Hundreds of thousands of cars have 
proved this ring best for oil control even in badly tapered and out- 







of-round bores. 






All rings are beveled or tapered to thread-line contact for quick 
seating and blow-by control. 


Sealed Bower Piston Rings 


SEALED POWER CORPORATION ° MUSKEGON, MICHIGAN 


Sole manufacturers of KromeX Ring Sets, MD-50 Steel Oil Ring, Full-Flow Spring, Flex-S Flexible Oil Ring, and GI-60 Groove Inserts. 
Leading producer of Automatic Transmission Rings, Power Steering Rings, and Non-Spin Oil Rings. 
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